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Celebrating 
100  Years  of 
Commitment  to 
Oklahoma! 


Since  1894  The  Daily  Oklahoman  has  played  a  leading  role  in 
the  growth  and  development  of  Oklahoma  with  a  tradition  of 
excellence  in  journalism.  To  commemorate  this  milestone,  a 
special  Centennial  Edition  will  he  puhlished  April  24. 
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BUREAUS: 

►  Washington,  [ 

►  Los  Angeles 

►  Chicago 

►  Springfield,  III 

►  Sacramento 

►  Mexico  City 


There  have  been 
other  Georges  in 

the  White  House, 

but  none  has  had 
the  staying  power 
of  George  Condon. 


ondon  has  covered 
the  White  House  since  1982,  following  presi¬ 
dents  from  Shanghai  to  Saudi  Arabia,  from 
Moscow  to  Minsk,  from  small-town 
Chillicothe  to  cosmopolitan  New  York.  And 
he’s  an  even  older  hand  at  reporting  on  Bill 
Clinton:  He  interviewed  him  for  the  first 
time  when  both  were  students  at 
Georgetown  University. 

Besides  his  incisive  reporting,  Condon 
also  heads  our  Washington  bureau  of  10 
experienced  journalists.  And  he  was  elected 
by  his  peers  as  president  of  the  White  House 
Correspondents’  Association. 

Condon’s  reporting,  like  that  of  our 
Washington  bureau,  is  focused  —  keeping 
readers  informed  on  why  government  makes 
the  decisions  it  does.  This  team  of  experts  is 
out  front  in  reporting  on  such  issues  as 
NAFTA,  immigration  and  the  border,  and 
the  military. 

Readers  rely  on  Condon  and  the  reports 
of  our  other  27  bureau  reporters  in  Los 
j  j  Angeles,  Sacramento, 

^ —  Chicago,  Mexico  City 
and  Springfield,  Ill.  See  for  yourself. 
Available  daily  via  Associated  Press  high- 


For  a  sample  of 
our  Washington 
wire  service,  phone 
(619)  293-1818 
collect.  Better  yet, 
fax  this  ad  and 
your  address  to 
(619)  297-0537. 


The  FlexiTde  TMC 


No  other  TMC  product  is  more  flexible  than  US  Express.  Our  fully  paginated 
package  can  be  customized  to  your  editorial  and  advertising  needs— in 
either  broadsheet  or  tabloid  format.  Stylish  features  on  entertainment,  food, 
health,  auto  and  finance  attract  your  key  non-subscriber  markets.  And  US 
Express  has  a  proven  track  record  in  large, 
medium  and  small  markets. 


For  more  information,  call  Deb  Dreyfuss  at  TfibunG  MgcUcI  SGrVICGS 


800-245-6536. 


A  TRIBUNE  PUBLISHING  COMPANY 


«^XtlMrae« 

his  money -« 

-(ran  aw,  Wood  li 

new 

^novte 

thfiNer. 

(hesood 

Son. 

DKector 


“«'»ln  Cidkin 
which  (he 

>«*«sterearebeine 

?;^a:rossabri(fet)ya 

F  ■ — ^  ^  s«ys. 

'Weshot 
it  from  a 
<3istance 
wfth  a 
9  tele- 
PtH)to 
ions  and 
with 

mikes  on 

the  Ms. 

When  I 

the  nBhes  that 
rnght,  I  could  hear  Mac 


Hknry  Shkkhan 


-iS^^'^-’enaHewaa 

.  G^osei.  '"‘*■'>(1  film,  such  a, 

larton  s  “cl  , 

.  characVrtCj"r°“'~'''“‘'wa,a 

«  York.  ^  u,in«  I  did  in  her  .“'Yi'h  «hc  fim, 

■Iffer  play,  ,he  said,  'You  i...,  ^  •“  me  and 

■"  diffe^n  kiS 

of  i  that-,  what  I  did  w  And 

!  home  Wi.-_  or  n. 

ofa  failed  have  to  deckle  yo**  “lmo,t 

**eHevintf  your  cvm  p  your  cars  and 

“on- «  •'»»  lean, 

“«■  d>«  i  who  ,pe„,  ^er  K.!’‘  f">m  »meone 
I  a  “.urfer  chick”  a^n^A^H  “ 

-  «ual  p,ep_  matched  bv  ^‘"’‘m<ton  Beach 

J;  Darnel  ;  A  simple  blue  dr^  „|  •  !!  ll™ce.  | 

I'Hhan  !  beaten-silver  cross  do  no?h^°°'’ 

*  I  film  that  Pfeiffer  “"d  the 

^  i  “I  really  think  ohanged  her  career?  j 
,l*“din«  j  fimaje]  beoauae  i 

*  !  mally  shattered  the  whni  .h  “  'hat  it 

alaujh.  ‘'"’*‘»'">''>'hmA”.h«,ay,wi,h 


1  DJ 

e■993«N«EtC0«M0^■„;„K,^SC0^«nv 

CALENDAR  OF  EVENTS 


nnuMT  luuicH  anii. 

tMTWTfS  tMTWTFf  IMTWTFS 

12345  12345  12 

6789  10  11  12  6789  10  11  12  3456789 

13  14  15  16  17  1819  13  14  15  16  17  1819  10  1112  13  14  1516 

20  21  22  23  24  2526  20  21  22  23  24  25  26  17  18  19  20  21  22  23 

27  28  27  28  29  30  31  24  25  26  27  28  29  30 

FEBRUARY 

9- 1  1  —  Ohio  Newspaper  Association  Convention,  Capitol  Square 
Hyatt  Regency  Hotel,  Columbus 

1 0-  11  —  New  England  Newspaper  Advertising  Executives  Associ¬ 
ation  Winter  Conference,  Royal  Sonesta  Hotel,  Cambridge,  Mass. 
10-12  —  California  Newspaper  Publishers  Association  Conven¬ 
tion,  Beverly  Hilton  Hotel,  Beverly  Hills 

1  2- 14  —  Great  Lakes  Newspaper  Production  Conference,  Shera¬ 
ton  Center,  Toronto 

13-16  —  Editor  &  Publisher  Telecommunications  Conference,  Hy¬ 
att  Regency  Hotel,  Tampa 

13-16  —  International  Press  Institute  General  Assembly,  Hotel 
Cape  Sun,  Cape  Town,  South  Africa 

20-22  —  Southern  Newspaper  Publishers  Association  Key  Execu¬ 
tives  Conference,  Ritz-Carlton/Buckhead  Hotel,  Atlanta 
24-26  —  Maryland-Delaware-D.C.  Press  Association  Convention, 
Clarion  Hotel,  Baltimore 

24- 26  —  Utah  Press  Association  Winter  Convention,  Little  Amer¬ 
ica  Hotel,  Salt  Lake  City  | 

25- 27  —  Alabama  Press  Association  Winter  Convention,  Adams 
Mark  Hotel,  Mobile 

27-3/2  —  Inland  Press  Association  Convention,  Breakers  Hotel, 
Palm  Beach,  Fla. 

27-3/3  —  Suburban  Newspapers  of  America  Spring  Publishers’ 
Conference,  Naples  Beach  Hotel  and  Golf  Club,  Naples,  Fla. 

MARCH 

2-5  —  American  Newspaper  LayOut  Managers  Association  Confer¬ 
ence,  Biscayne  Bay  Marriott  Hotel,  Miami 

6-8  —  Great  Lakes  Newspaper  Production  Conference,  Woodfield 
Hilton  Hotel,  Arlington  Heights,  Ill. 

6- 8  —  Southern  Newspaper  Operations  Conference  and  Trade 
Show,  Hyatt  Regency  Hotel,  Atlanta 

7- 11  —  Newspaper  in  Education  Week 

9- 11  —  Inter  American  Press  Association  Hemisphere  Conference 
on  Free  Speech,  Mexico  City 

1  O- 13  —  National  Newspaper  Association  Government  Affairs 
Conference,  Capitol  Hilton  Hotel,  Washington 
13-15  —  Inter  American  Press  Association  Midyear  Meeting, 
Guatemala  City 

17-19  —  Missouri  Society  of  Newspaper  Editors  Meeting,  Capitol 
Plaza  Hotel,  Jefferson  City 

20-23  —  Texas  Daily  Newspaper  Association  Convention,  Ritz- 
Carlton  Hotel,  Houston 

24-26  —  America-East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

APRIL 

1  2- 14  —  American  Society  of  Newspaper  Editors  Conference,  J.W. 
Marriott  Hotel,  Washington 

20- 22  —  Pennsylvania  Newspaper  Publishers  Association/Inter¬ 
state  Advertising  Managers  Association  Display  Advertising  Confer¬ 
ence,  Yorktowne  Hotel,  York 

21- 23  —  Kansas  Press  Association  Convention  and  Trade  Show, 
Holidome  Hotel,  Manhattan 

24-27  —  Newspaper  Association  of  America  Convention,  Fair¬ 
mont  Hotel,  San  Francisco 
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About  Awards 


American  Legion  Award.  Arnie  Matanky,  editor  and 
publisher  of  the  weekly  suburban  Chicago  paper  Near 
North  News,  has  been  awarded  a  Citation  of  Apprecia¬ 
tion  by  the  American  Legion  Department  of  Illinois  Pub¬ 
lic  Relations  Commission. 

RIT  Isaiah  Thomas  Award.  John  Curley,  chairman, 
president  and  CEO  of  Gannett  Co.  Inc.,  Arlington,  Va., 
has  been  designated  to  receive  the  Isaiah  Thomas  Award 
in  Newspaper  Management  from  the  Rochester  (N.Y. )  In¬ 
stitute  of  Technology  School  of  Printing  Management  and 
Sciences. 

The  award  is  named  for  the  patriot  printer  and  is  award¬ 
ed  annually  in  recognition  of  contributions  to  newspa¬ 
per  printing. 


Zenger  Awards.  Eleven  journalists  at  New  York  news¬ 
papers  have  won  top  honors  in  the  New  York  State  Bar  As¬ 
sociation  John  Peter  Zenger  Media  Awards,  named  for  the 
18th-century  newspaperman  and  printer. 

First-prize  winners  in  the  single-story  category  were 
Steve  Collins,  Auburn  Citizen;  Louise  Continelli,  Buffalo 
News;  and  Phyllis  Furman  and  Peter  Grant,  Crain’s  New 
York  Business. 

Recognized  for  their  series  were  Michele  Locastro,  Cit¬ 
izen;  Paul  Foy,  Schenectady  Daily  Gazette;  Matthew 
Spina,  Syracuse  Herald-Journal;  and  Andrea  Ball,  New 
Paltz  Huguenot  &  Highland  Herald. 

Awards  for  continuing  coverage  went  to  Kate  Gurnett, 
Daily  Gazette;  and  Junda  Woo,  Wall  Street  Journal. 

Rex  Babin  of  the  Albany  Times  Union  was  honored  for 
his  editorial  cartooning. 

The  commentary  prize  went  to  Robert  Miraldi  of  the 
Poughkeepsie  Journal. 


To  Find  Out  What  Our  Readers 
Think  About  The  Future, 


National  Headliner 
Award-Winning 
Staff  Illustrator 
Charles  Waltmire 

We  Went  Straight  For  The  Stomach. 

To  help  build  consensus  on  a  to  establish  guiding  principles  to  sense  of  community  among  rich  and 

new  vision  for  our  region,  which  is  help  the  Inland  Northwest  make  poor,  young  and  old,  newcomers 

experiencing  the  most  rapid  growth  good  decisions  about  its  future.  and  lifelong  residents.  We  think 

and  change  it  has  seen  in  decades.  Urban  writer  and  expert  Neal  this  is  an  essential  task  for 

we  invited  our  readers  to  gather  Peirce  has  now  taken  their  input  and  newspapers  today, 

neighbors  and  friends  for  pizza  —  drafted  a  comprehensive  report  “Values  for  a  Growth  Decade” 

onus.  In  return,  we  asked  them  to  assessing  the  area’s  civic,  political  is  just  one  more  way  we’ve  found  to 

tell  us  their  hopes  for  the  future.  and  social  challenges  and  connect  The  Spokesman-Review  to 

More  than  1,000  people  opportunities.  the  region  it  serves.  Every  day 

participated  in  the  Pizza  Papers  —  With  the  Pizza  Papers,  the  we’re  working  hard  and  working 

the  first  step  in  the  “Values  for  a  Peirce  Report  and  additional  smart  to  build  a  newspaper  for  the 

Growth  Decade”  project  designed  community  forums  this  year.  The  21st  century. 

Spokesman-Review  will  strengthen  a 


Spokane,  Washington 


Pulitzer  Prizes,  Finalist  -  Deadline  Reporting.  1993 
National  Press  Photographers  Association  -  Picture  Editor  of  the  Year,  1993 
JCPenney-Missouri  Awards,  Second  Place  -  Best  Feature  .Section,  1993 
Society  of  Newspaper  Design.  Silver  Award  -  Best  Photo  Design,  1993 
Best  in  the  West,  First  Place  -  Best  General  Reporting  and  Best  Project  Reporting.  1993 
Best  in  the  Pacific  Northwest  Blethen  Awards  -  Best  Deadline  Reporting,  Best  Feature  Writing  and  Best  Consumer  Affairs  Reporting.  1993 

©  The  Spokesman-Review 
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9  Squaring  Off 
In  Michigan 

Two  congressmen  back  a  suburban 
publisher’s  allegation  of  predatory  ad¬ 
vertising  pricing  by  the  Detroit  News¬ 
paper  Agency. 

1  O  Neuharth  Defends 
Detroit  JOA 

The  former  Gannett  Co.  Inc.  chair¬ 
man  chides  the  author  of  a  new  book 
that  says  one  of  the  newspapers  should 
have  been  allowed  to  fold. 


1  2  The  Right 
To  Choose 

A  Jewish  charity  in  New  York  will  give 
contributors  their  choice  of  news¬ 
papers. 

1  3  Telco  Bills 
Gain  Support 

The  White  House  scraps  a  plan  to  sub¬ 
mit  telecommunications  legislation, 
instead  will  back  two  bills  in  subcom¬ 
mittees. 

1  4  Finding  The 
Right  Niche 

Newspapers  seek  alternative  sources  of 
revenue  but  the  profits  are  not  always 
there  right  away. 

1  6  He  Got  The 
Story  —  Then 
Was  Arrested  20  Newspeople  in  the  News 

A  United  Press  International  stringer 
is  fined  for  trespassing  on  singer  Mi-  21  Obituaries 
chael  Jackson’s  ranch. 

22  Advertising/Promotion  —  Scar- 
1  7  First  Family  borough  on  the  hot  seat 

Photographs 

For  the  first  time,  Parade  magazine  fea-  2  5  Campus  Journalism  —  High 
tures  cover  photos  of  the  president  school  paper  publishes  in  six  languages 
and/or  his  wife  three  times  in  one  year. 

26  N  ews  Tech  —  Production  and 
34  Super  Bowl  Walkout  technology  managers  on  the  move 
Nearly  100  sportswriters  protest  pres¬ 
ence  of  Georgia  state  flag  with  its  30  Syndicates/News  Services  — 
Confederate  emblem  by  walking  out  of  Columnists  can  be  young  again  in  pix 
the  press  box  during  the  national  an¬ 
them.  35  Classified 


2  About  Awards 


2  Calendar 


5  Writer’s  Workshop 
The  best-seller  lists  are  full  of  authors 
who  ignore  the  most  basic  guidelines 
for  using  words  and  crafting  sentences. 
They  make  millions  while  many  news¬ 
paper  writers  knock  down  the  kind  of 
salaries  that  make  plumbers  smirk. 


Page  14  Niche  products 


6  Editorial 


7  Letters  to  the  Editor 


7  Newspaperdom 


1  8  Weekly  Editor 

Allen  McCombs,  Champion  News 

papers,  Chino,  Calif. 


29  Stock  Tables 


44  Shop  Talk  at  Thirty 

Call  for  a  cease-fire  in  the  journalism 

professor/journalism  professional  war 
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^The  story  lies  somewhere  in  the 
roots  of  our  humanity.  It  is  so  basic  to 
our  thinking,  so  fundamental  to  the 
way  we  describe  the  world,  that  its 
endlessly  repeating  patterns  could 
come  only  from  the  core  of  our  con¬ 
sciousness.  It  has  its  origin  in  deep  an¬ 
tiquity,  and  Aristotle  described  its  un¬ 
derlying  structure  2,300  years  ago. 

Nothing  about  the  basic  approach 
has  changed  since  then.  Virtually  all 
movies  employ  it.  So  do  most  novels. 
All  but  the  most  avant-garde  of  short 
stories  follow  the  same  pattern.  Many 
magazine  articles  do  too. 

That  form  is  so  powerful  that  writers 
who  master  it  often  reap  rewards  far 
beyond  those  justified  by  their  stylistic 
abilities.  The  best-seller  lists  are  full  of 
authors  who  ignore  the  most  basic 
guidelines  for  using  words  and  crafting 
sentences.  They  make  millions  while 
many  newspaper  writers  knock  down 
the  kind  of  salaries  that  make  plumbers 
smirk.  Why?  Because  a  mastery  of  sto¬ 
ry  structure  captures  the  popular  imag¬ 
ination  in  a  way  that  most  newspaper 
writing  never  does. 

Journalists  often  miss  that  point  be¬ 
cause  they  use  the  term  “story”  to  de¬ 
scribe  anything  appearing  on  news¬ 
print.  The  masters  of  storytelling,  on 
the  other  hand,  have  extremely  clear 
ideas  about  what  is  —  and  is  not  —  a 
story.  The  abstract  reports  that  we 
journalists  call  stories  don’t  even  come 
close  to  meeting  those  standards. 

That  wasn’t  always  the  case.  Once, 
newspaper  writers  such  as  Ernest  Hem¬ 
ingway,  Damon  Runyon  and  jack  Lait 
used  real-world  facts  to  craft  true  sto¬ 
ries  for  the  front  page.  They,  in  turn, 
were  simply  carrying  on  a  tradition 
nourished  by  newspapermen  such  as 

Hart  is  the  staff  development  director 
and  writing  coach  at  the  Portland 
Oregonian. 


WRITER^S  WORKSHOP 

by  Jack  Hart 


Storytelling 


Mark  Twain  and  Walt  Whitman. 

Now  there’s  a  nationwide  movement 
to  bring  back  the  old  way.  Jon  Frank¬ 
lin’s  Writing  for  Story,  Bill  Blundell’s 
Art  and  Craft  of  Feature  Writing  and 
the  chatter  at  such  places  as  the  Poyn- 
ter  Institute  and  American  Press  Insti¬ 
tute  all  tout  the  virtues  of  traditional 
storytelling.  Not  with  the  idea  that  it 
will  replace  inverted-pyramid  report¬ 
ing.  But  with  the  hope  that  it  will  add 
a  valuable  new  dimension  to  daily  jour¬ 
nalism. 

However,  anyone  who  hopes  to  mas¬ 
ter  traditional  storytelling  must  re¬ 
member  that  its  rules  are  even  more 
specific  than  the  rules  for  writing  jour¬ 
nalistic  reports. 

True  literary-style  stories  almost  al¬ 
ways  focus  on  a  protagonist,  usually  a 
human  being  who  causes  the  action  to 
happen.  The  protagonist  invariably 
faces  an  antagonist  —  an  enemy,  a 
competitor  or  a  force  of  nature  —  that 
creates  a  conflict,  a  challenge  or  a 
complication.  That  creates  the  dramat¬ 
ic  tension  that  grabs  reader  interest 
and  propels  the  story  forward.  The  pro¬ 
tagonist  then  overcomes  a  series  of  ob¬ 
stacles,  fails,  reaches  a  point  of  insight 
that  changes  his  or  her  character  and, 
ultimately,  succeeds. 

A 

Imost  all  such  stories  begin  with 
an  exposition  section  that  launches 
the  action  while  introducing  the  main 
character  and  whatever  background 
readers  need  to  understand  what  fol¬ 
lows.  The  story  then  moves  into  rising 
action,  which  confronts  the  protago¬ 
nist  with  a  series  of  increasingly  diffi¬ 
cult  challenges.  Finally,  the  story 
reaches  the  point  of  insight,  which 
changes  the  protagonist’s  character. 
The  climax  quickly  follows.  Then  the 
story  moves  into  the  denouement, 
which  ties  all  the  loose  ends. 

The  action  line  moves  through  a  se¬ 


ries  of  scenes  with  the  extremely  con¬ 
crete  style  known  as  dramatic  narra¬ 
tive,  which  is  analogous  to  a  movie 
close-up.  The  writer  uses  more  abstract 
summary  narrative  for  moving  between 
scenes.  That’s  analogous  to  a  movie 
long-shot  or  a  cut  between  scenes.  The 
whole  technique  is  known  as  “scenic 
construction.” 

Ib  ots  of  real-world  dramas  lend 
themselves  to  the  technique.  Tom 
French  won  the  1992  Livingston 
Award  for  local  reporting  with  a  stun¬ 
ning  St.  Petersburg  Times  series  about 
a  group  of  high  school  students  moving 
through  their  senior  year.  That  project 
took  two  years,  but  a  good  reporter 
who  understands  the  fundamental 
principles  can  knock  out  a  true  liter¬ 
ary-style  story  in  a  day;  The  kid  who 
wins  an  award.  The  detective  who  fi¬ 
nally  cracks  a  tough  case.  The  athlete 
who  strives  and  fails  and  finally  breaks 
through  to  a  championship. 

Most  of  us  need  to  study  and  prac¬ 
tice  before  we  can  make  those  kinds  of 
subjects  work  as  true  literary-style  sto¬ 
ries.  We  need  to  read  books  on  story¬ 
telling  in  both  fiction  and  nonfiction 
so  we  can  recognize  the  elements  of 
true  stories.  We  need  to  work  at  recog¬ 
nizing  story  possibilities  in  the  daily 
flow  of  breaking  news.  And  we  need  to 
break  free  from  the  traditional  news 
values  that  often  blind  us  to  great  liter¬ 
ary-style  stories. 

But  if  writers,  editors,  photogra¬ 
phers,  copy  editors,  designers  and  the 
whole  bunch  of  us  develop  new  skills 
and  understandings  about  storytelling, 
we’ll  add  a  valuable  dimension  to 
American  journalism.  We  may  even 
help  turn  the  business  around.  The  ad¬ 
vocates  of  a  more  literary  approach  to 
newspaper  stories  see  it  as  a  way  to 
stop  the  loss  of  audience  to  TV,  books, 
movies  and  magazines. 
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’  The  Fourth  Estate 


Super  Bowl  clutter 

THE  TELEVISION  ADVERTISING  extravaganza  put  on  during  the  Super 
Bowl  football  game  was  the  personification  of  clutter.  Never  have  so  many 
advertisers  paid  so  much  to  appear  before  what  has  been  touted  as  the  largest 
television  audience.  But  for  what? 

There  were  43  spots  during  the  game  for  which  advertisers  paid  $900,000 
per  30  seconds.  Viewers  were  bombarded  by  commercials  at  the  slightest 
break  on  the  field.  Commercials  were  competing  with  commercials  and  not 
many  viewers  could  recall  any  of  them. 

The  Wall  Street  Journal  reported  that  Creative  Marketing  Consultants,  a 
market  research  firm  in  Southfield,  Mich.,  telephoned  373  Super  Bowl  view¬ 
ers  nationwide  following  the  game  to  gauge  how  memorable  each  ad  was. 
With  one  exception,  the  Journal  reported,  a  vast  majority  of  those  respond¬ 
ing  to  the  questions  couldn’t  recall  the  products  being  advertised. 

Rod  Smith  of  Creative  Marketing  was  quoted  as  saying  the  best  time  to 
survey  viewers  is  immediately  following  the  game.  Why?  “There  is  tremen¬ 
dous  dropoff  in  viewer  recall  of  commercials  even  after  one  day.” 

Journal  columnist  Kevin  Goldman  asked,  “Nine  hundred  thousand  dollars 
for  that?” 


What  a  contrast! 

THE  NEW  MAYOR  of  York,  Pa.,  has  ordered  city  employees  not  to  talk  to 
the  press,  directing  that  all  information,  including  crime  and  fire  reports,  be 
funneled  through  his  office  or  his  information  officer.  This  took  place  one 
day  after  the  former  police  officer  took  office.  There  was  no  official  an¬ 
nouncement  of  the  new  policy.  It  was  leaked  to  the  press,  which  should  give 
him  some  idea  of  the  problems  he  faces  in  trying  to  bottle  up  the  news.  His 
excuse  for  the  gag  order  was  that  he  was  annoyed  with  leaks  and  concerned 
that  holdovers  from  the  previous  administration  would  gossip  about  him  and 
his  staff. 

Obviously,  Mayor  Charles  Robertson  does  not  know  that  Pennsylvania  is 
one  of  many  states  that  have  access  laws  affecting  both  meetings  and  records. 

In  contrast  to  this  high-handed  ruling,  not  too  far  away  in  Orangetown, 
N.Y.,  the  town  has  awarded  certificates  of  merit  to  the  publisher,  managing 
editor  and  city  editor  of  the  local  weekly  newspaper.  Our  Town,  for  the  pa¬ 
per’s  investigative  reporting. 

The  newspaper  executives  were  honored  at  a  public  ceremony  for  stories 
that  led  to  local,  state  and  federal  criminal  investigations  into  alleged  mis¬ 
handling  of  more  than  $1  million  in  funds  at  an  anti-poverty  agency. 

At  a  time  when  press  bashing  is  so  popular,  the  town  of  Orangetown  has 
done  something  unique.  We’ll  bet  there  are  lots  of  communities  throughout 
the  country  where  the  local  populace  and  their  elected  officials  appreciate 
the  efforts  of  their  local  newspapers  but  have  never  thought  of  how  to  put  it 
in  words. 
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Letters  to  the  Editor 

J'School  educators  do  care 
about  needs  of  the  profession 


ENOUGH  ALREADY! 

The  unending  debate  about  journal¬ 
ism  educators  and  working  journalists 
is  old  news. 

Most  journalism  educators  care 
deeply  about  the  needs  of  profession¬ 
alism. 

Example  1 :  Two  years  ago,  the  Asso¬ 
ciated  Press  Managing  Editors  began 
developing  an  APME  Agenda  for  Jour¬ 
nalism  Education. 

Many  journalism  educators,  far  from 
defensive  about  receiving  yet  more  ad¬ 
vice,  encouraged  it,  saying  they  appre¬ 
ciated  help  in  identifying  needs  of  the 
industry. 

Example  2:  About  30  seconds  after 
hearing  last  fall  that  the  agenda  had 
been  developed,  Maurine  Beasley  of 


Newspaperdom^ 

50  YEARS  AGO  .  .  .  Editor  & 
Publisher  launched  its  wartime  for¬ 
mat  necessitated  by  the  govern¬ 
ment’s  order  requiring  a  25%  reduc¬ 
tion  in  the  use  of  magazine  paper. 
E&P’s  page  size  was  reduced  from 
llVV  X  S'/z"  to  T’/a"  X  lO'/e".  E&P  re¬ 
tained  its  four-column  makeup, 
which  traditionally  copied  newspa¬ 
per  style. 

Raymond  Clapper,  Scripps  How¬ 
ard  and  United  Feature  Syndicate 
columnist,  was  killed  in  a  mid-air 
airplane  collision  while  covering 
the  invasion  of  the  Marshall  Islands 
in  the  Pacific.  He  was  the  16th 
American  correspondent  killed 
since  the  war  started. 

William  Allen  White,  75,  famed 
editor  of  the  Emporia  (Kan.) 
Gazette,  died  after  a  long  illness  at 
his  home  in  Emporia,  the  town 
where  he  was  born. 

From  Editor  &  Publisher 
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the  University  of  Maryland,  president 
of  the  Association  for  Education  in 
Journalism  and  Mass  Communication, 
invited  APME  representatives  to  pre¬ 
sent  the  agenda  to  the  group’s  execu¬ 
tive  committee  at  its  midwinter  meet¬ 
ing. 

This  is  the  same  group  described  in 
a  recent  letter  (E&P,  Dec.  18,  1993,  p. 
7)  as  “a  pseudo  union  of  academics.” 

Her  reaction,  as  the  representative 
of  almost  2,000  college  teachers,  hard¬ 
ly  reflects  a  lack  of  caring  about  the  in¬ 
dustry. 

Example  3:  Douglas  Anderson  of 
Arizona  State  University  then  asked 
that  the  same  information  be  present¬ 
ed  a  day  later  to  deans  and  other  ad¬ 
ministrators  represented  by  the  Associ¬ 
ation  of  Schools  of  Journalism  and 
Mass  Communication.  Both  groups 
were  engaged  by  the  presentation  and 
asked  questions  about  it  —  not  the  be¬ 
havior  of  academics  who  don’t  care 
about  the  industry. 

Example  4:  Before  a  recent  stint  as 
professional  in  residence  at  the  Uni¬ 
versity  of  Kansas,  I  sent  along  an  un¬ 
usual  piece  of  feature  writing  from  the 
San  Jose  Mercury  News.  By  the  time  it 
arrived,  almost  every  educator  had 
read  it  —  and  questioned  me  about  it. 
Again,  that’s  not  the  behavior  of  un¬ 
caring  academics. 

Example  5:  Educators  and  working 
journalists  work  together  dozens  of 
times  a  year  on  accrediting  visits  to 
journalism  schools  and  on  the  accred¬ 
iting  bodies  for  journalism  schools. 

Some  issues  remain,  especially  the 
insistence  of  some  university  adminis¬ 
trations  and  perhaps  some  journalism 
educators  on  advanced  degrees  for  all 
tenured  faculty  members. 

But  most  journalism  educators  and 
working  journalists  share  goals.  That’s 
the  real  news. 

Jerry  Ceppos 

Ceppos  is  managing  editor  of  the 
San  Jose  Mercury  News  and 
former  chairman  of  the  APME 
Journalism  Education  Committee 


No  bare-chested 
girls  in  Toronto 

AS  A  LONGTIME  reader  of  Editor  & 
Publisher,  I  feel  it  imperative  to  point 
out  an  omission  and  error. 

In  your  editorial  (ESfP,  Dec.  11, 
1993,  p.  6),  you  mention  our  competi¬ 
tion  joining  together  to  challenge  a 
court-ordered  ban  on  a  high-profile 
murder  case  in  Canada.  The  Toronto 
Sun  along  with  the  Toronto  Globe  and 
Mail,  Toronto  Star  and  Southam  News¬ 
papers  has  been  fighting  the  ban  along 
with  some  broadcast  outlets.  The  Sun 
was  omitted  in  your  editorial. 

You  feature  an  excellent  story  (E&P, 
Dec.  25,  1993,  p.  11)  on  the  success  of 
the  Trentonian  in  Trenton,  N.J.  Much 
of  this  success,  according  to  your  report, 
is  attributed  to  a  bikini-clad  girl  on 
Page  6.  Your  report  states  that  the 
“Toronto  Sun  has  plastered  bare-chest¬ 
ed  women  on  their  pages  for  years.” 

For  the  record,  we  run  a  SUNshine 
girl  on  Page  3  every  day,  seven  days  a 
week,  but  have  never  in  our  22  years  of 
existence  published  a  bare-chested 
SUNshine  girl  in  Toronto  or  at  any  of 
our  sister  papers  in  Edmonton,  Calgary 
or  Ottawa. 

Lester  Pyette 

Pyette  is  executive  editor 
of  the  Toronto  Sun 

Correction 

IN  A  LISTING  of  newspaper  sales  dur¬ 
ing  1993,  ir  was  incorrectly  stated 
that  Paducah  Newspapers  Inc.  of 
Paducah,  Ky.,  is  an  entity  of  Rupert 
Murdoch  (E&P,  Jan.  1,  p.  45). 

Paducah  Newspapers  is  a  private 
group,  having  been  operated  by  the 
Paxton  family  since  1896.  Four  mem¬ 
bers  of  the  Paxton  family  are  active  in 
the  day-to-day  management  of  the 
company. 


Grant  to  NDN 

NEW  DIRECTIONS  FOR  News,  the 
newspaper  industry’s  nonprofit  research 
and  development  arm,  has  gotten  a  $l 
million  grant  from  the  Robert  R.  Mc¬ 
Cormick  Tribune  Foundation. 

Three-fourths  of  the  money  is  ear¬ 
marked  for  three  years  of  research. 
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Newspapers 

The  focus  of 
newspapers  is  no 
longer  that  of  a 
printing  company. 

Newspapers 

have  become  information  providers.  Information  that  was 
once  delivered  solely  by  the  printed  paper  must  now  be  made 
available  through  a  variety  of  media. 

Consumers  of  newspapers  don't  have  the  luxury  of  time  to 
read  the  newspaper  front  to  back.  They  want  to  find 
information  quickly  and  conveniently  and  they  are 
increasingly  willing  and  able  to  use — and  often  demand — the 
latest  technology  to  access  that  information. 

Audiotext  is  one  of  the  fastest  growing  uses  of  technology  in 
the  publishing  industry  today.  In  this  fiercely  competitive 
climate,  you  need  an  audiotext  vendor  who  can  partner  with 
your  paper  to  ensure  a  successful  and  profitable 
implementation  of  your  audiotext  strategy.  That  vendor  must 
also  have  a  history  of  success  and  a  commitment  to  the  future. 

That's  where  we  come  in.  Micro  Voice  can  design, 
implement,  market  and  even  manage  your  audiotext  system. 

We  offer  complete  turn-key  systems,  custom-designed  to  meet 
your  specific  needs.  With  over  5  years  experience  in  the 
industry,  and  over  300  clients.  Micro  Voice  has  a  proven  record 
of  success. 

The  talking  newspaper  is  a  reality  today  and  Micro  Voice  can 
help  keep  the  conversation  going.  Talk  with  us  and  we'll  help 
you  talk  to  your  readers. 


Wcrd^oke 

APPLICATIONS.  INC. 

m  PUBLISHERS'  PARTNER  FOR  AUDIOTEXT  SERVICES 
MicroVoice  Applications,  Ina,  950  International  Centre,  900  2nd  Ave.  So.,  Minneapolis,  MN  55402 
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Every  Saturday  since  1884 


Squaring  Off 
In  Michigan 

Two  congressmen  back  suburban  publisher’s  allegation  of 
predatory  ad  pricing  by  the  Detroit  Newspaper  Agency 


by  Mark  Fitzgerald 

TWO  POWERFUL  MICHIGAN  con¬ 
gressmen  are  backing  a  suburban  pub¬ 
lisher’s  claim  that  the  Detroit  Newspa¬ 
per  Agency  is  engaging  in  predatory 
pricing  of  its  advertising. 

Reps.  David  Bonior,  the  House  ma¬ 
jority  whip,  and  William  Ford,  a  Dem¬ 
ocrat  from  Ypsilanti,  are  asking  for  a 
justice  Department  investigation  of  ad 
pricing  by  the  DNA,  the  joint  operat¬ 
ing  agency  for  Gannett  Co.  Inc.’s  De¬ 
troit  News  and  Knight-Ridder  Inc.’s 
Detroit  Free  Press. 

“We  have  been  presented  with  com¬ 
pelling  evidence  the  DNA  is  violating 
antitrust  laws  as  well  as  the  Newspaper 
Preservation  Act  by  deliberately  trying 
to  take  advertising  away  from  suburban 
Detroit  newspapers,”  the  two  wrote  in 
a  Jan.  21  letter  to  Anne  Bingaman, 
head  of  the  Antitrust  Division  of  the 
Justice  Department. 

“If  predatory  pricing  forces  these 
smaller  papers  out  of  business,  then 
the  JOA  will  actually  reduce  the  edito¬ 
rial  voices  in  southeastern  Michigan 
—  the  exact  opposite  of  what  the  JOA 
originally  intended,”  the  two  congress¬ 
men  wrote. 

Their  letter  follows  a  previously  un¬ 
publicized  appeal  for  an  investigation 
made  in  November  to  the  Antitrust 
Division  by  J.  Gene  Chambers,  presi¬ 
dent  and  publisher  of  Independent 
Newspapers  Inc. 

Mount  Clemens-based  Independent 
Newspapers  publishes  the  Macomb 
Daily,  Mount  Clemens;  Royal  Oak 
Daily  Tribune;  and  13  Macomb  Coun¬ 
ty  weeklies. 

“Having  reconciled  their  efforts  to 
eliminate  each  other,  the  combined 
Detroit  dailies  have  directed  their  uni¬ 


fied  attention  to  eliminating  their  sub¬ 
urban  competitors,”  Chambers  wrote. 
“Accompanying  this  letter,  you  will 
find  several  examples  of  predatory  pric¬ 
ing  and  other  unlawful  practices  di¬ 
rected  against  the  Macomb  Daily  by 
the  DNA.” 

Frank  Vega,  president  and  CEO  of 
the  DNA,  said  he  had  not  seen  Cham¬ 
bers’  letter  and  could  not  comment  on 
the  specifics  of  the  complaint. 

“The  only  thing  I  can  say  is  we  are 
very  confident  we  have  not  engaged  in 
predatory  pricing,”  Vega  said. 

In  an  interview.  Chambers  estimat¬ 
ed  that  Independent  Newspapers  has 
lost  more  than  $1  million  because  of 
the  alleged  DNA  predatory  ad  pricing 
during  the  past  year. 


not  ones  that  are  going  to  make  or 
break  the  DNA,  but  they  are  advertis¬ 
ers  who  can  make  or  break  us.  These 
are  one-location  accounts  that  are  be¬ 
ing  given  deals  off  the  rate  card  to 
spend  their  scarce  dollars  with  them 
and  not  with  us,”  he  added. 

Invoices  and  other  documents  sent 
to  the  Justice  Department  show  that 
the  DNA  has  offered  discounts  of  up 
to  86%  to  targeted  advertisers.  Cham¬ 
bers  said. 

One  of  the  20  examples  cited  to  the 
Antitrust  Division  says  an  advertiser 
was  offered  a  quarter-page  ad  —  priced 
on  the  rate  card  at  $3,200  —  for  just 
$250,  he  noted. 

Unlike  other  suburban  publishers. 
Chambers  did  not  publicly  oppose  the 


In  an  interview,  Chambers  estimated  that 
Independent  Newspapers  has  lost  more  than  $1 
million  because  of  the  alleged  DNA  predatory  ad 
pricing  during  the  past  year. 


Chambers  said  the  unfair  pricing 
was  offered  to  businesses  in  a  variety  of 
advertising  categories  that  had  one 
thing  in  common:  “People  who  are  get¬ 
ting  special  rates  are  advertisers  of 
ours. 

“Last  year  is  when  it  became  notice¬ 
able,”  he  said.  “We  have  been  told  by 
accounts  that  they’ve  received  unbe¬ 
lievable  offers  from  the  DNA  that  they 
could  not  turn  away.” 

DNA  salespeople  are  targeting  even 
one-location  operations  for  which  a 
News  or  Free  Press  ad  purchase  is 
“overbuying,”  Chambers  said. 

“The  advertisers  [approached]  are 


JOA  when  it  was  proposed  in  1986  or 
implemented  in  1989. 

“When  they  were  at  each  other’s 
throats,  they  were  cutting  each  other. 
They  had  not  pinpointed  accounts 
that  would  not  be  home  runs  for  them 
....  But  now  that  the  News  and  Free 
Press  have  joined  together,  what  it’s 
done  is  pretty  much  given  them  a  li¬ 
cense  to  kill  off  the  suburban  publish¬ 
ers,”  he  said. 

Detroit’s  dailies  could  “bump  off  the 
suburban  publishers  one  at  a  time,”  he 
added. 

A  Justice  Department  spokeswom¬ 
an,  Gina  Talamona,  referring  to  the 


Neuharth  defends  JO  A 

book 


call  for  an  investigation,  said,  “Gener¬ 
ally,  we’re  aware  of  the  concerns. 
There’s  nothing  we  can  say  at  this 
time.” 


against  charg 
by  Detroit  News  reporter 

Chides  author  for  saying  one  of  the 
papers  should  have  been  allowed  to  fold 


“As  it  is,  these  greedy,  greedy 
businesspeople  saved  two  newspapers  for 
the  city  of  Detroit  —  even  if  one  of  the 
best  reporters,  like  Bryan  Qruley,  wanted 
one  of  those  papers  to  die.” 

—  Allen  Neuharth,  former  Qannett 
Co.  Inc.  chairman  who  negotiated  the 
Detroit  newspapers’  joint  operating 
agreement 


ecutives  in  a  way  that  they  usually  are 
not  regarded;  as  losers. 

Neuharth,  Gruley  argues,  held  the 
winning  hand  at  the  bargaining  table 
—  dominance  in  circulation  and  a 
concession  by  Knight-Ridder  that  its 
Free  Press  would  be  labeled  the  “failing 
newspaper”  in  the  JOA  application  — 
yet  he  frittered  away  his  advantage. 

By  agreeing  to  be  the  afternoon  pa¬ 
per,  Gruley  writes,  Neuharth  con¬ 
demned  the  News  to  inferiority.  In¬ 
deed,  News  daily  circulation  has  de¬ 
clined  from  690,422  in  the  September 
1989  Audit  Bureau  of  Circulations 
FAS-FAX  to  366,988  in  the  September 
1993  FAS-FAX. 

But  Knight-Ridder  has  little  reason 
to  crow.  While  the  Free  Press  at  last 
leads  the  Detroit  market  with  a  daily 
circulation  of  556,116,  that  is  a  drop 
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from  its  September  1989  circulation  of 
626,434. 

And  both  newspaper  companies 
have  suffered  further  financial  losses 
rather  than  the  quick  profits  they  envi¬ 
sioned  when  they  proposed  the  JOA  in 
1986. 

In  his  talk  at  the  Freedom  Forum, 
Gruley  said  he  has  concluded  that  De¬ 
troit  would  have  been  better  off  with¬ 
out  a  JOA. 

“One  of  those  papers  should  have 
been  allowed  to  die  in  the  early  1980s 
just  like  other  papers  died,”  he  said. 
“That  other  [surviving]  paper  would 
have  been  able  to  stop  the  bloodlet¬ 
ting,  stop  the  insane  practices  that 
went  on  in  Detroit  —  giving  away  pa¬ 
pers,  giving  away  advertising  —  and 
that  paper  would  have  been  able  to 
stave  off  that  [range  of]  new  competi¬ 
tion,  from  suburban  papers  to  CNN.” 

Gruley  said  he  has  not  predicted 
that  the  News  will  be  folded  —  as  JOA 
papers  folded  in  St.  Louis  or  Miami, 
for  example. 

“Despite  what  my  bosses  say  every 
six  months  —  that  the  numbers  will  go 
up,  and  I  hope  that’s  true  —  I’ll  believe 
it  when  I  see  it,”  Gruley  said. 

Neuharth  did  not  answer  the  most 
pointed  question  Gruley  put  to  him: 
“What  was  it,  Mr.  Neuharth,  did  you 


cial  results,  and  Detroit  Newspaper 
Agency  president  and  CEO  Frank 
Vega  said  the  agency  does  not  “divulge 
individual  unit  numbers.” 

“So  I’m  not  really  in  a  position  to 
make  any  comment,”  Vega  said.  “The 
only  thing  I  would  say  is  we  feel  we  are 
on  track  in  the  JOA.” 

Neuharth  rejected  suggestions  that 
the  News  sooner  or  later  will  be  shut¬ 
tered  by  the  JOA. 

“Why  would  it  be  advantageous  to 
close  a  paper  with  a  circulation  of 
more  than  300,000?  There  are  many 
JOAs  that  survive  with  circulation  ra¬ 
tios  of  two  to  one  or  more,”  he  said. 

“Another  reason  the  paper  will  not 
be  closed  is  because  its  owner,  the 
Gannett  Company,  has  some  pride  in 
its  editorial  product,”  he  added. 

As  the  agreement  is  written,  neither 
Gannett  nor  Knight-Ridder  could 
share  in  the  JOA  if  it  ceased  publish¬ 
ing  its  paper. 

Neuharth  conceded  that  the  imple¬ 
mentation  of  the  JOA  had  faltered  un¬ 
der  its  first  DNA  heads,  but  he  said  it 
is  turning  around  “under  street-smart 
Frank  Vega.” 

And  Neuharth  offered  a  simple  rem¬ 
edy  for  the  News'  circulation  woes: 
Start  printing  the  News  earlier  to 
reach  outstate  Michigan  readers. 


“Despite  what  my  bosses  say  every  six  months  — 
that  the  numbers  will  go  up,  and  I  hope  that’s  true 
—  I’ll  believe  it  when  I  see  it,”  Gruley  said. 


screw  up  or  did  you  just  not  care  —  or 
was  this  your  plan  all  along?” 

Instead,  Neuharth  turned  the  tables 
on  the  reporter. 

“I  did  not  realize  you  wanted  one  of 
the  newspapers  to  die  in  1986,”  he  said, 
fixing  Gruley  with  a  squinty  eye. 

“Had  I  known,”  he  continued,  “that 
one  of  these  papers  should  have  died,  I 
would  have  conducted  myself  better. 

“As  it  is,  these  greedy,  greedy  busi¬ 
nesspeople  saved  two  newspapers  for 
the  city  of  Detroit  —  even  if  one  of  the 
best  reporters,  like  Bryan  Gruley, 
wanted  one  of  those  papers  to  die.” 

Neuharth  dismissed  the  decline  in 
News  circulation  as  having  “gone  down 
somewhat”  but  said  sales  figures  turned 
around  in  the  last  quarter. 

Similarly,  he  said,  losses  were  re¬ 
versed  with  a  turnaround  “in  the 
eight-figure  range.  That’s  $10  million.” 

Neuharth  did  not  specify  any  finan¬ 


“Print  enough  papers  at  5  a.m.  to  be 
on  sale  in  Battle  Creek  or  Midland  . . . 
where  people  are  more  conservative 
and  where  before  the  JOA  the  News 
had  some  real  morning  circulation.” 

It  would  be  a  mistake,  he  said,  for 
the  News  to  displace  Free  Press  press 
time  in  an  effort  to  make  morning 
home  delivery  in  Detroit. 

“The  Detroit  News  had  artificial  cir¬ 
culation  for  home  delivery  in  Detroit, 
where  people  are  more  liberal,”  he  said. 

Vega  declined  to  comment  on  Neu- 
harth’s  distribution  advice. 

The  future  of  Detroit’s  newspapers  is 
more  assured  than  it  has  been  in 
decades,  Neuharth  argued. 

“I  can  assure  you  that  the  golden 
age,  as  some  have  called  it,  of  news¬ 
papers  in  the  1960s  was  not  nearly  so 
golden  as  some  people  remember  or 
would  like  to  pretend  it  was,”  he  said. 

“When  Hearst  sold  the  Detroit 


Times  to  the  Evening  News  Associa¬ 
tion  [in  1960],  since  that  time  the 
question  was  whether  there  would  be 
two  papers  or  one  paper  in  Detroit. 

“Now  there  is  no  longer  a  question,” 
Neuharth  said.  “There  will  be  two  pa¬ 
pers  despite  the  ‘greed  and  betrayal’  of 
Alvah  Chapman  and  Allen  Neuharth.” 

Neuharth ’s  top 
nine  newspapers 

AN  INVETERATE  MAKER  of  lists, 
former  Gannett  Co.  Inc.  chairman 
Allen  Neuharth  offered  an  off-the-cuff 
“Top  Nine  List  of  U.S.  Newspapers” 
during  his  recent  Freedom  Forum  dis¬ 
cussion  of  the  Detroit  newspapers’  joint 
operating  agreement. 

Neuharth  started  the  list  with  a  cou¬ 
ple  of  caveats. 

“I’m  not  including  USA  Today  but  if 
we  were  looking  at  it  from  the  stand¬ 
point  of  the  readers’  judgment,  it  is  the 
best  paper,”  said  the  founder  of  that  na¬ 
tional  newspaper. 

He  also  excluded  the  Wall  Street 
Journal  apparently  because  he  was  re¬ 
sponding  to  a  question  that  asked 
specifically  about  whether  Detroit’s  pa¬ 
pers  were  as  good  as  the  city  deserved. 

Neuharth  ticked  off  the  list  in  this 
order: 

1.  New  York  Times 

2.  Los  Angeles  Times 

3.  Chicago  Tribune 

4.  Philadelphia  Inquirer 

5.  Dallas  Morning  News 

6.  Orlando  Sentinel 

7.  Detroit  News 

8.  Detroit  Free  Press 

9.  “The  Washington  Post,"  added 
Neuharth,  who  conducted  a  celebrated 
feud  with  former  Post  executive  editor 
Ben  Bradlee,  “is  a  question  mark.  That 
may  be  a  draw”  with  the  Detroit  papers. 

—  Mark  Fitzgerald 

Fort  Wayne 

welcomes 

newcomers 

FORT  WAYNE  (IND.)  Newspapers  has 
started  a  program  called  “New  in  the 
Neighborhood”  to  welcome  new  resi¬ 
dents  by  delivering  kits  containing  ad¬ 
vertising  material  and  city  guides. 

The  company  said  it  plans  to  distrib¬ 
ute  10,000  kits  every  year  through  its 
targeted  delivery  service. 
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The  Right 
To  Choose 

Jewish  charity  will  give  contributors  their  choice  of  papers 


by  Mark  Fitzgerald 

LONG  ISLAND  CONTRIBUTORS 
to  New  York’s  largest  Jewish  charity 
will  be  able  to  choose  which  of  two 
Jewish  newspapers  they  want  to  receive 
under  a  plan  recommended  for  adop- 
tion  Feb.  8. 

The  plan  would  allow  donors  to 
choose  between  the  Jewish  Week  —  a 
paper  subsidized  by  the  charity  —  and 
the  Long  Island  Jewish  World,  an  inde- 
pendent  paper  whose  owners  cam¬ 
paigned  vigorously  against  the  subsidy. 

In  a  series  of  editorials  and  full-page 
ads  during  the  past  year,  the  Jetuish 
World  repeatedly  has  argued  that  by 
subsidizing  the  Jewish  Week,  the  big 
philanthropy  threatens  independent 
Jewish  journalism. 

At  one  point,  Jewish  World  owner 
and  publisher  Jerome  William  Lipp- 
man  accused  the  Jewish  Week  of  being 


a  “Pravda-like”  house  organ  for  the 
United  Jewish  Appeal-Federation  of 
Jewish  Philanthropies  of  New  York. 

The  Jewish  World’s  stand  generally 
has  been  supported  by  two  other  inde¬ 
pendent  Jewish  weeklies  in  New  York 
City,  the  Forward  and  Jewish  Press. 

Details  of  the  new  subsidy  plan  were 
outlined  in  a  memo  sent  to  board 
members  of  UJA-Federation  from  the 
charity’s  management  committee.  A 
copy  of  the  Jan.  26  memo  from  Irwin 
Hochberg  and  charity  president  Alan 
Jaffe  was  obtained  by  E&P. 

Their  recommendations  follow  what 
some  UJA-Federation  board  members 
said  was  an  unusually  contentious 


board  meeting  in  December  during 
which  the  newspaper  subsidy  was  dis¬ 
cussed  (E&P,  Jan.  8,  p.  13). 

In  addition  to  providing  contribu¬ 
tors  a  choice  of  papers,  the  UJA-Feder¬ 
ation  management  committee’s  plan 
calls  for  getting  the  philanthropy  out 
of  the  newspaper  business  entirely  dur¬ 
ing  the  next  five  years. 

The  charity  pays  the  Jewish  Week 
about  $825,000  annually  for  papers 
that  it  mails  free  to  people  who  donate 
$36  or  more.  About  82,000  households 
get  the  paper  through  this  arrange¬ 
ment. 

UJA-Federation  executives,  howev¬ 
er,  said  the  true  cost  of  the  subsidy  is 
“substantially”  less  than  $825,000  be¬ 
cause  the  charity  receives  excess  in¬ 
come  from  the  paper  and  other  valu¬ 
able  services. 

In  the  memo  outlining  the  plan, 
Hochberg  and  Jaffe  acknowledged  the 


“intense  feelings”  on  both  sides  of  the 
subsidy  issue.  They  wrote  that  they  are 
“attempting  to  reconcile  the  supposed¬ 
ly  irreconcilable.” 

The  text  of  their  proposal  for  news¬ 
paper  purchasing  follows: 

“This  recommendation  provides  for 
a  donor  option  for  our  Long  Island 
contributors  to  receive  either  the  Jeu;- 
ish  Week  or  the  Jewish  World  and  for  a 
phased  reduction  in  the  cost  of  our 
newspaper  purchasing  policy  over  an 
approximate  five-year  period. 

“Beginning  in  the  fiscal  year  com¬ 
mencing  July  1,  1994,  the  plan  will  pro¬ 
vide  for  both  newspapers  to  be  sent  for 
a  four-week  period  to  our  Long  Island 


donors  of  $36  or  more.  Following  the 
trial  period,  donors  will  then  be  per¬ 
mitted  to  choose  between  either  paper 
or  no  paper  at  all.  Donors  who  make 
no  choice  will  continue  to  receive  the 
Jewish  Week  as  in  the  past.” 

Jaffe  declined  to  comment  on  the 
plan  until  after  the  Feb.  8  board  meet¬ 
ing. 

Lippman  said  he  was  “gratified”  by 
the  proposal. 

“Our  crusade  for  the  last  10  years 
has  been  to  bring  to  the  attention  of 
Jewish  leadership  the  issue  and  impor¬ 
tance  of  independent  Jewish  journal¬ 
ism,”  he  said. 

“1  feel  gratified  our  voice  has  been 
heard  and  I  hope  and  pray  that  democ¬ 
racy  takes  place  and  that  the  leader¬ 
ship  will  recognize  that  a  free  press  is 
essential  for  the  growth  of  Jews  in 
America  and  the  world.” 

Reacting  to  the  plan,  Seth  Lipsky, 
editor  of  the  Forward,  said  the  choice 
should  be  expanded  to  include  all  ma¬ 
jor  Jewish  papers. 

“We  continue  to  believe  that  a 
checkoff  system,  in  which  donors  can 
decide  for  themselves  which  newspa¬ 
per,  if  any,  they  want  the  charity  to 
purchase  for  them,  is  the  most  logical 
solution  and  the  one  most  in  line  with 
a  point  of  principle,”  Lipsky  said. 

Rabbi  Sholom  Klass,  publisher  of 
the  Jewish  Press,  could  not  be  reached. 

Rural  column 

A  NEW  WEEKLY  column  for  small¬ 
town  and  rural  newspapers  was  started 
last  month. 

“Rural  Chronicles”  provides  news, 
features  and  commentary  on  issues  that 
sometimes  are  ignored  by  the  main¬ 
stream  press,  said  publisher  D.  Brent 
Miller. 

Miller  has  covered  rural  affairs  since 
1986. 

The  column  originates  in  Mishawa¬ 
ka,  Ind. 


In  addition  to  providing  for  a  choice  of  papers,  the 
UJA-Federation  management  committee’s  plan 
calls  for  getting  the  philanthropy  out  of  the 
newspaper  business  entirely  during  the 
next  five  years. 
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Telco  Bills 
Gain  Support 

White  House  scraps  plan  to  submit  telecommunications 
legislation,  will  back  two  bills  in  subcommittees 


by  Debra  Qersh  Hernandez 

THE  CLINTON  Administration  will 
not  submit  its  own  telco  legislation  in 
the  House  of  Representatives;  instead, 
it  will  back  two  bills  in  subcommittees. 

Earlier  this  year,  Vice  President  A1 
Gore  outlined  the  administration’s  ob¬ 
jectives  for  telecommunications  policy, 
and  it  was  believed  that  the  White 
House  would  propose  its  own  bill 
(E&P,  Jan.  1,  p.  40;  Jan.  15,  p.  11). 

As  the  telco  hearings  began  in  force 
on  Capitol  Hill,  Assistant  Attorney 
General  for  Antitrust  Anne  Bingaman 
said  the  administration  supports  the 
two  House  bills  and  will  work  with  the 
Senate  on  its  proposed  Telecommuni¬ 
cations  Infrastructure  Act. 

The  House  judiciary  Committee’s 
Subcommittee  on  Economic  and  Com¬ 
mercial  Law  and  the  House  Energy  and 
Commerce  Committee’s  Subcommit¬ 
tee  on  Telecommunications  and  Fi¬ 
nance  began  a  series  of  hearings  on 
H.R.  3626  and  H.R.  3636  shortly  after 
Congress  returned  from  recess. 

H.R.  3626,  the  Antitrust  Reform  Act 
of  1993  and  Communications  Reform 
Act  of  1993,  introduced  by  Reps.  Jack 
Brooks  (D-Texas)  and  John  Dingell  (D- 
Mich.),  focuses  on  removing  and  re¬ 
working  certain  portions  of  the  Modi¬ 
fied  Final  Judgment  that  has  regulated 
the  regional  Bell  operating  companies 
since  the  breakup  of  AT&T.  Issues  ad¬ 
dressed  include  RBOC  entry  into  long 
distance,  manufacturing,  alarm  ser¬ 
vices  and  electronic  publishing. 

H.R.  3636,  the  National  Communi¬ 
cations  Competition  and  Information 
Infrastructure  Act  of  1993,  introduced 
by  Reps.  Edward  Markey  (D-Mass.) 
and  Jack  Fields  (R-Texas),  is  designed 
to  set  up  a  communications  infrastruc¬ 
ture  while  encouraging  competition 
and  protecting  consumers.  It  includes 
provisions  regarding  local  telephone 
competition;  multichannel  video  com- 
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petition,  such  as  in  cable  television; 
and  universal  service. 

Bingaman  told  the  subcommittees 
that  the  administration  believes  the 
two  bills  operate  in  tandem,  and  she 
encouraged  speedy  passage  of  both. 

Larry  Irving,  assistant  secretary  for 
communications  and  information  at 
the  Department  of  Commerce,  told 
both  subcommittees  that  legislation  is 
important  for  three  reasons: 

•  In  an  increasingly  competitive 
global  marketplace  and  with  the  pas¬ 
sage  of  new  trade  agreements,  “we  sim¬ 


ply  must  ensure  that  our  telecommuni¬ 
cations  capabilities  remain  the  best  in 
the  world.’’ 

•  “Ad  hoc’’  changes  in  telecommuni¬ 
cations  regulation  have  “created  an 
uneven  playing  field  that  artificially  fa¬ 
vors  some  competitors  over  others.” 

•  The  government  must  ensure  that 
telco  policies  “are  fully  responsive  to 
the  needs  of  the  American  people  as  a 
whole  and  in  particular  poorer  and  dis¬ 
advantaged  Americans.” 

The  new  chairman  of  the  Federal 
Communications  Commission,  Reed 
Hundt,  noted  that  in  managing  the 
transition  from  existing  to  future  poli¬ 
cy,  “government  at  the  federal  and 
state  levels  should  seek  to  promote 
competition  wherever  and  whenever 
possible  and  to  enhance  access  to  com¬ 
petitive  markets  for  consumers  and 
providers  of  services  and  products.” 

“At  the  same  time,”  he  told  the  com¬ 
merce  subcommittee,  “we  must  contin¬ 
ue  to  exercise  regulatory  supervision 


over  telecommunications  markets  that 
are  not  —  or  not  yet  —  competitive  in 
order  to  replicate,  as  nearly  as  possible, 
the  results  that  a  competitive  market 
would  produce.” 

The  legislation  would  help  the  FCC, 
Hundt  said,  “by  providing  the  agency 
with  a  clear  statutory  mandate  to  uti¬ 
lize  appropriate  regulatory  tools  in  ac¬ 
complishing  its  overriding  competitive 
and  public  interest  objectives.” 

“In  the  past,  litigation  over  the 
scope  of  the  commission’s  authority  to 
act  in  certain  areas  created  uncertain¬ 


ty  about  the  effect  of  commission  rul¬ 
ings  and  diverted  resources  to  litiga¬ 
tion  that  could  have  been  spent  on 
more  productive  purposes,”  he  said. 

“A  broad  and  unambiguous  grant  of 
authority  to  the  agency  will  remove 
any  doubt  as  to  the  commission’s  au¬ 
thority  to  adopt  and  enforce  rules  that 
will  withstand  judicial  review,”  he  not¬ 
ed. 

Carrier  robbed 

AN  ORANGE  COUNTY  Register  car¬ 
rier  was  kidnapped  at  gunpoint  while 
on  his  route  recently. 

Larry  Brown,  42,  was  freed  unharmed 
after  robbers  made  off  with  his  truck, 
wedding  ring,  $30  in  cash  and  90  copies 
of  the  paper. 

After  reporting  the  incident  to  po¬ 
lice,  Brown  returned  to  his  distribution 
center,  took  90  more  copies  and  com¬ 
pleted  his  route. 
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Bingaman  told  the  subcommittees  that  the 
administration  believes  the  two  bills  operate  in 
tandem,  and  she  encouraged  speedy 
passage  of  both. 
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Finding  The 
Right  Niche 

Newspapers  seek  alternative  sources  of  revenue 
but  the  profits  are  not  always  there  right  away 


by  Ron  Chepesiuk 

STEVE  LOWERY,  PUBLISHER  of  the 
Bardstown  Kentucky  Standard  (circula¬ 
tion  8,400),  vividly  remembers  the 
huge  tour  buses  that  began  showing  up 
at  the  restaurant  next  door  to  his 
newspaper  in  1990. 

“The  stinky  buses  belched  diesel 
fuel  and  took  up  too  much  parking 
space,”  he  recalled.  But  after  talking  to 
the  restaurateur  and  learning  how 
much  money  he  was  making  from  the 
steady  stream  of  tourists  who  patron¬ 
ized  his  business,  Lowery  began  to  see 
the  tour  buses  in  a  different  light. 

“I  investigated  and  found  that  no¬ 
body  in  Kentucky  was  publishing  any 
kind  of  promotional  literature  that 
publicized  the  state  as  a  tourist  desti¬ 
nation,”  he  said.  “So  we  decided  to 
make  a  run  at  it.” 

Using  a  mailing  list  compiled  by  the 
restaurateur,  the  Standard  produced  a 
30-page  tabloid-size  publication,  which 
advertised  travel  destinations  in  Ken¬ 
tucky,  and  sent  it  to  tour  group  leaders 
throughout  the  United  States. 

From  that  modest  beginning,  the 
newspaper  has  branched  out  to  pro- 
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new  customers,”  Lowery  said  enthusias¬ 
tically.  “The  revenue  has  come  mostly 
from  people  who  don’t  read  our  news¬ 
paper.” 


In  four  years,  gross  revenues  from  its  niche 
publishing  operation  have  jumped  from  $10,000  to 
$360,000. 


duce  publications  not  only  for  the  tour 
group  market  but  for  the  entire  state, 
especially  for  families  vacationing 
there.  In  four  years,  gross  revenues 
from  its  niche  publishing  operation 
have  jumped  from  $10,000  to  $360,000. 

“We’ve  found  a  niche  and  a  lot  of 

Chepesiuk  is  a  free-lance  writer  and  a 
member  of  the  faculty  at  Winthrop 
University  in  Rock  Hill,  S.C. 


The  Standard  is  just  one  of  many 
newspapers  that  have  turned  to  niche 
publishing  —  the  production  of  publi¬ 
cations  aimed  at  a  particular  group  — 
to  revive  a  declining  readership  and 
sagging  profits. 

“Tough  economic  times  are  forcing 
the  newspaper  industry  to  try  out  new 
ideas,”  said  Carol  Ann  Riordan,  associ¬ 
ate  director  of  the  Reston,  Va. -based 
American  Press  Institute,  which  was 


established  in  1947  and  serves  as  a 
training  and  development  arm  of  the 
newspaper  industry.  “That  makes  sense 
because  newspapers  need  to  carve  out 
new  profit  areas  and  attract  people 
who  aren’t  reading  newspapers.” 

This  development  reflects  a  strong 
trend  in  the  publishing  industry. 

“Publishing  is  becoming  increasing¬ 
ly  specialized,”  Riordan  said.  “For  ex¬ 
ample,  each  year,  500  new  specialized 
magazines  start  up.  Many  of  them  die, 
but  the  point  is  that  many  people  who 
read  have  specialized  interests  and 
want  to  buy  a  publication  tailored  to 
their  interests,  and  it’s  not  necessarily 
going  to  be  a  newspaper.” 

The  96,000-circulation  Winston- 
Salem  (N.C.)  Journal  was  forced  to 
adapt  and  specialize  in  1989,  when  it 
faced  tough  competition  from  two  lo¬ 
cal  real  estate  publications:  one  distrib¬ 
uted  independently  and  the  other  dis¬ 
tributed  by  the  Greensboro  (N.C.) 
News  &  Record,  which  got  the  en¬ 
dorsement  of  the  local  Board  of  Real¬ 
tors. 

“We  were  put  on  the  defensive  and 
forced  to  fight  to  hold  on  to  our  mar¬ 
ket  share,”  said  Jeff  Green,  who  until 
recently  was  advertising  director  at  the 
Journal  and  now  holds  a  similar  post  at 
the  Tampa  Tribune. 

What  Green  described  as  an  “18- 
month  protracted  zone  war”  followed 
before  the  News  &  Record  withdrew 
from  the  market.  Realizing  the  oppor¬ 
tunities  that  existed  in  niche  publish¬ 
ing,  the  Journal  bought  the  financially 
troubled  Senior  Scene  soon  after  the 
“zone  war”  and  has  turned  it  into  a 
thriving  niche  publication.  Today, 
Green  said,  he  is  amused  by  media 
critics  who  say  the  newspaper  industry 
lacks  competition. 

“Sure,  not  many  big  metros  are  go¬ 
ing  head  to  head,”  he  said,  “but  since 
the  advent  of  desktop  publishing,  just 
about  any  entrepreneur  with  $10,000 
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“Our  niche  publication  operation  has  an  editorial 
department  that  has  no  connection  with  the 
Sentinel,”  Diggers  said.  “So  I  don’t  see  how  one 
can  say  there  is  a  conflict  of  interest.” 


can  set  themselves  up  to  be  a  publish¬ 
er.  He  can  sell  advertising,  get  it  print¬ 
ed  somewhere,  distribute  it  himself  and 
he  is  in  business.  So  a  lot  of  little  peo¬ 
ple  are  nibbling  on  the  newspaper  mar¬ 
ket,  making  it  potentially  smaller  for 
everyone.” 

Niche  publishing  in  the  newspaper 
industry  has  taken  many  forms.  Publi¬ 
cations  either  can  be  distributed  sepa¬ 
rately  or  as  inserts  in  newspapers.  They 
can  be  books,  magazines,  newsletters, 
or  daily,  weekly  or  irregularly  published 
newspapers  targeted  at  a  wide  array  of 
markets,  including  women,  ethnic 
groups,  the  elderly,  shoppers,  tourists, 
sports  enthusiasts  and  even  children. 

In  the  late  1980s,  the  Chicago  Tri¬ 
bune  began  to  consider  seriously  how 
to  increase  readership. 

“We  concluded  that  people  in  their 
twenties  were  no  longer  reading  news¬ 
papers,  so  we  decided  to  try  and  get 
the  next  generation  into  the  habit  of 
reading  newspapers,”  said  Steve  Cven- 
gros,  editor  of  Kid  News,  which  the 
Tribune  has  published  as  an  insert 
since  August  1992.  Targeted  at  students 
in  junior  high  and  high  school.  Kid 


exception,  not  the  rule. 

For  many  of  the  newspapers  sur¬ 
veyed,  niche  publishing  has  yet  to  turn 
a  profit;  for  others,  it’s  a  small  part  of 
their  revenue  picture,  although  they 
expect  it  to  get  bigger. 

“Newspapers  will  be  disappointed  if 
they  expect  to  open  up  shop  and  im¬ 
mediately  start  making  money  from 
niche  publishing,”  said  James  Smith, 
vice  president  and  director  of  market¬ 
ing  at  the  Fort  Lauderdale  Sun-Sen¬ 
tinel.  “But  the  newspaper  franchise  of¬ 
fers  an  excellent  base  from  which  to 
explore  opportunities  for  generating 
additional  revenues.” 

The  Sun-Sentinel’s  niche  publica¬ 
tions  include  two  weeklies:  XS,  an  al¬ 
ternative  entertainment  and  features 
publication  aimed  at  young  readers  in 
Broward  County,  and  Exito,  a  60,000- 
circulation  Spanish-language  tabloid. 
Both  weeklies  are  distributed  free  from 
distinctively  colored  street  racks  and  at 
newsstands  and  retail  outlets. 

The  newspaper’s  third  niche  publica¬ 
tion,  iCE,  is  similar  in  style  to  XS  and 
is  marketed  in  nearby  Palm  Beach 
County. 


The  Story  Of  Chris  Evert  Chanues 
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franchise  or  as  a  separate,  independent 
unit  —  is  important,  newspaper  execu¬ 
tives  said.  The  answer  will  vary  from 
paper  to  paper,  depending  a  lot  on 
how  the  newspaper  is  structured. 

Creating  a  whole  new  environment 
for  the  niche  publishing  operation  has 

(See  Niche  on  page  33) 


News  is  a  12-  to  16-page  weekly  pub¬ 
lished  Tuesdays,  with  an  additional 
10,000  copies  distributed  free  at  Chica- 
go-area  schools  during  the  school  year. 

Cvengros  said  Kid  News  has  taken 
“heat”  from  parents  because  the  news¬ 
paper  has  not  shied  away  from  contro¬ 
versial  stories  and  has  published  arti¬ 
cles  about  sex,  abortion  and  murder. 

“We  recognize  that  kids  are  people, 
and  we  don’t  write  down  to  them,”  he 
said.  “That’s  why  the  kids  have  grabbed 
the  paper  as  their  own.” 

Kid  News,  Cvengros  said,  has  at¬ 
tracted  new  advertising  that  the  Tri¬ 
bune  would  not  have  gotten  if  the  sec¬ 
tion  did  not  exist. 

Although  innovative  niche  publica¬ 
tions  such  as  Kid  News  have  attracted 
advertisers,  newspaper  executives  said 
they  don’t  really  have  a  way  of  measur¬ 
ing  the  profit  potential  of  niche  pub¬ 
lishing. 

In  fact,  when  it  comes  to  making 
money,  the  Standard’s  operation  is  the 


As  the  Sun-Sentinel’s  niche  publish¬ 
ing  operation  shows,  costs  can  be  held 
down  because  newspapers  have  most  of 
the  expertise  and  information  they 
need  in  one  centralized  location. 

The  newspaper’s  Deerfield,  Fla.,  fa¬ 
cility,  which  opened  in  1989,  contains 
state-of-the-art  features  in  industry 
technology,  including  high-speed 
presses  with  good  quality  color. 

Such  newspapers  as  the  Sun-Sentinel 
and  Standard  have  used  their  sales 
staffs  to  sell  ads,  newsrooms  to  write 
and  layout  editorial  copy,  and  circula¬ 
tion  departments  to  distribute  niche 
publications. 

“By  using  our  existing  building  and 
equipment,  we  have  been  able  to  build 
a  second  business  within  our  core  busi¬ 
ness,”  Lowery  explained.  “The  costs  in¬ 
volving  manpower  and  selling  the  pub¬ 
lications  have  been  the  only  real  over¬ 
head  we’ve  had.” 

Deciding  where  to  locate  the  niche 
operation  —  under  the  wing  of  the 


He  Got  The  Story  — 
Then  Was  Arrested 

UPI  stringer  fined  for  trespassing  on  Michael  Jackson’s  ranch 


by  Qeorge  Qameau 

UNITED  PRESS  INTERNATIONAL 
reporter  Craig  Santy  broke  the  story 
90  minutes  before  pop  star  Michael 
Jackson  took  to  the  airwaves  to  an¬ 
nounce  that  investigators  had  pho¬ 
tographed  him  naked  and  to  deny  that 
he  sexually  molested  a  H-year-old  boy. 

But  the  reporter  was  nabbed  tres¬ 
passing  on  Jackson’s  ranch  and  jailed 
briefly  Dec.  22.  Through  his  attorney, 
Santy  pleaded  no  contest  last  month 
to  a  reduced  charge  and  was  fined 
$200. 

A  news  and  photo  stringer,  Santy 
walked  onto  Jackson’s  Neverland  ranch 
in  Santa  Ynez,  Calif.,  through  an  adja¬ 
cent  property  and  roamed  freely  amid 
the  confusion  of  crews  setting  up  for 
Jackson’s  live  television  broadcast,  his 
first  public  response  to  allegations  the 
boy  made  in  a  civil  suit. 

Entering  a  bustling  castlelike  build¬ 
ing,  Santy  peered  over  the  shoulder  of 
somebody  typing  into  an  electronic 
prompter.  He  memorized  as  much  as 
possible  of  what  was  clearly  Jackson’s 
speech  and  then  walked  outside  to  call 
in  the  story  via  cellular  phone  from  be¬ 
hind  a  bush. 

UPI  moved  the  story  94  minutes  be¬ 
fore  Jackson  began  his  speech  at  noon. 
The  story  reported  Jackson’s  denial  of 


Craig  Santy 


fore  being  released  on  a  trespassing 
complaint. 

UPI  executive  editor  Steve  Gei- 
mann  commended  Santy’s  “imagina¬ 
tion”  and  “resourcefulness”  and  pro¬ 
mised  to  pay  the  fine. 

“I  did  what  I  had  to  do  to  get  the 
story,”  Santy  said. 

In  an  interview,  he  defended  his 
trespass,  saying  that  while  he  wouldn’t 


the  media.  This  is  proof  that  the  media 
will  play  along  only  so  far,  and  then  we 
are  going  to  play  it  our  way  and  be  re¬ 
porters,”  Santy  said. 

VNU  buying  BPI 
for  $220  million 

DUTCH  MEDIA  CONGLOMERATE 
VNU  has  agreed  to  pay  $220  million  for 
BPI  Communications  L.P.  BPI’s  hold¬ 
ings  include  Billboard  magazine,  the 
Hollywood  Reporter,  BPI  Entertainment 
News  Wire,  and  the  advertising  trade 
magazine,  Adweek. 

The  sellers  are  investment  group 
Boston  Ventures,  BPI  management  and 
New  York  Times  Co.,  which  acquired 
the  Boston  Globe  and  one-third  of  BPI 
when  it  spent  $1  billion  last  year  for  Af¬ 
filiated  Publications  Inc.  BPI,  with  $130 
million  in  annual  revenues  and  800  em¬ 
ployees  in  19  offices,  runs  17  magazines, 
20  directories  and  specialty  book  pub¬ 
lisher  Watson-Guptill. 

VNU  (Verenigde  Nederlandse  Uit- 
geversbedrijven  B.V.),  the  Netherlands’ 
biggest  mass-circulation  publisher,  em¬ 
ploys  more  than  6,000  people  world¬ 
wide  and  generates  more  than  $1.5  bil¬ 
lion  a  year  in  revenue.  Its  U.S.  opera¬ 
tions  —  including  Competitive  Media 
Reporting,  which  measures  ad  spending 
—  employ  1,500  people  and  generate 
12%  of  the  company’s  revenues. 

Times  said  it  would  net  about  $55 
million  when  the  deal  closes,  before 
March  31,  but  the  transaction  would 
not  affect  its  financial  reporting. 


UPI  executive  editor  Steve  Geimann  commended 
Santy’s  ‘imagination”  and  “resourcefulness”  and 
promised  to  pay  the  fine. 


the  allegations  and  his  humiliation  at 
having  his  genitals  photographed  by 
sheriff’s  deputies. 

Meanwhile,  back  at  the  ranch,  as  he 
awaited  the  star’s  arrival  and  a  poten¬ 
tial  photo  scoop,  Santy  was  discovered. 
He  eventually  admitted  that  he  was  a 
reporter,  and  security  guards  turned 
him  over  to  police.  He  was  jailed  be- 


make  a  habit  of  trespassing,  “I  felt  the 
story  was  big  enough  to  justify  that.” 

Jackson’s  broadcast  was  the  equiva¬ 
lent  of  a  public  news  conference,  San¬ 
ty  said,  replete  with  dozens  of  TV 
crews  and  trucks,  and  was  called  by  a 
public  figure  who  had  dodged  the  press 
for  weeks. 

“Jackson  thought  he  could  control 


Paper  sponsors 
an  aquarium 

THE  DENVER  ROCKY  Mountain 
News  has  signed  on  as  an  official  spon¬ 
sor  of  Colorado’s  Ocean  Journey 
Aquarium,  a  150,000-square  foot  facil¬ 
ity  scheduled  to  open  in  1996. 
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First  Family 
Photographs 

Parade  magazine,  for  the  first  time,  features  cover  photos 
of  the  president  and/or  his  wife  three  times  in  one  year 


PARADE  MAGAZINE  DEC.  19  fea¬ 
tured  on  its  cover  a  smiling  Bill  and 
Hillary  Clinton  holding  hands  next  to 
the  White  House  Christmas  tree. 

Unprecedented  for  Parade,  that  was 
the  third  time  in  a  year  that  a  presi¬ 
dent  and/or  his  wife  have  appeared  on 
the  cover. 

April  11,  Parade  presented  the  first 
lady  to  its  readers  with  the  headline: 
“We  Have  to  Think  in  New  Ways.” 
That  was  the  first  time  Parade  devoted 
an  entire  issue  to  a  single  individual, 
said  Walter  Anderson,  Parade  editor. 

Then  July  4,  as  it  did  with  John 
Kennedy,  Ronald  Reagan  and  George 
Bush,  the  magazine  introduced  the 
new  president  on  its  Independence 
Day  cover  with  the  words:  “What  To¬ 
day  Means  to  Me.” 

Although  Hillary  Clinton  had  been 
most  accommodating  to  Parade  writer 
Dotson  Rader  for  the  articles  that  were 
to  be  published  April  11,  she  had  to  be 
convinced  by  her  press  secretary,  Lisa 
Caputo,  about  the  need  for  her  to  sit 
for  a  photo  by  Eddie  Adams. 

Adams,  who  won  a  Pulitzer  Prize  for 
photography  for  his  Associated  Press 


photos  from  Vietnam,  is  a  special  cor¬ 
respondent  at  Parade. 

Adams  first  met  Hillary  Clinton 
during  the  1992  campaign  while  on  as¬ 
signment  to  photograph  Bill  Clinton 
for  the  cover  of  Newsweek  magazine. 
At  that  time,  he  tried  to  get  her  to 
pose  with  the  president,  but  she  de¬ 
clined. 

Adams  reportedly  persisted,  at  one 
point  pulling  out  photos  of  his  3-year- 
old  son,  saying,  “The  kid  has  to  eat.” 


But  she  was  steadfast. 

When  contacted  to  pose  for  the 
April  11  cover,  the  new  first  lady  re¬ 
membered  her  previous  conversation 
with  Adams.  After  rescheduling  three 
times,  she  apologized  and  posed  for  the 
cover  photo. 

Adams  arrived  at  the  White  House 
May  21  to  photograph  the  president  for 
the  July  4  cover  and  was  greeted  warm¬ 
ly  despite  the  travel  office  controversy 
and  the  uproar  about  the  president’s 
airport  haircut  that  were  dominating 
newspaper  headlines  at  the  time. 

Adams  recalled  that  15  years  ago,  he 
had  sent  Clinton,  then  attorney  gener¬ 
al  of  Arkansas,  a  complimentary  copy 
of  a  photo  he  had  taken  of  an  Ar¬ 
kansas  couple,  the  Barnetts,  who  had 
been  married  for  79  years.  The  article 
and  photos  of  the  couple  were  pub¬ 
lished  in  the  Arkansas  Democrat. 

When  Adams  arrived  to  photograph 
the  Clintons  for  the  Dec.  19  cover,  the 
president  asked  Adams  if  he  would  get 
another  print  of  the  Barnetts  to  hang 
in  the  Oval  Office. 


Her’s  many  editors 

STEVEN  HOFFENBERG,  WHO  start¬ 
ed  a  newspaper  for  women  after  losing  a 
bid  to  buy  the  New  York  Post,  has 
presided  over  a  revolving-door  editor¬ 
ship. 

In  three  months.  Her  New  York  has 
had  five  editors,  the  latest  one  twice. 

Meme  Black,  whom  Hoffenberg  fired 
in  December  as  the  fourth  editor  after 
two  weeks  on  the  job,  returned  to  re¬ 
place  her  replacement  after  No.  5,  Lois 
Anzelowitz,  quit  in  January  because  of 
“philosophical  differences”  with  Hof¬ 
fenberg,  who  wanted  a  trendier,  more 
gossipy  paper. 

Her  New  York  was  a  daily  for  its  first 
three  weeks  before  switching  to  a  week¬ 
ly- 
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Weekly  Editor 


Allen  McCombs 
Champion  Newspapers 
Chino,  Calif. 


He’d  even  dubbed  his  personal  column 
“Rolltop  Roundup.” 

The  paper  was  produced  in  rented 
quarters  the  next  week.  A  woman  in 
town  offered  to  set  all  copy  on  her 
IBM  Selectric  typewriter.  And  a  local 
contractor  already  had  begun  the  re¬ 
building  work. 

In  addition  to  the  Champion,  the  of¬ 
fice  of  another  school  board  member 
had  been  firebombed. 

“That  was  one  of  the  biggest  stories 
of  my  37  years  in  Chino,”  the  editor 
said.  Then  he  added  with  a  touch  of 
whimsy,  “and  we  were  scooped  on  it.” 

In  an  editorial  about  the  rampage, 
McCombs  did  not  dwell  on  the  past. 
Instead,  he  urged  positive  steps  in 
dealing  with  concerns  of  all  citizens. 

“Representatives  of  the  community 
at  large  [must]  take  concerted  action  to 
close  ranks  and  make  a  determined  ef¬ 
fort  to  restore  harmony  and  eliminate 
fear,”  he  wrote. 

Thus,  he  helped  lead  the  way  to 
healing. 

This  all  fell  in  line  with  McCombs’ 
philosophy  of  operating  a  community 
newspaper. 

“1  have  always  felt  there  are  two 
types  of  weekly  newspaper  publishers: 
one,  the  kind  who  sit  on  the  sidelines 
and  judge  everything  that  comes  along, 
avoiding  close  associations  in  the 
town.  Two,  those  who  take  an  active 
part,  who  get  involved.” 

McCombs  definitely  qualifies  as  the 
latter. 

Three  months  after  coming  to  Chi¬ 
no,  he  joined  the  Rotary  Club.  He 
served  10  years  on  the  school  board, 
was  appointed  to  the  city  planning 
commission  and  was  elected  president 
of  the  Chamber  of  Commerce  and 
United  Way. 

Within  his  profession,  McCombs 
also  opts  for  getting  involved. 

He  did  stints  as  president  of  both 
the  California  Newspaper  Publishers 
Association  and  California  Press  Asso¬ 
ciation. 

He  chairs  the  CNPA  Freedom  of 
Information  Committee  and  is  a 
board  member  of  the  California  First 
Amendment  Coalition. 

“Locally,  I  police  the  school  board, 
city  councils  and  fire  districts  [to  make 
certain]  that  they  observe  the  Brown 
Act  [state  open  meeting  law].  1  do  this 
because  1  feel  it’s  real  important  to  the 
industry.” 


by  Tom  Riordan 


SHOULD  A  SMALL-TOWN  weekly 
editor  serve  as  an  elected  member  of 
the  school  board? 

Most  journalists  would  say  no.  But 
not  Allen  McCombs,  publisher  and 
editor  of  the  Chino  (Calif.)  Champion 
—  even  if  unexpected  violence  is  a  re¬ 
sult  of  that  service. 

Such  violence  erupted  the  night  of 
May  19,  1971,  when  a  special  board 
meeting  had  been  called. 

Attention  focused  on  the  expulsion 
of  a  17-year-old  Latino  student.  Mem¬ 
bers  of  the  Mexican-American  com¬ 
munity,  who  make  up  about  one-fourth 
of  Chino’s  population,  jammed  the 
meeting  room.  Another  100  filled  the 
hall  outside. 

Shortly  after  the  session  started,  po¬ 
lice  chief  Frank  Meehan,  who  had 
been  standing  in  the  corridor,  opened 
the  door  wide  enough  to  stick  in  his 
head.  His  eyes  met  those  of  the  editor. 
Meehan  motioned  for  McCombs  to 
join  him. 

In  his  column  the  next  week,  the  ed¬ 
itor  told  his  readers,  “His  face  was 
deadly  serious.  He  told  me  that  there 
was  a  fire  downtown  and  my  building 
might  be  involved.  The  mailing  crew 
was  there  addressing  papers.  1  grabbed 
the  nearest  phone  and  called  the  of¬ 
fice.  All  three  lines  were  busy.” 

McCombs  dashed  outside  to  his  car. 

“At  Ninth  and  C  as  1  came  around 
the  corner  . . .  the  front  of  the  building 
was  aglow.” 

The  Champion  had  been  fire- 
bombed. 

McCombs  said  his  first  concern  was 
for  the  mailers. 

Leaping  from  his  car,  the  editor 
dashed  between  firefighters  and  over 
hoses  toward  the  parking  area  behind 


Riordan  is  a  free'lance  writer. 


\olundamendai 


“Locally,  I  police  the  school  board,  city 
councils  and  fire  districts  [to  make 
certain]  that  they  observe  the  Brown  Act 
[state  open  meeting  law].  I  do  this 
because  I  feel  it’s  real  important  to  the 
industry.’’ 

—  Allen  McCombs,  publisher  and  edi¬ 
tor,  Champion  Newspapers 


the  building. 

There  he  found  all  safely  outside. 
They’d  even  managed  to  haul  the  ad¬ 
dressed  and  bundled  papers  with  them 
and  move  a  Champion  truck  out  of 
danger. 

Much  of  his  building  and  its  con¬ 
tents  died  that  night,  including  Mc¬ 
Combs’  rolltop  desk.  That  ancient  oak 
treasure  had  served  Champion  editors 
since  the  1920s.  It  became  McCombs’ 
when  he  purchased  the  weekly  in  1956. 
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McCombs,  64,  started  his  journalism 
career  at  age  10  in  Berkeley,  Calif., 
where  he  and  a  pal  began  a  neighbor¬ 
hood  paper. 

McCombs’  dad,  Philip,  who  owned 
and  ran  Allen’s  Press  Clipping  Bureau, 
donated  a  mimeograph  machine  to  the 
operation. 

For  18  months,  he  and  his  buddy  pro¬ 
duced  their  50-per-copy  Hilltop  News, 
pushing  circulation  to  90.  In  addition, 
the  youthful  McCombs  delivered  the 
old  six-day-a-week  Berkeley  Gazette. 

His  business  acumen  and  staying 
power  began  to  show. 

McCombs’  dad,  with  newspaper  con¬ 
tacts  throughout  the  state,  helped  him 
line  up  summer  jobs.  A  stint  at  the 
weekly  Livermore  (Calif.)  Herald  par¬ 
ticularly  impressed  him. 

“1  wrote  news,  cleaned  spacebands 
and  nailed  obituaries  to  telephone 
poles,”  he  said. 

This  latter  duty,  McCombs  ex¬ 
plained,  was  a  unique  Herald  reader 
service  to  provide  news  of  deaths  the 
day  after  they  occurred. 

McCombs  said  that  in  Livermore,  “1 
found  an  inner  fondness  for  community 
journalism.” 

At  17,  he  graduated  with  the  January 


1947  class  of  Berkeley  High  School  and 
immediately  landed  a  cub  reporting  job 
at  the  Turlock  (Calif.)  Daily  News. 

In  September,  he  enrolled  as  a  jour¬ 
nalism  major  at  Stanford  University. 
His  four  years  there  were  jammed.  He 
worked  at  the  campus  daily,  ending  up 
as  its  managing  editor.  Vacations  meant 
a  return  to  the  Daily  News  and  later 
stints  at  the  Woodland  (Calif.)  Daily 
Democrat  and  Honolulu  Advertiser. 


Lowell  Jessen,  publisher  of  the  Daily 
News,  advised  McCombs,  “If  you  plan 
to  go  into  newspaper  publishing,  get  a 
master’s  degree  in  business  administra¬ 
tion.” 

So  McCombs  did,  from  Harvard  Uni¬ 
versity. 

The  summer  between  his  two  years 
at  Harvard,  McCombs  worked  in  dis¬ 
play  advertising  at  the  Marin  Indepen¬ 


dent  Journal,  Novato,  Calif. 

“But  1  never  really  liked  selling  ad¬ 
vertising,”  he  said.  “1  found  I  preferred 
the  editorial  side.” 

As  the  work  on  his  master’s  wound 
down,  the  Korean  War  revved  up.  Mc¬ 
Combs  joined  the  Navy,  serving  as  an 
officer  for  three  years  with  the  Supply 
Corps  in  Norfolk.  He  also  married 
Gretchen  Deckelman  of  West  Hartford, 
Conn. 


Military  stint  finished,  McCombs 
and  his  bride  decided  to  settle  in  Cali¬ 
fornia. 

“I  talked  to  Dad  [and  he]  encouraged 
me  to  get  a  small  newspaper,”  he  re¬ 
called. 

McCombs  started  checking.  The 
Chino  Valley  Champion,  with  a  circula- 


(See  Weekly  on  page  34) 


“I  think  in  the  long  run,  newspapers  and  the 
printed  word  will  never  be  replaced  by  any  other 
media  because  they’re  the  cheapest  and  handiest 
references  that  you  can  have.” 


YOU  Lan  neip  ri 
Sflent  Disaster 


No  howling  winds,  no  crackling  flames,  no  trembling 
earth...  only  a  mess  in  the  house  and  a  costly  cleanup. 


That's  the  condition  faced  by  hundreds  of  thousands  of 
homeowners  when  Mother  Nature  and  Jack  Frost 
conspire  to  create  the  silent  disaster  -  frozen  water  pipes. 


This  is  one  disaster  that's  avoidable.  Your  newspaper 
can  help  by  telling  readers  how  to  keep  pipes  from 
freezing.  We  can  help  by  sending  you  tips  to  share  with 
your  readers  and  a  non-commercial  brochure  to  offer. 

Order  them  with  the  form  below. 


Please  send  me  the  following  “Prevent  Frozen  Pipes”  information: 
_ Press  release/general  information 


_ "Prevent  Frozen  Pipes”  brochures.  (You  may  want  to  offer  these  to  your  readers. 

We’ll  provide  copies  at  no  cost.  We  11  send  you  quantities,  or  you  may  ask 
readers  to  write  us  directly.) 


Quantity  needed: . 


Public  service  advertisements 


_Newspaper_ 


Address_ 
City _ 


_State_ 


Mail  to:  Frozen  Pipes,  Public  Relations  Dept. 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 
For  Information  Call:  (309)  766-5514 


Sute  Farm  Fire  and  Casualty  Company  Home  Office:  Bloomington.  Illinoii 
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Louis  Qolden 


Carole  Pickett 


Barbara  Tunick  was  appointed 
managing  editor  of  Japanese  LifeStyle 
USA,  another  magazine  in  the  Ma- 
maroneck,  N.Y.-based  company’s  sta- 


Jehn  Bair,  auto  advertising  sales  president  of  advertising  for  North 
manager  at  the  Abilene  (Texas)  Re-  America. 

porter-News,  has  been  named  classified  He  succeeds  Mary  Elian  Houck, 
manager.  who  retired. 

Carole  PickoH,  classified  manag¬ 
er,  was  appointed  retail  advertising  Todd  Brownrout,  vice  president  of 
manager.  marketing  at  the  Gary,  Ind.,  Post-Tri- 

ScoH  Moon,  small-business  adver-  bune,  has  been  appointed  retail  adver¬ 
tising  manager,  becomes  special  fea-  rising  manager  at  Philadelphia  News- 
tures  manager.  papers  Inc.,  publisher  of  the  Philadel¬ 

phia  Inquirer  and  Philadelphia  Daily 
Sharon  McFarland,  sales  and  mar-  News. 
keting  manager  at  the  National  News¬ 
paper  Association,  Arlington,  Va.,  has  TlmoHiy  Maby,  managing  director  of 
been  named  sales  and  marketing  direc-  the  New  York  Times’  regional  and  in- 
tor.  ternational  advertising,  has  been 

LIssa  Novotny,  an  advertising  named  advertising  director  at  the  Win- 
sales  associate,  was  appointed  sales  and  ston-Salem  (N.C.)  Journal. 
promotions  manager. 

Emmolt  Jonos,  vice  president  of  the 
Anno  Zack,  controller  of  the  Daily  Eastern  newspaper  group  of  Donrey 
Record,  Coatesville,  Pa.,  has  been  Media  Group,  has  been  promoted  to 
named  controller  at  the  Register  Citi-  vice  president  and  chief  operating  offi- 
zen,  Torrington,  Conn.  cer. 

Both  papers  are  owned  by  Journal  Darroll  Loftin,  treasurer  and  vice 
Register  Co.,  Trenton,  N.j.  president  of  Donrey’s  administrative 

support  group,  was  named  vice  presi- 
Davld  Thvrm,  executive  director  of  dent  and  chief  financial  officer, 
project  development  and  administra-  Don  Schnoldor,  publisher  of  the 
tion  at  the  New  York  Times,  has  been  Fort  Smith,  Ark.,  Southwest  Times 
promoted  to  vice  president  of  project  Record,  was  appointed  vice  president 
development  and  administration.  of  the  Eastern  newspaper  group. 

Gono  KIncy,  publisher  of  the 
Mark  Wlllon,  deputy  managing  edi-  Springdale,  Ark.,  Morning  News  and 
tor  of  Congressional  Quarterly’s  Weekly  Rogers  Northwest  Arkansas  Morning 
Report,  has  been  appointed  managing  News,  takes  over  in  Fort  Smith, 
editor.  Tom  Stallbaumor,  general  manag- 

Roso  Gulfold,  a  reporter  at  the  er  in  Rogers,  becomes  publisher  in 
Wall  Street  Journal,  was  named  assis-  Rogers  and  Springdale, 
tant  managing  editor. 

Marsha  Hochl  has  been  named  man- 
Stophon  Dunbar-Johnson,  Lon-  aging  editor  of  Meadow  Publications 
don  Financial  Times  advertising  direc-  Inc.’s  Meadow's  New  York  Metropolitan 
tor  for  France,  has  been  named  vice  Business  magazine. 


Gono  Tyo,  director  of  marketing  and 
business  development  at  the  Hartford 
Courant,  has  been  named  director  of 
electronic  marketing. 

Louis  Goldon,  business  editor,  was 
appointed  director  of  marketing. 


John  Evans  III,  senior  communica¬ 
tions  officer  at  Riggs  National  Bank, 
Washington,  has  been  appointed 
sports  editor  of  Gazette  Newspapers, 
Gaithersburg,  Md. 

Earlier,  he  was  sports  editor  at  the 
Rocky  Mount,  N.C.,  Evening  Telegram 
and  a  prep  editor  at  the  Durham,  N.C., 
Morning  Herald. 


Parkor  Chapman,  audiovisual  pro¬ 
ducer  at  the  Freedom  Forum,  Arling¬ 
ton,  Va.,  has  been  promoted  to  direc¬ 
tor  of  audiovisual  services. 

Richard  Fulks,  manager  of  office 
services,  was  named  director  of  gener¬ 
al  services. 


Susan  Talalay,  executive  director  of 
the  Alfred  Friendly  Press  Fellowships 
and  manager  of  the  Worth  Bingham 
Prize  for  public  service  in  journalism, 
was  appointed  project  director  for  the 
Knight  International  Press  Fellowships 
at  the  Center  for  Foreign  journalists, 
Reston,  Va. 


Mary  Leu  Simms,  lifestyle  editor  at 
the  Daily  Item,  Sunbury,  Pa.,  has  been 
appointed  features  editor  at  the  Boca 
Raton,  Fla.,  News. 
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Obituaries 


Kevin  Alleman,  31,  a  reporter  and 
photographer  at  the  Shippensburg,  Pa., 
News 'Chronicle,  died  at  home  in  Ship- 
pensburgjan.  5. 

Jean  Turner  Beifuss,  63,  who  wrote 
a  book  chronicling  the  Memphis  sani¬ 
tation  workers’  strike  of  1968,  died  af¬ 
ter  a  15-month  battle  with  lung  cancer 
Jan.  7. 

Earlier,  she  had  marched  with  the 
Rev.  Martin  Luther  King  Jr.  and 
worked  as  a  reporter  at  the  Chicago 
SuU'Times. 

Milton  Berkewits,  82,  a  retired  re¬ 
porter  at  the  Hartford  Courant,  died  in 
New  Britain,  Conn.,  Jan.  12. 

He  started  as  a  reporter  at  the  de¬ 
funct  New  Britain  Record  in  his  late 
teens. 

Constance  "Connie"  Bramson, 

68,  a  food  writer  and  restaurant  critic 
at  the  Harrisburg,  Pa.,  Patriot'News 
since  1966,  died  Dec.  20. 

Stan  Carter,  69,  a  former  Associated 
Press  foreign  correspondent  and  re¬ 
tired  New  York  Daily  News  Washing¬ 
ton  correspondent,  died  at  St.  Vin¬ 
cent’s  Hospital,  New  York,  of  complica¬ 
tions  from  hepatitis  Jan.  5. 

Daniel  Connelly,  64,  a  retired  assis¬ 
tant  city  editor  at  the  Boston  Herald 
American,  died  of  an  apparent  heart 
attack  Jan.  3. 

When  he  was  the  newspaper’s  photo 
assignment  editor,  he  and  his  team  of 
photographers  won  a  Pulitzer  Prize  for 
their  coverage  of  the  Blizzard  of  1978. 

Richard  Dozer,  68,  a  Chicago  Tri¬ 
bune  sportswriter  from  1953  to  1980, 
died  after  a  fall  from  a  roof  while  re¬ 
moving  Christmas  decorations  at  his 
home  in  Phoenix  Jan.  4. 

Earlier,  he  was  national  president  of 
the  Baseball  Writers  Association  of 
America,  chairman  of  the  Chicago 
Baseball  Writers  Association  and  pres¬ 
ident  of  the  Chicago  Basketball  Writ¬ 
ers  Association. 

Andrew  Eckdahl,  74,  a  former  senior 
managing  editor  at  the  Lexington  (Ky.) 
Herald,  died  Dec.  31. 

Daniel  Grossi,  82,  a  retired  Associ- 
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ated  Press  photographer  whose  famous 
photo  of  American  troops  marching 
through  Paris  was  imprinted  on  a  3- 
cent  U.S.  postage  stamp,  died  of  heart 
failure  in  the  North  Broward  Hospice, 
Tamarac,  Fla.,  Jan.  4. 

He  also  shot  the  famous  sports  pho¬ 
to  showing  New  York  Giant  Bobby 
Thompson  crossing  home  plate  after 
hitting  a  home  run  that  beat  the 
Brooklyn  Dodgers  for  the  1951  pen¬ 
nant. 

During  Grossi’s  career,  he  was  presi¬ 
dent  of  the  New  York  Press  Photogra¬ 
phers  Association  and  a  charter  mem¬ 
ber  of  the  Overseas  Press. 

He  was  a  founding  member  of  the 
National  Press  Photographers  Associa¬ 
tion. 

Arthur  Hager,  70,  a  photographer  at 
the  Minneapolis  Star  Tribune  for  42 
years,  died  Dec.  29. 

Harold  Haydon,  84,  an  art  critic  at 
the  Chicago  Sun-Times  for  more  than 
20  years,  died  in  Billings  Hospital  Jan. 
19. 

Tom  Kolloy,  61,  Landon  Associates 
retail  sales  manager  in  New  York  for 
the  past  12  years,  died  at  John  Demp¬ 
sey  Hospital,  Farmington,  Conn.,  Jan. 
8. 

Earlier,  he  was  advertising  director 
at  the  Hartford  Times. 

Paul  Koough,  48,  acting  regional  ad¬ 
ministrator  at  the  Environmental  Pro¬ 
tection  Agency’s  New  England  office, 
Boston,  died  of  a  heart  attack  Jan.  17. 

Previously,  he  was  a  reporter  at  the 
Patriot  Ledger,  Quincy,  Mass. 

Donald  KImos,  60,  production  direc¬ 
tor  at  the  Tulsa  World,  died  Dec.  14  af¬ 
ter  undergoing  surgery. 

Morodllh  Wilson  Lowls,  52,  a 

broadcast  journalist  who  worked  at 
NBC  and  cable  TV’s  World  Monitor, 
died  of  a  brain  aneurysm  Dec.  27. 

He  began  his  career  at  the  Chicago 
Daily  Defender  and  Newsday. 

Hugh  Pattorson,  86,  a  retired  circu¬ 
lation  director  at  the  Waterloo  (Iowa) 
Courier,  died  of  natural  causes  at  Allen 
Memorial  Hospital,  Waterlcx>,  Dec.  25. 


Soymour  Ravon,  75,  a  former  music 
critic  at  the  Chicago  Sun  and  later  an 
editor  and  co-critic  of  music  and  the¬ 
ater  at  the  Chicago  Tribune,  died  of 
cancer  at  his  home  in  Near  North 
Side,  111.,  Jan.  12. 

Loland  Stowo,  94,  a  Pulitzer  Prize¬ 
winning  reporter  at  the  New  York  Her¬ 
ald  Tribune  in  1930,  died  at  the  Glaci¬ 
er  Hills  nursing  home,  Ann  Arbor, 
Mich.,  Jan.  16. 

He  won  the  Pulitzer  for  his  coverage 
of  the  Paris  Reparations  Conference,  a 
meeting  that  led  to  a  reduction  in  the 
reparations  demanded  of  Germany  for 
World  War  1. 

In  1940,  while  working  at  the  Chica¬ 
go  Daily  News,  Stowe  reported  the 
Nazi  conquest  of  Norway. 

Later,  he  worked  as  a  reporter  at  the 
New  York  Post,  a  radio  commentator 
at  ABC,  a  foreign  editor  at  the  Re¬ 
porter  magazine  and  a  director  of  Ra¬ 
dio  Free  Europe’s  news  service. 

He  also  was  a  roving  editor  and 
writer  at  Reader’s  Digest  magazine  and 
a  journalism  professor  at  the  Universi¬ 
ty  of  Michigan. 

Butty  Juhnson  Washington,  57, 

editor  of  the  Saturday  religion  page  at 
the  Milwaukee  Journal,  died  of  a  brain 
tumor  at  her  Milwaukee  home  Jan.  8. 

Her  career  included  stints  at  the 
Lexington  (Ky.)  Herald-Leader;  Fort 
Wayne,  Ind.,  Journal-Gazette;  Chicago 
Surt-Times,  and  defunct  Chicago  Daily 
News. 

Chapman  Wentworth,  75,  a  former 
ski  writer  at  the  Sacramento  Bee,  San 
Francisco  Examiner  and  Marin  Inde¬ 
pendent-Journal,  Novato,  Calif.,  among 
others,  died  at  California  Pacific  Med¬ 
ical  Center  Dec.  10. 

He  also  was  an  editor  of  the  Dun- 
smuir  (Calif.)  News  and  editor/pub¬ 
lisher  of  the  Tahoe  Daily  Tribune, 
South  Lake  Tahoe,  Calif. 

James  Wharton,  86,  a  retired  book 
review  editor  at  the  defunct  Hartford 
Times,  died  Jan.  14. 

Doris  Mao  Whorland,  90,  a  retired 
editor  of  the  Record-Citizen,  Ply¬ 
mouth/Baker  River,  N.H.,  died  Dec.  19. 

She  had  been  with  the  weekly  news¬ 
paper  for  50  years,  most  as  editor. 
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Scarborough  on 
the  hot  seat 

Newspaper  research  executives  air  their 
gripes  at  an  NAA  session  in  San  Diego 


by  Dorothy  Qiobbe 

THE  SOMETIMES  FICKLE  relation¬ 
ship  between  newspapers  and  the  re¬ 
search  firms  that  supply  valuable  mar¬ 
keting  data  to  them  was  discussed  in 
depth  during  a  heated  session  at  the 
recent  Newspaper  Association  of 
America  research  and  market  develop¬ 
ment  conference  in  San  Diego. 

Kathi  Love,  director  of  market  plan¬ 
ning  and  research  at  the  New  York 
Times  and  chairwoman  of  the  NAA 
syndicated  research  committee, 
opened  the  session  by  saying  the  com¬ 


mittee’s  goal  is  to  “express  the  needs  of 
the  newspaper  industry  and  to  evaluate 
how  well  our  syndicated  suppliers  are 
meeting  those  needs.” 

“Unfortunately,  in  the  past  year  .  .  . 
some  of  the  customer-service  problems 
have  dwarfed  our  attention  to  the  real 
newspaper  research  issue,  and  it’s  my 
hope  that  we  can  soon  return  to  the 
business  at  hand,  the  research  busi¬ 
ness,”  she  said. 

To  address  that  issue,  Robert  Cohen, 
who  recently  was  named  president  of 
Scarborough  Research  Corp.,  offered 
an  outline  of  his  strategy  for  enhancing 
newspapers’  relationships  with  Scar¬ 
borough. 

Cohen’s  promises  were  met  by  sever¬ 
al  skeptical  comments  when  the  ses¬ 
sion  was  opened  to  audience  participa¬ 
tion. 


“1  do  recognize  that,  at  least  in  the 
past,  there’s  been  a  little  bit  of  combat¬ 
iveness  or  contentiousness  in  the  rela¬ 
tionship  [with  newspapers],  and  I’m 
genuinely  hoping  that’s  something  that 
can  be  improved,”  he  said. 

“I’m  the  new  kid  in  town,”  added 
Cohen,  who  joined  the  research  firm 
about  nine  weeks  ago.  He  expressed 
his  desire  to  “initiate  a  dialogue.” 

Working  within  a  framework  of 
“communication  and  cooperation,” 
Cohen  acknowledged  that  Scarbor¬ 
ough  needs  “to  do  a  better  job”  of 
keeping  newspapers  “involved  and  in¬ 


formed  as  a  partner  in  a  nonadversarial 
capacity.” 

While  he  noted  that  in  the  past, 
“there  may  have  been  some  ongoing 
concerns  about  some  unaddressed  or 
inadequately  addressed  research  issues, 
rest  assured  that  we  are  in  the  process 
of  following  up  on  those  .  .  .  ,  I  think 
Scarborough  is  clearly  headed  in  a  new 
direction,  and  I  think  that  six  months 
or  a  year  from  now,  you  can  judge  for 
yourselves,  hopefully  our  record  will 
make  that  statement.” 

Since  he  joined  the  research  firm, 
Cohen  said,  a  survey  has  been  sent  to 
all  Scarborough  clients  to  ask  “how 
we’re  doin’.” 

“I’d  really  like  to  establish  a  barome¬ 
ter  of  performance,  the  good,  the  bad 
and  the  ugly,  [to  determine]  exactly 
where  we  stand,  so  I  can  systematically 


detect  where  it  is  that  we  have  to  up¬ 
grade  our  research  or  address  certain 
issues.” 

Cohen  said  the  methodology  of  the 
Scarborough  study  is  a  priority  and  will 
be  “fundamentally  re-examined.” 

“Nothing  is  sacred  .  .  .  everything  is 
susceptible  to  being  questioned  and 
examined.  I’m  not  suggesting  that 
we’re  going  to  make  radical  changes, 
although  we  may  in  some  areas.” 

Observing  that  the  length  of  the 
questionnaire  “is  beginning  to  ap¬ 
proach  25  or  more  pages”  in  some  mar¬ 
kets,  Cohen  said,  “I  think  typically  in 
syndicated  research  periodically  long 
questionnaires  need  to  be  re-examined 
and  need  to  be  purged.” 

Additionally,  the  response  rate  for 
the  study  is  “woefully  inadequate  and  I 
hope  to  drive  it  up”  though  “I’m  not 
going  to  commit  to  a  magic  number.” 

Another  area  that  will  be  re-evaluat- 
ed  is  “the  form  in  which  Scarborough 
is  available,”  Cohen  said.  “It’s  obvious 
that  we  live  in  an  age  of  electronic 
data.  In  the  past,  we  have  produced 
these  massive  volumes .  .  .  it’s  not  clear 
to  me  to  what  extent  these  volumes  are 
used  or  if  they’re  symbolic  props  that 
look  nice  on  people’s  shelves.” 

He  added,  “We  are  looking  at  ways 
to  reduce  the  printed  pages,  particular¬ 
ly  as  we  make  a  parallel  investment  in 
Scarborough  becoming  available  elec¬ 
tronically.  We’re  not  necessarily  talking 
about  eliminating  books  in  total,  al¬ 
though  we  are  talking  about  reducing 
some  of  the  pages.” 

Training  and  service  at  Scarborough 
also  will  be  reviewed,  Cohen  said,  be¬ 
cause  “my  general  gut  feeling  is  that  we 
need  to  do  a  much  better  job  in  that 
area.” 

He  also  emphasized  his  commitment 
to  keep  the  study  “media-neutral.” 

“Whereas  Scarborough  had  origi¬ 
nated  as  a  newspaper  study  a  number 
of  years  ago,  over  the  years  our  clien¬ 
tele  and  constituency  has  increased 
and  gone  beyond  newspapers.  While 
[newspapers]  clearly  are  a  very  impor¬ 
tant  client  base  of  ours,  we  also  serve 
radio  and  television  stations,  outdoor, 
some  agencies  and  even  several  maga¬ 
zines.” 

The  cross-media  bonds  will  be 
strengthened  in  the  future,  he  said. 

“Over  the  next  year,  we  will  be  es¬ 
tablishing  relationships  with  parallel 
bodies  in  other  industries,  the  same 


“Unfortunately,  in  the  past  year  .  .  .  some  of  the 
customer-service  problems  have  dwarfed  our 
attention  to  the  real  newspaper  research  issue,  and 
it^s  my  hope  that  we  can  soon  return  to  the 
business  at  hand,  the  research  business.” 
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type  of  representative  groups  in  radio, 
television,  perhaps  even  magazines.” 

The  idea,  Cohen  said,  is  to  create  “a 
balance  of  forces  of  interest.” 

“It’s  even  my  grand  vision  that  per¬ 
haps  we  could  even  have  a  council 
where  we  can  have  one  key  representa¬ 
tive  from  each  industry  or  a  research 
constituency  of  each  industry  coming 
together  once  or  twice  a  year  in  an  ef¬ 
fort  to  resolve  some  of  these  issues.” 

After  outlining  his  goals,  Cohen  lis¬ 
tened  to  comments  from  the  audience, 
which  in  most  cases  were  both  heated 
and  skeptical. 

“What  I’ve  heard  from  [Cohen]  is 
very  nice,”  one  audience  member  said, 
“but  we’ve  heard  this  before  from  Scar¬ 
borough.  What  bothers  me  most  about 
what  I’ve  heard  today  is  that .  .  .  there 
has  been  no  sign  that  Scarborough  is 
ready  to  be  proactive. 

“When  we’ve  brought  up  these  is¬ 
sues  before,  we  have  been  told  that  we 


tion  or  inaction  on  the  part  of  my  pre¬ 
decessor.  All  1  can  do  is  in  good  faith 
stand  here  and  tell  you  what  my  plans 
are.  So  while  I’m  not  going  to  disagree 
with  your  characterization  .  .  .  what’s 
happened  in  the  past  is  past.” 

Another  audience  member  raised 
the  issue  of  data  delivery. 

“I  would  like  to  have  my  data  on  a 
floppy  [disk].  1  see  no  reason  why  that 
can’t  he  done  and  I’m  pretty  tired  of 
excuses  that  say,  ‘Well,  [Scarborough] 
can’t  release  it  on  a  floppy  because 
you’re  afraid  that  1  don’t  know  how  to 
use  the  data  ....  That’s  unacceptable.” 

But  Cohen  said,  “Different  method¬ 
ology  produces  different  results.  If  1 
mix  two  media,  depending  on  the 
methodology  1  use.  I’m  going  to  come 
up  with  a  different  reach  number .  .  . 
so  [Scarborough]  ends  up,  in  effect,  the 
policeman,  trying  to  arbitrate  all  of 
these  problems  and  the  study  loses  its 
credibility  ....  We  want  to  be  in  con- 


“Scarborough  has  not  been  client-focused,  and  the 
changes  that  you  have  suggested  have  not  really 
indicated  to  me  that  these  are  major  policy  changes 
that  would  make  Scarborough  an 
adequate-quality  study  ,  .  . 


were  wrong.  We  have  been  led  to  be¬ 
lieve  that  we  would  have  input,  but  we 
have  not  ....  Scarborough  has  not 
been  client-focused,  and  the  changes 
that  you  have  suggested  have  not  real¬ 
ly  indicated  to  me  that  these  are  major 
policy  changes  that  would  make  Scar¬ 
borough  an  adequate-quality  study, 
much  less  a  top-quality  study. 

“The  proof  is  going  to  be  in  the  pud¬ 
ding  and  I’m  not  convinced.  I’m  not 
sure  Scarborough  has  shown  the  staff¬ 
ing  changes,  the  policy  changes  .  .  . 
that  we  need  in  order  to  ensure  that 
the  newspaper  industry  has  top-quality 
research.” 

Cohen  testily  replied,  “A  year  from 
now,  I  think  you  can  legitimately  stand 
there  and  make  that  statement.  Nine 
weeks  into  my  tenure,  frankly,  I  think 
it’s  inappropriate  and  unfair. 

“I  have  stood  before  this  group  and  1 
have  said  that  Scarborough  has  had 
methodological  problems,  service  prob¬ 
lems  —  I’m  the  new  guy  in  town  .... 
I’m  willing  to  hear  everything,  good, 
bad  and  otherwise.  Let  me  hear  it. 
Give  us  a  reasonable  time  period  to  re¬ 
spond  to  it. 

“I  will  make  no  apologies  for  any  ac- 


trol  of  the  database  and  how  it’s  used 
because  we’re  protecting  the  integrity 
of  the  database.” 

Another  audience  member  coun¬ 
tered,  “To  have  our  intelligence  insult¬ 
ed  by  being  told  that  we  would  alter 
the  data  when  we  could  do  that  any¬ 
way  with  the  written  book  is  adding 
insult  to  injury  and  compounding  the 
problem.” 

Still  another  said,  “What’s  happened 
here  is  that  Scarborough  has  become 
instead  of  a  modular  [study]  where  you 
go  in  and  customize  it,  it’s  an  all-in- 
one  and  so  you  try  to  please  everybody 
and  you  have  this  monster.” 

Magazine  ads  up 

MAGAZINE  AD  REVENUE  rose  6.9% 
in  December  as  volume  edged  slightly 
higher,  the  Publishers  Information  Bu¬ 
reau  said. 

The  month  raised  1993  magazine  ad 
revenue  6.1%,  to  $7.6  billion,  as  volume 
grew  1.2%,  compared  with  1992. 

Results  for  1993  slowed  from  the  year 
before,  when  ad  revenue  advanced  8.1% 
and  the  number  of  ad  pages  grew  2.4%. 


Personal  ads  go 
from  print  to  TV 

THE  SAN  DIEGO  Union-Tribune  has 
expanded  its  Possibilities  personal  ads 
into  a  cable-TV  show. 

Possibilities:  The  Show  provides  ad¬ 
vertisers  with  another  venue  in  which 
to  pique  the  interest  of  potential 
friends. 
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PoSsiBi/idEs:i>ci^:^i^. 


Tim  ip  fVMy  TuiMm  M  SMp*r 

OwnnpplMMCPyKXai  7«p«  DmhCMianiqOJTl  MOpm 

BwOPiSSl  IflOpai  DmviCMIOiJ?)  »3Dpm 
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Twice  weekly,  host  Graham  Sterling 
visits  restaurants,  night  clubs  and  at¬ 
tractions  to  talk  to  personal  advertisers. 

When  viewers  see  a  man  or  woman 
they  would  like  to  meet,  they  can  call  a 
900  number  displayed  on  the  screen 
and  leave  a  recorded  message  in  that 
person’s  voice  mailbox. 


Help' Wanted  Index 
flat  in  November 

THE  CONFERENCE  BOARD  report¬ 
ed  that  the  Help-Wanted  Advertising 
Index  remained  flat  in  November  at 
106,  essentially  unchanged  from  Octo¬ 
ber,  while  up  five  points  from  Septem¬ 
ber.  The  index  is  up  from  a  year  before, 
when  the  figure  was  95. 

The  Conference  Board  surveys  help- 
wanted  volume  in  51  major  newspapers. 
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Super  Bowl  Walkout 

Nearly  100  sportswriters  protest  presence  of  Georgia 
state  flag  with  its  Confederate  battle  emblem 


by  Mark  Fitzgerald 

NEARLY  100  SPORTSWRITERS  cov¬ 
ering  the  Super  Bowl  Jan.  30  walked 
out  on  the  national  anthem  to  protest 
the  presence  of  the  Georgia  state  flag 
with  its  Confederate  battle  emblem. 

The  reporters  either  stayed  outside 
or  left  the  two  press  boxes  in  the  Geor¬ 
gia  Dome  before  the  playing  of  the  na¬ 
tional  anthem. 

Another  25  sportswriters  wore  black 
ribbons  or  black  shirts  to  protest  the 
presence  of  the  Georgia  flag,  which  in 
1956  was  redesigned  by  the  pro-segre¬ 
gation  Legislature  to  incorporate  the 
Stars  and  Bars  of  the  Confederate  bat¬ 
tle  flag. 

The  unusual  protest  by  journalists 
began  earlier  in  Super  Bowl  week  with 


a  column  by  a  Detroit  News  sports- 
writer  and  spread  spontaneously. 

In  a  front-page  column  Jan.  26, 
News  sports  columnist  Terry  Foster 
wrote  about  the  controversy  involving 
the  Georgia  flag  and  announced  that 
he  intended  to  walk  out  during  the  an¬ 
them  rather  than  stand  for  the  banner. 

In  the  column,  Foster  recalled  that 
he  had  walked  out  on  the  flag  a  few 
years  ago  while  covering  a  basketball 
game  in  Atlanta. 

“I  mentioned  the  column  to  a  cou¬ 
ple  of  other  reporters  in  Atlanta,”  he 
said  in  an  interview,  “and  they  too  de¬ 
cided  they  did  not  like  the  idea  of 
standing  for  a  Confederate  flag.” 

Jan.  27,  Foster  met  with  six  other 
writers,  who  all  decided  that  they 
would  walk  out  during  the  anthem. 


While  the  group  did  issue  a  state¬ 
ment  to  the  Associated  Press,  the 
protest  mostly  spread  by  word  of 
mouth,  Foster  said. 

The  sportswriters’  protest  attracted 
remarkably  little  reaction,  at  least  pub¬ 
licly,  from  newspaper  editors. 

Foster,  who  said  he  notified  his  edi¬ 
tors  in  advance,  said  he  had  heard  of 
no  sportswriters  being  rebuked  for 
their  part  in  the  protest.  Random  calls 
to  sports  editors  and  sportswriter  asso¬ 
ciations  failed  to  turn  up  any  examples. 

At  at  least  one  paper,  the  Washing' 
ton  Post,  sportswriters  were  reminded 
of  a  policy  against  participating  in 
demonstrations. 

“We  chatted  about  it”  before  the  Su¬ 
per  Bowl,  said  George  Solomon,  the 
Post’s  assistant  managing  editor-sports. 


York,  Pa.,  mayor  forbids  press  contact 


CHARLES  ROBERTSON,  THE  new 
mayor  of  York,  Pa.,  has  ordered  city  em¬ 
ployees  not  to  talk  to  the  press,  direct¬ 
ing  that  all  information,  including 
crime  and  fire  reports,  be  funneled 
through  his  office  or  his  information  of¬ 
ficer. 

One  day  after  taking  office,  Robert¬ 
son  slapped  the  gag  on  city  employees. 
He  said  he  was  annoyed  by  leaks  and 
concerned  that  holdovers  from  the  pre¬ 
vious  administration  would  gossip 
about  him  and  his  staff. 

There  was  no  official  announcement 
about  the  new  policy;  it  was  leaked  to 
the  media. 

Robertson,  a  retired  police  officer, 
commented,  “We  want  to  make  sure 
that  the  information  that  is  released  is 
accurate.  Those  talking  to  the  press 
should  have  all  the  facts.” 

Dennis  Hetzel,  editor  and  publisher 
of  the  York  Daily  Record,  said  he 
planned  to  discuss  the  policy  with  the 
mayor.  He  expressed  concern  about  the 
consequences  of  clearing  information 
through  a  spokesman. 

And  in  Duncannon,  Pa.,  the  bor¬ 


ough  council  has  ordered  the  town’s 
only  policeman  not  to  speak  to  re¬ 
porters. 

Council  vice  president  Keith  Wolford 
told  the  Harrisburg,  Pa.,  Patriot'News, 
“You  people  put  us  on  the  firing  line. 
We  feel  there’s  a  lot  of  misquotes.” 


All  information  pertaining  to  the  po¬ 
lice  must  come  from  Mayor  Irvin  “Bud” 
Ney,  the  council  said.  The  policy  was 
adopted  after  publication  of  stories 
about  a  collision  involving  the  bor¬ 
ough’s  police  cruiser  and  the  police 
chief’s  truck  on  a  deserted  country  road. 


Press  fire  at  Houston  Post 


A  SMALL  AND  smoky  fire  on  a  press 
unit  not  then  in  use  forced  a  brief  evac¬ 
uation  of  the  Houston  Post  late  Jan.  23. 

There  were  no  injuries  from  the  fire, 
which  slightly  delayed  the  paper  but  did 
not  cause  any  missed  editions,  said 
Gene  Janski,  production  vice  president. 

The  unit,  which  “was  not  being  used 
that  night,”  Janski  said,  “was  running  by 
1  o’clock”  the  next  afternoon.  “News¬ 
print  that  wrapped  up  around  the  roll” 
was  blamed. 

Safety  equipment  and  procedures 
“worked  perfectly,”  Janski  said. 

“Everybody  left  the  entire  building 
and  gathered  where  they  were  supposed 
to.  This  is  something  we  practice  all  the 


time,”  he  said. 

The  building  was  evacuated  for  less 
than  30  minutes. 

In  the  end,  he  said,  the  fire  —  “which 
was  mostly  smoke,  there  was  no  [visible] 
flame”  —  was  put  out  with  a  fire  extin¬ 
guisher. 


FORMER  LOS  ANGELES  Times  re¬ 
porter  and  Hollywood  publicist  Mark 
Finley  has  been  designated  to  receive  an 
honorary  Ph.D.  in  humanities  from 
Northern  Arizona  University  in  Flag¬ 
staff. 


Publicist  honored 
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Campus  lour  nalism 

High  school  paper 
publishes  in 
six  languages 

Faculty  adviser  is  a  model  of  perseverance 


by  Susan  Paterno 

JUDY  KELLER  HAD  no  idea  what  she 
was  getting  herself  into  when  she  ac¬ 
cepted  the  job  of  journalism  instructor 
at  a  south  Los  Angeles  County  high 
school  in  fall  1992. 

She  wanted  to  create  a  multilingual 
newspaper  for  the  school’s  multiethnic 
campus,  where  whites  are  a  minority 
and  students  speak  more  than  14  lan¬ 
guages. 

But  reality  threatened  to  make  the 
paper  a  failure. 

“1  got  the  journalism  class  the  day 
before  school  opened,”  she  said,  most¬ 
ly  because  she  had  worked  at  her  fami¬ 
ly’s  printing  business  for  years.  “I 
walked  in  and  they  told  me,  ‘You  have 
a  $300  budget.’  They  expect  eight  is¬ 
sues.  We  had  no  computers,  no  money 
for  textbooks,  no  records  from  the  pre¬ 
vious  teacher.  We  didn’t  even  have  a 
printer.” 

Since  September  1992,  the  paper 
has  increased  in  size  from  four  to  12 
pages  and  has  gone  from  an  English- 
only  publication  to  become  the  only 
high  school  paper  in  the  country  that 
publishes  selected  articles  in  five  other 
languages:  Chinese,  Korean,  Spanish, 
Thai  and  Tagalog,  the  language  of  the 
Philippines. 

“1  know  of  no  other  [high  school 
newspaper]  that  publishes  in  multiple 
languages.  That’s  very  rare,”  said  Ed¬ 
mund  Sullivan,  director  of  the  Colum¬ 
bia  Scholastic  Press  Association, 
which  evaluates  thousands  of  student 
publications  annually.  “To  publish  con¬ 
sistently  in  six  languages  —  that  would 
be  unique.” 

Paterno  is  a  free-lance  writer. 


Editor  Marco  Jimenez,  who  spoke  no 
English  three  years  ago,  is  one  of 
dozens  of  students  —  many  of  whom 
are  immigrants  —  working  with  Keller 
to  overcome  obstacles  that  stand  be¬ 
tween  them  and  getting  their  paper 
into  the  news  racks  every  month. 

Language  barriers  are  the  least  of 
their  problems.  Though  the  annual 
budget  has  increased  to  $800,  it  fails  to 
cover  printing  expenses  for  even  two 
months,  forcing  students  to  raise  funds 
by  selling  food  when  advertising  rev¬ 
enues  fall. 

Students  use  computers  built  in  the 
1970s  —  inefficient  models  that  if  re¬ 


placed  with  newer  machines  would  al¬ 
low  them  to  publish  weekly  in  less 
time  than  it  takes  to  produce  a  month¬ 
ly- 

Still,  Keller,  47,  always  is  looking  for 
ways  to  improve  the  newspaper.  On 
most  days,  she  is  in  the  classroom  from 
6:30  a.m.  to  4  p.m.,  except  during  pro¬ 
duction  week,  when  she  and  the  edi¬ 
tors  practically  live  at  school.  Along 
with  training  students,  Keller  spends  a 
lot  of  time  looking  for  money  and 
equipment,  which  is  in  short  supply  as 
funding  for  California  public  education 
dwindles. 

At  a  time  when  high  school  news¬ 
papers  are  in  decline,  Keller’s  persever¬ 


ance  is  impressive.  While  85%  of  in¬ 
ner-city  high  schools  publish  a  newspa¬ 
per,  only  17%  publish  as  frequently  as 
monthly,  according  to  a  recent  study 
by  Mary  Arnold  of  the  University  of 
Iowa’s  School  of  Journalism  and  Mass 
Communication. 

The  journalism  class  at  Artesia  High 
School,  which  draws  from  both  subur¬ 
ban  and  urban  Los  Angeles,  was  “in 
terrible  jeopardy”  last  year,  Keller  said. 
Artesia  is  a  magnet  school  for  students 
who  speak  limited  English.  Half  of  the 
student  body  is  foreign-born,  and 
Keller  also  teaches  English  to  non¬ 
speakers. 

Cutbacks  at  the  state  and  district 
levels  forced  the  school’s  principal, 
Yvonne  Contreras,  to  decrease  depart¬ 
ment  spending  across  the  board  by 
25%. 

“Given  their  constraints,  it’s  phe¬ 
nomenal  that  they  can  produce  a 
newspaper  of  that  caliber  in  so  many 
languages,”  Contreras  said.  “We’re  ab¬ 
solutely  supportive  of  the  program  and 
1  wish  we  could  be  more  so  monetari¬ 
ly-” 

Keller  is  appreciative  of  the  school’s 
efforts,  she  said.  Various  departments 
on  campus  have  subsidized  newspaper 
production  costs  for  one  month.  The 
student  government  has  donated  mon¬ 


ey  for  a  camera  and  tape  recorders. 
And  a  coalition  of  parents,  students 
and  teachers  allocated  funds  for  a  com¬ 
puter  and  printer,  she  said. 

“Everyone  at  school  has  been  in¬ 
credibly  supportive,”  she  added. 

Though  Keller  has  solicited  dona¬ 
tions  from  newspapers,  corporations 
and  parents,  no  one  in  the  private  sec¬ 
tor  has  responded  with  money. 

“We’ve  gotten  a  lot  of  moral  sup¬ 
port,”  she  said.  “But  with  the  economy 
the  way  it  is,  there’s  not  much  financial 
support  out  there.” 

Keller  said  her  reward  is  seeing  her 


(See  School  on  page  33) 


Language  barriers  are  the  least  of  their  problems. 
Though  the  annual  budget  has  increased  to  $800, 
it  fails  to  cover  printing  expenses  for  even  two 
months,  forcing  students  to  raise  funds  by  selling 
food  when  advertising  revenues  fall. 
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News  Tech 


Production,  technology 
managers  on  the  move 


Chuck  Streh,  a  25'year  veteran  at  the 
Toledo  Blade,  was  promoted  from  pro¬ 
duction  manager  to 
operations  director 
at  the  paper.  Assis-  J  ' 

tant  production  man-  ^ 
ager  Jim  Fredur- 
ick  moved  up  to  T  y  T*  ’  / 
manager.  Both  be- 
gan  work  at  the 
Blade  as  production  F 
assistants.  ' 

Production  man- 
ager  since  1972,  Stroh 

Stroh  now  super-  _ 

vises  the  prepress 
areas,  pressroom,  mailroom  and  main¬ 
tenance  department.  He  also  is  presi- 

_  dent  of  the  News- 

paper  Flexo  Users 
Group.  Before  join- 
K  ■  ing  the  Blade,  he 

mf  served  as  gener- 

^  ’  al  manager  of  the 

^  Pqjj  Clinton,  Ohio, 

..-W-  News.  Frederick 

moved  to  Toledo 
five  years  ago  from 
the  Stuart  (Fla.) 
Frederick  News,  where  he 

_  served  as  produc¬ 
tion  manager.  He 
was  named  assistant  to  Stroh  in  1992. 

Phoebe  Collier  was  appointed  infor¬ 
mation  systems  and  technology  man¬ 
ager  at  Knight-Ridder  Inc.’s  Sun  News, 
Myrtle  Beach,  S.C.,  where  she  is  re¬ 
sponsible  for  evaluating  technology  to 
develop  more  efficient  and  creative 
ways  to  serve  customers. 

Collier  began  her  newspaper  career 
at  KRl’s  Tallahassee  (Fla.)  Democrat, 
then  joined  the  group’s  Post'Tribune, 
Gary,  Ind.,  becoming  production  sys¬ 
tems  manager  and  co-manager  of  ad 
creation.  In  Myrtle  Beach,  she  replaces 
Gory  Ward,  who  joined  the  State, 
Columbia,  S.C.,  also  a  KRl  paper. 

Michael  Liebheld  was  appointed 
technology  vice  president  at  Times 


Frederick 


Mirror  Co.,  Los  Angeles.  Responsible 
for  technological  strategies,  he  will  in¬ 
vestigate  opportunities  to  apply  new 
technologies  to  a  broad  variety  of  busi¬ 
nesses,  advise  on  acquisitions  and 
strategic  alliances,  and  represent  the 
company  on  technology  issues.  The 
former  Apple  Computer  Inc.  senior 
scientist  reports  to  Times  Mirror 
strategic  development  vice  president 
Efrem  Zimbalist  III. 

At  Apple,  Liebhold  led  long-term 
investigations  into  architectures  and 
applications  and  was  responsible  for 
public  policy  and  partnerships  related 
to  the  convergence  of  computing, 
high-speed  communications  and  digi¬ 
tal  interactive  media  technologies. 
Earlier  at  the  Atari  division  of  Warner 
Communications,  he  was  responsible 
for  work  on  educational,  entertain¬ 
ment  and  business  applications  of  op¬ 
tical  and  network  information  systems. 
Liebhold  also  worked  in  management 
at  CBS,  Warner  Communications,  and 
Pacific  Telephone  and  Telegraph. 

Pete  PItx  was  promoted  to  opera¬ 
tions  vice  president  at  Knight-Ridder 
Inc.,  where  he  has  served  as  technolo¬ 
gy  vice  president  since  1989.  He  is  suc¬ 
ceeded  by  Larry  Marbert,  formerly 
senior  vice  president  for  operations  at 
the  group’s  Philadelphia  Newspapers 
Inc.,  which  publish¬ 
es  the  Philadelphia 
Inquirer  and  Phila- 
delphia  Daily  News.  V j 

In  operations, 

Pitz  takes  over  from  m  m 

Jay  Harris,  who  ^ 

was  named  chair-  T 

man  and  publisher  ^ 

of  KRI’s  San  Jose  ^ 

Mercury  News.  In 
his  new  role,  Pitz  Marbert 

assumes  responsi-  _ 

bility  for  operations 
in  Charlotte;  St.  Paul;  Akron,  Ohio; 
Gary,  Ind.;  Duluth,  Minn.;  Boulder, 
Colo.;  Grand  Forks,  N.D.;  State  Col¬ 
lege,  Pa.;  and  Aberdeen,  S.D. 


A  former  operations  vice  president 
in  San  Jose,  Pitz  joined  KRI  11  years 
ago  as  Detroit  Free  Press  operations  di¬ 
rector.  Before  that,  he  served  as  Den¬ 
ver  Post  operations  manager. 

Marbert,  who  moved  to  Philadel¬ 
phia  in  1986  as  Inquirer  production 
vice  president,  was  responsible  for  the 
completion  of  PNI’s  Schuylkill  produc¬ 
tion  plant  in  1992  and  the  transition  of 
the  papers’  operations  from  the  old 
downtown  plant  to  the  new  $299.5  mil¬ 
lion  facility.  He  joined  KRI  in  1978, 
serving  as  pressroom  manager  and  pro¬ 
duction  manager  at  the  Miami  Herald 
before  becoming  production  director  at 
the  group’s  Newspaper  Division.  Mar¬ 
bert  also  chaired  the  post-press  sub¬ 
committee  of  the  Newspaper  Associa¬ 
tion  of  America  Technical  Committee. 

KRI  also  promoted  its  information 
systems  director.  Sieve  Dempsey,  to 
assistant  vice  president.  He  adds  pub¬ 
lishing  systems  to  his  responsibilities 
for  business  systems,  communications 
and  corporate  information  systems. 
Dempsey  joined  KRl’s  Boulder,  Colo., 
Daily  Camera  in  1969,  moved  to  the 
Mercury  News  in  1979  and  held  a  vari¬ 
ety  of  technology  jobs  before  becoming 
information  systems  director  at  the 
Mercury  News.  In  1990,  he  moved  to 
the  corporate  IS  director’s  post  in  Mia- 


Heward  Finberg,  assistant  manag¬ 
ing  editor  responsible  for  features  sec¬ 
tions  and  visuals  at  Phoenix  News¬ 
papers  Inc.’s  Ari- 
zona  Republic,  was 
nam-ed  to  the  new-  Wr  * 
ly  created  position  '  • 
of  senior  editor/in- 
formation  technol-  Jl 

ogy.  In  his  new  1 

post,  Finberg  will 
plan  and  establish  V-- 

new  products,  such  A 

as  on-line  news  and  _ m 

advertising  services,  Finberg 

audiotex  services  _ 

and  database  mar¬ 
keting;  direct  the  introduction  of  new 
text-editing  and  pagination  systems; 
plan  aspects  of  PNI’s  move  into  a  new 
building;  and  assess  and  make  recom¬ 
mendations  about  the  company’s  in¬ 
volvement  in  new  technology  and  new 
media.  PNI  also  publishes  the  Phoenix 
Gazette  and  Arizona  Business  Gazette. 

Author  of  the  college  text  Visual 
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Editing:  A  Graphic  Guide  for  Journal¬ 
ists,  Finberg  earlier  held  management 
and  editing  positions  at  the  Chicago 
Tribune,  New  York  Times  and  San 
Francisco  Chronicle. 

Corporate  staff  changes  at  Ottaway 
Newspapers  Inc.,  Campbell  Hall,  N.Y., 
included  promotions  of  James  Four¬ 
nier  and  Patrick  Carr.  Fournier, 
management  information  systems  di¬ 
rector  since  1988,  is  now  computer  sys¬ 
tem  development  manager.  Carr,  data 
processing  manager  at  ONI  since  1986, 
succeeded  Fournier  as  MIS  director. 

Mike  Hochsledier,  press  foreman 
for  the  past  three  years  at  Thomson 
Newspapers’  Desert  Dispatch,  Barstow, 
Calif.,  was  promoted  to  composing 
room  manager.  Taking  over  as  press¬ 
room  foreman  is  Mike  Haii,  who  re¬ 
turned  to  Barstow  after  working  at  the 
Hemet  News  and  San  Bernardino 
Sun,  both  in  California. 


Quebecor  printing 
supermarket  tabs 

QUEBECOR  PRINTING  (USA) 
Corp.  in  January  started  printing  more 
than  5  million  copies  a  week  of  the  su¬ 
permarket  tabloids  Globe,  Sun  and  Ex¬ 
aminer  as  part  of  a  five-year,  $60  mil¬ 
lion  contract  with  Globe  Communica¬ 
tions  Corp.,  based  in  Boca  Raton,  Fla. 
Doing  the  work  are  Quebecor  plants  in 
Buffalo;  Atglen,  Pa.;  Memphis;  and  San 
Jose. 

PAGE  membership, 
purchasing  grows 

THE  PAGE  CO-OP  purchasing  cooper¬ 
ative  has  begun  its  10th  year  after  show¬ 
ing  increases  of  14%  in  membership 
and  42%  in  purchases  in  1993. 

The  member-owned  organization, 
with  offices  in  Wayne,  Pa.,  and  Boca 
Raton,  Fla.,  includes  more  than  220 
publishing  units  in  40  states,  among 
which  are  165  daily  newspapers  with 
circulations  ranging  from  4,000  to 
90,000. 

Last  year,  PAGE  distributed  to  its 
members  more  than  $1.5  million  in 
cash  Patronage  Dividends,  Performance 
Rebates  and  Value-Added  Rebates. 

Based  on  combined  dollar  volume  of 
PAGE  purchases  from  specific  compa¬ 
nies,  the  rebates  are  from  manufacturers 


and  are  made  in  addition  to  discounts. 

Participating  vendors  include  news¬ 
print,  ink,  platemaking  equipment,  cir¬ 
culation,  graphic  arts  equipment,  com¬ 
puter  systems  and  pressroom  supplies 
companies. 

PAGE  also  offers  several  consulting 
services. 

PAGE  announced  that  Ken  Bronson 
was  elected  to  its  board  of  directors. 
The  36-year  veteran  of  Topeka-based 
Stauffer  Communications  and  president 
of  its  newspaper  operations,  recently 
joined  Nixon  Newspapers,  Peru,  Ind., 
as  executive  vice  president.  For  several 
years,  Nixon  has  been  the  largest  pur¬ 
chasing  company  within  PAGE. 

Three  more 
electronic  shopping 
ventures  formed 

THE  LOS  ANGELES  Times  and  a  new 
subsidiary  of  the  San  Francisco-based 
Pacific  Telesis  regional  Bell  operating 
company  are  forming  a  joint  venture 
that  will  offer  electronic  shopping  in¬ 
formation  and  transaction  services 
through  a  variety  of  devices.  Two  more 
shopping  channels  on  cable  television 
also  have  been  announced. 

Designed  to  help  California  business¬ 
es  and  consumers  reach  each  other  in 
new,  more  efficient  ways,  the  Times- 
PacTel  partnership  hopes  to  create  an 
integrated  electronic  marketplace 
where  consumers  conveniently  can  ac¬ 
cess  information  about  the  products 
and  services  that  interest  them.  Pricing 
has  not  been  set. 

Services  will  combine  business  list¬ 
ings,  classified  and  display  ads,  and  ed¬ 
itorial  and  promotional  material  within 
a  “comprehensive  electronic  resource.” 
The  companies  said  customers  will  have 
access  to  in-depth  information  ranging 
from  home  upkeep  and  real  estate  to 
auto,  travel  and  entertainment  services. 

Information  about  all  businesses  in  a 
region  will  include  name,  type  of  oper¬ 
ation,  phone  number,  address,  location 
and  directions.  More  specific  informa¬ 
tion  and  messages  may  be  added  by  the 
businesses. 

The  venture  first  will  offer  services  in 
Southern  California,  then  seek  other 
partners  elsewhere  in  the  state. 

Slated  to  start  late  this  year,  the  ser¬ 
vice  initially  will  rely  on  two  methods 
for  users  to  access  information. 
Reached  by  telephone,  shopping  assis¬ 
tants  will  perform  database  searches, 
then  read,  fax  or  mail  information  to 


callers.  Alternatively,  customers  may 
use  the  system  through  automated  au- 
diotex  or  modem-equipped  home  com¬ 
puters. 

The  companies  said  they  plan  to  of¬ 
fer  the  services  through  newer  tech¬ 
nologies  such  as  personal  digital  assis¬ 
tants,  screen  phones  and  interactive 
television. 

For  cable  TV,  two  more  upscale 
shopping  channels  were  announced  last 
month.  Time  Warner-Spiegel’s  Cata¬ 
logue  1,  which  begins  tests  in  four  un¬ 
specified  markets  before  going  national, 
will  feature  products  from  several  retail¬ 
ers,  which  will  share  the  costs  and  sup¬ 
ply  programming.  Home  Shopping  Net¬ 
work  plans  to  open  the  Television 
Shopping  Mall  this  summer. 

HSN  competitor  QVC  has  a  second 
channel  scheduled  to  start  up  in  the 
spring,  and  a  cable-TV  outlet  for  Macy’s 
department  store  also  is  in  the  works. 

CBS,  Apple,  Times 
produce  Vietnam 
War  interactive  CD 

A  VIETNAM  WAR  encyclopedia  pro¬ 
duced  by  New  York  Times  Co.,  CBS 
News  and  Apple  Computer  Inc.  is 
scheduled  for  release  late  this  year  as 
interactive  multimedia  software  on 
compact  disc. 

Apple’s  StarCore  software  unit  will 
publish  and  distribute  the  CD-ROM, 
which  will  contain  more  than  700  New 
York  Times  news  articles,  film  and 
videotape  from  CBS  News,  photos  (in¬ 
cluding  a  library  of  both  sides’  weap¬ 
ons),  maps  and  audio  recordings. 

The  encyclopedia’s  chief  correspon¬ 
dents  will  be  Times  Washington  bureau 
chief  R.W.  Apple  and  CBS  Evening 
News  managing  editor  Dan  Rather, 
both  of  whom  reported  extensively  from 
Vietnam  and  served  as  Saigon  bureau 
chiefs.  Apple  and  CBS  News  executive 
producer  Joel  Heller  will  develop  the 
disc’s  editorial  content. 

Users  will  be  able  to  pick  any  point 
on  a  timeline  to  call  up  pictures  and 
text  related  to  events  in  Vietnam  and 
the  United  States.  Maps  with  overlays 
will  allow  users  to  follow  the  order  of 
battle  during  various  stages  of  the  war. 

The  disc  also  will  contain  informa¬ 
tion  about  political  and  military  leaders 
and  Medal  of  Honor  winners,  lists  of 
U.S.  soldiers  killed  and  missing  in  ac¬ 
tion,  documents  from  the  war  and  a 
comprehensive  bibliography. 
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Telecom  Conference 
To  Draw  A  Crowd 


ONE  HINT  OF  the  interest  among 
newspapers  in  interactive  communica¬ 
tions  may  be  the  booming  attendance 
at  the  Interactive  Newspapers  confer¬ 
ence  next  week. 

A  month  before  the  conference, 
sponsored  by  Editor  &  Publisher  and 
the  Kelsey  Group,  a  telecommunica¬ 
tions  services  research  and  consulting 
firm,  the  number  of  registrations  had 
more  than  doubled,  from  180  last  year 
to  378  this  year. 

About  295  people  attended  the  con¬ 
ference  last  year,  setting  a  record  for 
attendance.  Organizer  John  Kelsey  Ill, 
president  of  the  Kelsey  Group,  said, 
“The  way  the  phones  are  ringing,  it  is 
conceivable  that  we  will  reach  550- 
600”  this  year. 

The  conference,  the  fifth  of  its  kind 
in  as  many  years,  is  called  “Interactive 
Newspapers  ’94:  The  Multimedia  Mis¬ 
sion.”  It  is  scheduled  Feb.  14-16  at  the 
Hyatt  Regency  Hotel  in  Tampa. 

Since  it  began  in  1990  with  173  peo¬ 
ple  attending,  the  conference  has 
grown  steadily. 

This  year,  registrants,  from  at  least 
12  nations,  mostly  are  from  newspapers 
but  also  represent  other  kinds  of  pur¬ 
veyors  of  information  and  vendors  of 
telecommunications  equipment  and 
services. 

The  conference  deals  with  all  as¬ 
pects  of  how  newspapers  are  con¬ 
fronting  such  information  delivery  sys¬ 
tems  as  audiotex,  facsimile  and  com- 
puter-to-computer  information  ser¬ 
vices.  Database  marketing  also  is  ad¬ 
dressed. 

The  list  of  speakers  and  panelists  in¬ 
cludes  Jerome  Rubin,  chairman  of  the 
News  in  the  Future  project  at  the 
Massachusetts  Institute  of  Technolo¬ 
gy’s  Media  Labs;  Don  Brazeal,  editor 
and  publisher  of  Washington  Post  Co.’s 
Digital  Ink  electronic  publishing  sub¬ 
sidiary;  Chris  Jennewein,  general  man¬ 
ager  of  the  San  Jose  Mercury  News' 
Mercury  Center  service;  Dallas  Morn¬ 
ing  News  editor  and  publisher  Burl  Os¬ 
borne;  St.  Petersburg  Times  publisher 
Andrew  Barnes;  Mike  Silver,  Tribune 
Media  Services  director  of  marketing 


Dallas  Morning  News  editor  and 
publisher  Burl  Osborne  will  be  the 
editorial  keynote  speaker  at  the 
Interactive  Newspapers  conference. 


and  business  development;  Shaun  Hig¬ 
gins,  who  is  president  of  the  Interna¬ 
tional  Newspaper  Marketing  Associa¬ 
tion  and  president  and  CEO  of  Cowles 
Publishing  Co.’s  New  Media  Ventures; 
Gordon  Borrell,  general  manager  of 
Landmark  Information  Services;  Jim 
Willse,  director  of  new  media  for  New- 
house  Newspapers;  Ciela  Irvine, 
Hearst  New  Media  vice  president;  and 
John  Scheuler,  executive  vice  president 
and  general  manager  of  Freedom 
Newspapers  Inc. 

Sessions  deal  with  the  multimedia 
mission,  getting  started  in  multimedia 
services,  the  10-year  plan  for  audiotex, 
on-line  transactions,  a  “town  meeting” 
on  multimedia  services,  classified  al¬ 
liances,  portable  communications  de¬ 
vices,  interactive  services  throughout 
the  world,  voice  personal  ads,  database 
marketing,  an  “editorial  summit”  and 
news  on  interactive  television. 

The  conference  also  features  the  re¬ 
lease  of  the  fifth  annual  survey,  based 
on  results  from  400  newspapers,  of 
telecommunications  services  under 


way  in  the  industry.  Attendees  will  re¬ 
ceive  a  notebook  binder  of  materials 
presented  at  the  conference. 

Newspapers  express  greater  interest 
in  audiotex,  fax  and  electronic  ser¬ 
vices,  Kelsey  said,  and  are  moving 
quickly  to  get  their  feet  wet  in  tele¬ 
communications  services. 

“People  are  moving  out  of  the  study 
phase,  through  experimentation  and 
research  and  development  into  full- 
fledged  implementation,”  he  said. 

Registration  costs  $845  before  Feb. 
10,  $995  thereafter,  and  can  be  ar¬ 
ranged  by  calling  (609)  730-1000. 

Tennessean  offers 
world  news  section 
for  50^  extra 

IN  A  PROTOTYPE  customized  news¬ 
paper,  the  Nashville  Tennessean  is  de¬ 
livering  an  international  news  section 
Saturdays  to  subscribers  who  pay  50^ 
extra. 

Since  about  3,000  readers  signed  up 
in  March  for  the  eight-page,  all-news 
broadsheet  section.  World  News  Extra 
has  expanded  to  5,500  subscribers  who 
get  a  section  of  10  news  and  four  ad 
pages. 

“It  contains  the  kind  of  news  you  get 
days  later  in  weekly  newsmagazines,” 
Tennessean  editor  Frank  Sutherland 
told  Gannetteer,  the  house  organ  of  the 
newspaper’s  owner,  Gannett  Co.  Inc. 

The  section  earned  an  operating 
profit  within  a  few  months  of  start-up 
—  even  before  taking  ads. 

One  editor  selects  stories  from  a 
handful  of  U.S. -based  news  agencies 
and  a  British  service. 

Carriers  insert  the  section  into  bags 
going  to  subscribers  who  ordered  it. 

Sutherland  said  the  idea  grew  out  of 
research  conducted  while  trying  to  con¬ 
vert  subscribers  from  Sunday-only  to 
daily.  Research  showed  that  while  many 
readers  hungered  for  more  international 
news,  they  were  too  few  to  justify  ex¬ 
panding  the  news  hole. 
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Shop  Talk 

Continued  from  page  44 

in  radio  or  television  news,  you  had  to  take  j -school  cours¬ 
es.  And  the  j -schoolers  who  wanted  to  get  into  radio  or  TV 
had  to  take  broadcast  courses. 

The  students  at  times  resembled  the  Allan  Sherman  song 
Hello  Mudda,  Hello  Fadda  (Camp  Granada).  The  journal¬ 
ism  kids  hated  the  radio  rats,  who  in  turn  hated  the  TV 
tubeheads,  who  hated  the  j -schoolers.  Yet,  our  professors 
were  all  professionals  who  remembered  their  days  in  the 
profession. 

Two  things  Kent  State  media  professors  would  not  toler¬ 
ate:  a  student  who  did  not  work  and  a  student  who  deliber¬ 
ately  remained  ignorant  of  the  worth  of  journalism  in 
American  society. 

1  not  only  was  encouraged  to  write  for  the  campus  paper 
but  worked  in  radio  and  at  the  campus  television  station. 

The  j -schools  of  today,  I  have  observed,  in  a  lot  of  cases 
don’t  encourage  graduates  to  pursue  newspaper  jobs.  If  a 
grad  doesn’t  have  a  job  with  the  Wall  Street  Journal  upon 
leaving  college,  he  is  made  to  feel  as  if  college  was  a  waste  of 
time. 

On  the  other  side  of  the  aisle,  many  successful  grads  have 
worked  their  way  up  the  ladder  of  the  profession  and  have 
not  returned  to  the  classroom  even  to  meet  prospective  fel¬ 
low  journalists.  Many  reporters  and  editors  view  j -school 
grads  as  a  job  threat  rather  than  a  potential  proteg^. 

A  textbook  can  only  provide  facts.  It  is  the  flesh-and- 
blood  journalist  who  inspires.  What  good  does  it  do  to  know 
First  Amendment  rights  and  freedom  of  the  press  if  a  re¬ 
porter  who  works  within  the  real  world  day  in  and  day  out 
won’t  share  with  the  student  how  to  apply  such  knowledge 
to  real-life  situations? 

Professors,  when  was  the  last  time  you  invited  a  reporter 
to  talk  about  the  business  to  your  students? 

Editors,  when  was  the  last  time  you  called  the  university 
to  ask  a  hard-working  prof  to  tour  your  shop? 

Journalist,  when  was  the  last  time  you  took  a  newcomer 
under  your  wing  and  taught  him  how  things  really  get  done 
without  all  of  the  double-talk? 

If  it  weren’t  for  a  solid  college  journalism  program,  1 
would  not  have  landed  my  first  journalism  gig,  in  radio,  in 
1980.  If  it  weren’t  for  William  “Skinny”  Alexander  of  the  In¬ 
dianapolis  Recorder  and  Ed  Signer  of  the  Indianapolis  News, 
I  would  not  have  been  able  to  make  the  jump  to  print  in 
1990. 

And  if  not  for  Indianapolis  Star  assistant  city  editor/in¬ 
vestigations  Mark  Nichols  and  assistant  managing  editor 
Ted  Daniels,  1  would  not  have  been  able  to  work  successful¬ 
ly  in  a  city  room. 

Behind  every  great  journalist  are  at  least  two  dozen  peo¬ 
ple,  from  the  classroom  to  the  city  room,  cheering  them  on. 
When  all  is  said  and  done,  it’s  not  how  many  awards  a  re¬ 
porter  wins  or  how  many  stories  an  editor  can  correct  that 
will  stand  the  test  of  time. 

It  boils  down  to  how  many  people,  black  or  white,  male  or 
female,  have  you  helped  reach  that  dream  of  writing  about 
society,  both  the  good  and  the  bad. 

1  write  this  column  just  as  a  reminder  that  we  each  have 
a  stake  in  keeping  the  flame  lit  for  the  next  generation  of 
journalists.  We  can’t  afford  to  blow  out  the  torch  over  petty 
differences  while  still  a  part  of  the  same  team.  The  next 
generation  of  writers,  reporters,  anchors  and  editors  is 
watching  us.  Who  will  have  the  guts  to  call  for  a  cease-fire? 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

2/1/94 

1/25/94 

2/2/93 

A.H.  BeloCorp.  (NY) 

50.875 

52.375 

38.75 

Capital  Cities/A^  Inc.  (NY) 

655.00 

664.00 

499.00 

Central  Newspapers  Inc.  (NY) 

28.625 

28.00 

23.125 

Dow  Jones  &.  Co.  Inc.  (NY) 

39.75 

39.00 

28.875 

Enquirer/Star  Group  (NY) 

18.75 

18.75 

17.00 

Gannett  Co.  Inc.  (NY) 

56.125 

57.75 

54.25 

Harte-Hanks  Comm.  (NY)  # 

21.125 

20.00 

Knight-Ridder  Inc.  (NY) 

58.50 

57.50 

62.125 

Lee  Enterprises  Inc.  (NY) 

37.00 

37.00 

28.875 

McClatchy  Newspapers  Inc.  (NY) 

23.75 

23.625 

20.50 

Media  General  Inc.  (AM) 

26.625 

27.25 

19.75 

Multimedia  Inc.  (NDQ)  • 

34.75 

34.25 

34.25 

New  York  Times  Co.  (AM) 

28.375 

27.75 

29.50 

Park  Communications  Inc.  (NDQi 

19.75 

19.75 

19.25 

Pulitzer  Publishing  Co.  (NY) 

36.00 

36.50 

37.50 

E.W.ScrippsCo.  (NY) 

27.125 

27.00 

25.50 

Times  Mirror  Co.  (NY) 

36.00 

36.00 

32.25 

Tribune  Co.  (NY) 

59.00 

59.875 

51.50 

Washington  Post  Co.  (NY) 

264.00 

261.00 

235.00 

*  Initial  Public  Offering  - 1 1/3/93  at  $16.50 

•  3  for  1  stock  split 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

2/1/94 

1/25/94 

2/2/93 

MacLean  Hunter  Ltd.  (a) 

13.75 

13J75 

11.75 

Hollinger  Inc.  (a) 

14.75 

14.75 

8.625 

Quebecor  Inc.  Class  A  (a) 

19J75 

19.375 

18.375 

Reuters  (c) 

88.625 

87.00 

61.875 

Southam  Inc.  (a) 

18.625 

18.50 

15.50 

Thomson  Corp.  (a) 

17.75 

17.50 

14.00 

Toronto  Sun  Publishing  Corp.  (a) 

14.00 

14.125 

14.00 

TorStar  Corp.  (a) 

27.125 

26.75 

21.50 

Pearson  Ltd.  (b) 

7.02 

6.55 

3.78 

News  Corp.  Ltd.  (c) 

57.375 

55.50 

39.875 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Wertheim  Schroder  &.  Co.  Inc. 


Ohio  newspaper  ordered 
to  recognize  Guild  unit 

AN  ADMINISTRATIVE  LAW  judge  has  ordered  the  Mas¬ 
sillon,  Ohio,  Independent  to  recognize  the  Newspaper  Guild 
Local  1  as  the  bargaining  agent  for  its  employees. 

Ruling  on  a  National  Labor  Relations  Board  complaint, 
judge  Marion  Ladwig  also  told  the  paper  not  to  encourage 
employees  to  oppose  the  union  and  not  to  discipline  employ¬ 
ees  for  union  activity. 

Ladwig’s  ruling  ordered  the  paper  to  bargain  with  the 
union  and  to  reinstate  two  employees  and  a  tentative  con¬ 
tract  dating  from  December  1991. 

The  Independent's  attorney,  John  Flicker,  said  no  decision 
had  been  made  about  whether  to  appeal  the  ruling  to  the 
NLRB. 
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Columnists  can  be 
young  again  in  pix 

You  ever  wonder  why  photos  of  syndicated  writers 
sometimes  are  so  outdated?  Here  are  the  reasons 


by  David  As  tor 

YOU’VE  SEEN  IT  dozens  of  times. 
You  open  a  newspaper  to  read  a  syndi¬ 
cated  column  and  wonder  about  the 
accompanying  photo,  which  looks  10 
or  15  years  old. 

Heloise  has  seen  plenty  of  outdated 
photos  too.  Some  of  her  500  “Hints 
from  Heloise”  clients  still  are  using  pic¬ 
tures  of  her  from  the  late  1970s  or  early 
1980s  despite  the  fact  that  much  new¬ 
er  ones  are  available. 

“It  doesn’t  really  bother  me  as  long 
as  they’re  running  the  column!”  she 
said. 

The  Texan  was  bothered  when  some 
papers  continued  to  use  a  photo  of  her 
late  mother  after  the  younger  Heloise 
took  over  the  column. 

King  Features  Syndicate  director 
of  advertising  and  public  relations  Ted 


Heloise  posing  with  a  picture  of  her  late 
mother  in  1980 


Hannah  said  clients  did  this  as  recently 
as  1993,  even  though  the  original 
Heloise  died  in  1977 ! 

Heloise  recalled  that  when  she  visit¬ 
ed  Wisconsin  several  years  ago,  “Peo¬ 
ple  kept  telling  me,  ‘You  don’t  look  like 
your  picture  in  the  paper.’  I  picked  up 
the  paper  and  it  was  mother’s  picture. 
When  I  went  there  for  an  interview,  I 
told  them  they  were  using  the  wrong 
photo.  An  editor  said,  swear  to  God, 
‘Are  you  sure?’  ” 

Most  newspapers  do  run  photos  of 
living  columnists,  but  why  the  outdat¬ 
ed  pictures?  Syndicate  promotion  peo¬ 
ple  said  editors  may  like  the  old  photos 
they  have,  may  not  have  time  to  seek 
new  ones  or  may  somehow  not  receive 
new  photos  sent  hy  syndicates. 

But  even  newspapers  that  want  new 
pictures  can’t  always  get  them. 

Universal  Press  Syndicate  promo¬ 
tion  director  Kathy  Massman  Hilliard 
said  some  columnists  may  be  too  busy 
to  get  new  photos  shot. 

“Some  of  the  talent  simply  likes  to 
continue  using  the  same  picture,”  Han¬ 
nah  added. 

Another  promotion  person,  speak¬ 
ing  off  the  record,  said  “vanity”  is  the 
reason  why  some  older  columnists 
want  to  keep  using  photos  from  their 
younger  days.  “And  the  men  are  worse 
than  the  women,”  this  person  ob¬ 
served. 

Other  older  columnists  may  update 
their  photos  regularly  while  making 
sure  they  wear  heavy  makeup  or  use  a 
soft-focus  approach.  Of  course,  these 
writers  will  not  fool  readers  who  see 
them  on  television  or  at  personal  ap¬ 
pearances. 

Heloise,  who  frequently  gives 
speeches  and  does  book  tours,  ob¬ 
served,  “I’d  rather  look  better  in  real 
life  than  in  my  photo.” 

She  added  that  some  papers  that 


take  photos  of  her  during  a  speech  or 
interview  crop  one  of  them  to  run  each 
day  with  her  column.  “I  think  it’s  won¬ 
derful  for  the  paper  because  it  individ¬ 
ualizes  the  column,”  Heloise  remarked. 

Some  columnists  arrange  their  own 
picture  updates  while  others  have  pho¬ 
to  sessions  set  up  by  their  newspapers 
or  syndicates,  which  may  pay  all  or  part 
of  the  cost. 

None  of  the  promotion  people  inter¬ 
viewed  said  their  syndicates  have  regu¬ 
lar  photo-update  schedules,  but  virtu¬ 
ally  all  emphasized  that  they  try  not  to 
wait  more  than  five  years. 

“We  wouldn’t  want  it  to  go  past 
that,”  United  Media  promotion  man¬ 
ager  Mary  Anne  Grimes  said.  “If  a 
columnist’s  appearance  changes,  we 
want  that  reflected  in  the  picture.” 

These  changes,  of  course,  can  in¬ 
clude  grayer  hair,  a  new  hairstyle,  a 
new  beard,  weight  loss  and  so  on. 

“We  periodically  update  so  we’re 
never  in  the  position  of  having  some¬ 
one  look  nothing  like  what  they  really 
look  like,”  New  York  Times  Syndica¬ 
tion  Sales  Corp.  promotion  director 
Sue  Sawyer  said. 

In  many  cases,  syndicates  update 
photos  more  often  than  every  five 
years.  For  instance,  Copley  News 
Service  asks  its  contributors  for  a  new 
picture  and  bio  on  an  annual  basis. 

“Our  philosophy  is  current  photo  or 


Heloise  in  her  most  recent  column  photo, 
taken  last  year 
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no  photo,”  Copley  vice  president  and 
editorial/syndicate  director  Nanette 
Wiser  said.  “Readers  have  the  right  to 
know  what  someone  looks  like.” 

Los  Angeles  Times  Syndicate  pro¬ 
motion  manager  Cathy  Irvine  said 
“triggers”  for  updating  photos  more  of¬ 
ten  than  usual  include  requests  from 
columnists  or  newspapers,  a  new  book 
or  promotional  campaign,  or  a  colum¬ 
nist’s  visit  to  Los  Angeles. 

“1  have  a  photo  studio  here  1  like  to 
work  with,”  Irvine  said. 

Grimes  noted  that  United  salespeo¬ 
ple  sometimes  tell  the  syndicate  about 
papers  that  are  using  old  photos,  while 
Sawyer  said  columnists  periodically 
bring  this  to  her  attention. 

Sawyer,  Grimes  and  others  said  they 
recently  have  asked  many  columnists 
to  sit  for  new  color  photos  to  accom¬ 
modate  the  increasing  number  of  pa¬ 
pers  requesting  them. 

Grimes  added  that  papers  often 
want  new  photos  when  they  redesign 
their  pages.  Sawyer  said  some  of  these 
papers  are  using  horizontal  pictures 
with  columns,  which  may  necessitate 
new  photo  shoots. 

When  a  new  photo  is  shot,  some 
syndicates  send  it  to  every  column 
client  while  others  wait  for  papers  to 
ask  for  it. 

And  many  clients  do.  “Most  news¬ 
papers  are  up-to-date  with  their  pho¬ 
tographs,”  Hannah  said. 

One  paper  that  runs  older  photos  of 
several  columnists  is  the  Newark  Star- 
Ledger.  This  became  especially  obvious 
when  Star-Ledger  education  editor/ 
columnist  Robert  Braun  was  arrested 
in  the  fall  during  a  school  inspection 
(E&P,  Oct.  30,  1993,  p.  16).  The  New 
Jersey  daily  published  a  front-page 
photo  of  a  bearded  Braun  leaving  the 
police  station  as  well  as  the  usual  op-ed 
page  column  photo  of  a  clean-shaven 
and  less-gray  Braun. 

“1  didn’t  get  any  comments  from 
readers,  but  people  1  knew  said,  ‘How 
are  you  going  to  explain  yourself  now?’” 
Braun  recalled  with  a  laugh. 

Braun,  whose  column  photo  was 
shot  in  1988,  added,  “I’m  not  sure  why 
it  hasn’t  been  changed.  If  1  asked.  I’m 
sure  they’d  use  a  new  one.  1  just  don’t 
think  about  it.  But  I  kind  of  like  it.  If  1 
can’t  look  younger  in  the  mirror,  at 
least  1  can  look  younger  in  the  paper!” 

He  joked  that  his  hair  didn’t  show 
his  age  until  the  October  school  inci¬ 
dent.  “The  day  1  was  arrested  1  got 
completely  gray,”  he  deadpanned. 

The  Scar-Ledger’s  editorial  page  edi¬ 
tor  could  not  be  reached  for  comment 


on  why  the  paper  runs  older  photos  of 
such  syndicated  columnists  as  David 
Broder,  Art  Buchwald,  William  F. 
Buckley  Jr.  and  Carl  Rowan. 

“I’m  sure  there’s  no  conscious  policy 
behind  it,”  Braun  said.  “1  guess  there 
are  plenty  of  other  things  to  worry 
about  besides  updating  photos.” 

Syndicated  creators 
part  of  library  show 

THREE  SYNDICATED  CREATORS 
are  among  36  prominent  people  fea¬ 
tured  in  a  “Libraries  Change  Lives”  ex-  | 
hibit  that  will  travel  to  60  cities  during 
the  next  three  years. 

The  exhibit,  which  opens  in  Los 
Angeles  this  month,  shows  photos  of 
the  celebrities  with  their  comments  on 
the  importance  of  libraries. 

The  trio  from  the  comic  and  column 
world  are  “The  Family  Circus”  car¬ 
toonist  Bil  Keane  of  King  Features 
Syndicate,  humorist  Erma  Bombeck  of 
Universal  Press  Syndicate  and  con¬ 
sumer  writer  David  Horowitz  of  Cre¬ 
ators  Syndicate. 

Other  celebrities  in  the  exhibit  in¬ 
clude  President  Clinton,  former  first 
lady  Barbara  Bush,  Supreme  Court 
Justice  Sandra  Day  O’Connor,  actress 
Katharine  Hepburn,  actor  John  Good¬ 
man,  singer  Gloria  Estefan,  athlete  Bo 
Jackson,  broadcaster  Walter  Cronkite 
and  author  James  Michener. 

The  exhibit  was  developed  by  the 
American  Library  Association  with 
underwriting  by  Microsoft  Corp. 

Wife  of  Dick  Tracy 
is  filing  for  divorce 

WHO  WILL  GET  custody  of  the  cli¬ 
ent  newspapers? 

In  a  surprise  development,  Tess  Tra¬ 
cy  is  filing  for  divorce  from  her  detec¬ 
tive  husband  in  a  “Dick  Tracy”  se¬ 
quence  that  starts  Feb.  7. 

Dick  Tracy  is  served  with  divorce 
papers  while  on  yet  another  trip  away 
from  his  family,  this  time  to  attend  the 
FBI  academy  near  Washington.  He 
prepares  to  return  home,  but  his  recon¬ 
ciliation  efforts  are  thwarted  when  ter¬ 
rorists  led  by  new  archvillain  Piggy 
Bank  demand  $1  billion  from  the  U.S. 
government  to  prevent  destruction  of  a 
presidential  monument. 

The  former  Tess  Trueheart  is  “tired 
of  her  lonely  life  as  a  police  ‘widow,’  ” 
according  to  Tribune  Media  Services. 


A  TMS  promotion  piece 


The  syndicate  added  that  real-life  po¬ 
lice  officers  have  a  high  divorce  rate 
because  of  job  stress. 

“Dick  Tracy,”  one  of  an  increasing 
number  of  comics  dealing  with  real-life 
issues,  is  written  by  Mike  Kilian  and 
drawn  by  Dick  Locher.  Chester  Gould 
created  the  comic  in  1931  and  had  the 
Tracys  marry  in  1949. 


Seniors  Are 
Golden  Readers. 


Seniors  are  eager  readers,  espe¬ 
cially  when  it  comes  to  our  weekly 
write-in  advice  column  on  finance, 
travel,  housing,  budgeting  and 
more.  Even  tips  on  income  tax  and 
social  security. 

MAINLY  FOR  SENIORS  offers  a 
golden  opportunity  for  more  read¬ 
ers.  Len  Hansen's  timely  advice 
reach  more  than  2  million  seniors 
weekly. 

It's  all  part  of  our  FAMILY  MINI. 
Call  for  a  sample  of  this  or  our 
GOLDEN  YEARS  special  section 
today  (619)  293-1818.  Better  yet, 
fax  this  ad  and  your  address  to 
(619)  297-0537. 


COPLEY 
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Returns  to  America 

OLIVER  HARRINGTON  HAS  start¬ 
ed  the  first  of  two  terms  as  an  “artist  in 
residence”  at  Michigan  State  Universi¬ 
ty,  the  Detroit  News  reported. 


Oliver  Harrington 


Harrington  (E&P,  Nov.  28,  1992,  p. 
28)  is  a  Germany-based  political  car¬ 
toonist  and  creator  of  the  “Bootsie” 
panel  that  formerly  appeared  in  a  num¬ 
ber  of  black  newspapers. 

The  artist,  whose  work  is  featured  in 
the  recently  released  Dark  Laughter: 
The  Satiric  Art  of  Oliver  W.  Marring' 
ton,  left  the  United  States  in  1951  to 
escape  racism  and  anti-communist 
hysteria. 


TV  listings  awards 

A  CONTEST  HONORING  the  best 
television  books  and  pages  has  been 
launched  by  TV  Data  Technologies. 

The  Television  Listings  Awards  will 
be  presented  regionally  and  nationally 
in  the  categories  of  “Best  Tabloid  TV 
Book,”  “Best  Quarterfold  TV  Book,” 
“Best  Other  TV  Book,”  “Best  Daily  TV 
Page  Layout”  and  “Best  Use  of  Color.” 

The  contest,  which  is  open  to  all 
U.S.  dailies,  has  a  Feb.  22  deadline.  For 
entry  rules  and  forms,  contact  Mary 
Kopczak  at  (800)  833-9581. 

Speaking  of  TV  awards,  Beakman’s 
World  has  won  a  CableACE  prize  for 
children’s  programming.  The  Learning 
Channel/CBS  series  is  based  on  the 
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“You  Can  With  Beakman  and  Jax”  fea¬ 
ture  by  Jok  Church  of  Universal  Press 
Syndicate. 

The  show  is  produced  by  Columbia 
Pictures  Television  and  Universal  Belo 
Productions.  UBP  is  a  joint  venture  of 
the  syndicate  and  A.H.  Belo  Corp., 
which  publishes  the  Dallas  Morning 
News. 

They  get  new  beats 

TWO  REPORTERS  IN  Copley  News 
Service’s  Los  Angeles  bureau  are  cov¬ 
ering  new  beats. 

Norma  Meyer  will  report  on  enter¬ 
tainment  industry  news  and  trends. 
The  six-year  bureau  veteran  previously 
covered  general-assignment  stories  and 
legal  affairs,  winning  awards  for  stories 
about  the  Rodney  King  trials,  Los  An¬ 
geles  riots  and  other  topics. 

Shante  Morgan,  who  previously  cov¬ 
ered  county  government,  now  is  han¬ 
dling  urban  issues  and  minority  affairs. 
The  Southern  California  Black  Jour¬ 
nalists  Association  secretary  came  to 
Copley  last  year  from  the  Los  Angeles 
Daily  News. 

‘Tumbleweeds’  fun 

ABOUT  20%  OF  the  new  33-acre 
MGM  Theme  Park  in  Las  Vegas  con¬ 
sists  of  “Tumbleweeds  Gulch,”  an  Old 
West  movie-set  reproduction  based 
loosely  on  the  town  of  Grimy  Gulch  in 
the  “Tumbleweeds”  comic. 

Life-size  versions  of  the  strip’s  char¬ 
acters  walk  around  “Tumbleweeds 
Gulch”  and  perform  twice-daily  song- 
and-dance  skits. 

“Tumbleweeds”  is  by  Tom  K.  Ryan 
of  King  Features  Syndicate. 


Tom  K.  Ryan  and  his  characters  at  the 
theme-park  opening  in  Las  Vegas 


‘Mysteries’  column 

A  WEEKLY  COLUMN  called  “Mys¬ 
teries”  is  scheduled  to  start  in  April. 

The  feature  is  by  E.  Randall  Floyd, 
who  also  writes  “Great  American  Mys- 


E.  Randall  Floyd 


teries”  for  about  65  daily  and  weekly 
papers.  He  said  the  new  column  will  be 
international  in  scope  and  focus  more 
on  historical  and  scientific  mysteries 
than  on  supernatural  ones. 

Topics  will  range  from  “What  hap¬ 
pened  to  the  dinosaurs?”  to  “Did  Drac- 
ula  really  exist?” 

Floyd  is  a  college  history  teacher 
who  has  authored  books  about  myster¬ 
ies  and  worked  at  the  Atlanta  Journal 
and  Constitution,  United  Press  Inter¬ 
national  and  elsewhere. 

He  is  based  at  the  Creative  Col¬ 
umns  Group,  3010  Stratford  Drive, 
Augusta,  Ga.  30909. 

AP  in  joint  venture 

THE  “HOUSE  OF  the  Week”  feature 
syndicated  by  AP  NewsFeatures  now 
is  being  produced  by  HomeStyles  Pub¬ 
lishing  and  Marketing,  a  Minneapolis- 
based  publisher  of  home-plan  maga¬ 
zines  and  books. 

With  the  new  cooperative  venture, 
“House”  is  being  offered  free.  It  in¬ 
cludes  designs  from  a  larger  number  of 
architects. 

The  camera-ready  feature  includes 
illustrations,  floor  plans  and  an  order 
coupon  for  more  material. 
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School 

Continued  from  page  25 
students’  growing  self-confidence. 

“Some  of  my  kids  thought  they 
could  never  do  anything.  And  now 
they  have  words  as  a  way  to  explore 
themselves.” 

For  Jimenez,  the  journey  from  Guad¬ 
alajara,  Mexico,  to  the  editor  in  chief’s 
desk  has  been  a  great  achievement. 

“The  satisfaction  for  me  is  seeing  my 
name  as  editor  in  chief  for  an  English 
newspaper.  That  means  a  lot  to  me,”  he 
said.  “It  says  I’ve  come  a  long  way. 

Jimenez  is  typical  of  many  students 
at  Artesia.  His  parents  came  from 
Mexico  seeking  a  better  way  of  life.  His 
father,  a  college  graduate  in  account¬ 
ing,  helps  run  a  lawn-mowing  service 
in  a  nearby  suburb. 

Jimenez  works  at  Burger  King  to  as¬ 
sist  his  family  financially.  But  he  wants 
to  become  a  lawyer  and  plans  to  attend 
the  University  of  California. 

“1  like  to  learn.  It’s  cool,”  he  said. 
“My  mother  and  father  are  working 
hard  for  me,  so  1  want  to  do  something 
to  show  them  1  appreciate  it.  My  mom 
and  dad  tell  me  all  the  time:  If  you’re 
responsible  for  something,  you  have  to 
do  it  well.  As  editor,  1  have  to  fulfill 
that  responsibility.  1  really  like  the  feel¬ 
ing  of  doing  it  well.” 

Working  with  Keller  and  co-editor 
Patti  Rowe,  Jimenez  oversees  the  news¬ 
room  operation,  making  sure  reporters 
and  editors  submit  clear  prose  in  Eng¬ 
lish  to  Keller’s  foreign  students,  who 
then  translate  it. 

Using  specialized  computer  pro¬ 
grams —  some  borrowed  from  parents 
—  students  typeset  the  stories  in  vari¬ 
ous  languages. 

The  majority  of  the  newspaper’s  ar¬ 
ticles  feature  cheerleaders,  basketball 
games,  marching  bands  and  nominees 
for  homecoming  court.  (The  horo¬ 
scope  is  reprinted  in  six  languages.) 

But  the  students  also  tackle  serious 
issues.  When  teachers  walked  out  of 
the  classroom  to  strike,  reporters  fol¬ 
lowed  them  to  the  picket  line,  tape 
recorders  in  hand,  asking  tough  ques¬ 
tions.  A  recent  editorial  denounced 
U.S.  military  involvement  in  Bosnia. 
And  a  news  story  about  unexcused  ab¬ 
sences,  discussed  at  a  school  board 
meeting,  prompted  a  debate  about  the 
appropriateness  of  censoring  the  stu¬ 
dents,  Keller  said. 

“They  do  it  all  themselves,”  she 
noted  in  her  classroom  as  students 
worked,  editing  stories,  discussing 
photography,  transcribing  notes  and 


preparing  questions  for  interviews. 

“I’m  here  to  guide  them,  but  1  let 
them  make  their  own  decisions.  I’m 
real  proud  of  them,”  she  added. 
“They’ve  come  a  long  way.” 

Renah  Salih,  a  senior  and  the  pa¬ 
per’s  advertising  manager,  looked  up 
from  her  work. 

“But  Ms.  Keller,”  she  said.  “A  tree 
can’t  grow  without  a  seed.  We  couldn’t 
have  done  it  without  you.” 

Niche 

Continued  from  page  15 

advantages  as  well.  “1  won’t  say  a  news¬ 
paper  can’t  be  successful  in  niche  pub¬ 
lishing  if  it  uses  staff  that  is  doing 
something  else,  but  1  think  it  will  take 
longer  and  be  much  more  difficult,” 
said  Jan  Heintz,  managing  editor  of 
Moline  (111.)  Dispatch  Publishing  Co.’s 
Gold  Book  magazine,  an  upscale  gener¬ 
al-interest  magazine  with  a  circulation 
of  20,000.  “You  need  a  staff  that  is  ded¬ 
icated  to  the  publication.” 

Heintz  was  lifestyle  editor  at  the 
company’s  Daily  Dispatch  and  edited 
the  Gold  Book  in  her  spare  time,  but 
she  found  that  the  niche  product  need¬ 
ed  more  attention. 

“We  started  to  see  something  hap¬ 
pen  with  the  Gold  Book  when  they 
loosened  the  reins  and  allowed  me  to 
focus  on  the  publication,”  she  said. 

The  company  hired  two  salespeople 
to  sell  the  Gold  Book,  and  Heintz  at¬ 
tributed  the  niche  publication’s  success 
to  that  move. 

“We  found  that  a  newspaper’s  regu¬ 
lar  sales  staff  doesn’t  appreciate  selling 
a  publication  like  the  Gold  Book  and 
won’t  do  it  the  way  it  should  be  done,” 
she  said. 

One  big  metro  has  found  a  niche  in 
an  activity  that  some  newspapers 
might  be  wary  of:  joint  publishing.  Five 
years  ago,  the  Orlando  Sentinel  signed 
a  deal  with  the  Orlando  Magic  basket¬ 
ball  team  of  the  National  Basketball 
Association  to  publish  Magic  Maga¬ 
zine,  a  15,000-circulation  monthly  fan 
magazine  that  is  given  free  to  season- 
ticket  holders.  The  magazine  costs 
about  $2  on  the  newsstand. 

In  1991,  the  Sentinel  published 
Stampede,  a  coffee-table  book  about 
the  Chicago  Bulls’  championship  bas¬ 
ketball  season.  The  sports  staff  of  the 
Chicago  Tribune,  which  like  the  Sen¬ 
tinel  is  owned  by  Tribune  Co.,  wrote 
the  book.  Two  other  books  were  done 
to  commemorate  the  Bulls’  second  and 
third  consecutive  championship  sea¬ 


sons,  including  the  latest,  3-Peat. 

“The  newspaper  has  the  resources 
and  creative  talent,  so  why  not  turn  to 
someone  else  who  can  package  the 
book  for  you?”  said  George  Biggers,  ed¬ 
itorial  director  of  Tribune  Publishing 
and  new  publication  development 
manager  at  the  Sentinel.  “Why  try  to 
create  a  whole  new  business?” 

The  Sentinel’s  co-publishing  of  Mag¬ 
ic  Magazine,  however,  has  brought  it 
criticism  from  some  observers,  who  see 
a  potential  conflict  of  interest  and 
question  whether  a  newspaper  should 
go  into  business  with  an  organization 
it  covers  on  the  sports  page. 

Biggers  said  he  understands  the  crit¬ 
icism  and  noted  that  the  magazine 
now  is  put  out  by  an  independent  non¬ 
newsroom  staff. 

“Our  niche  publication  operation 
has  an  editorial  department  that  has 
no  connection  with  the  Sentinel,”  he 
said.  “So  1  don’t  see  how  one  can  say 
there  is  a  conflict  of  interest.” 

In  addition  to  the  growing  niche 
book  publishing  co-venture,  the  Tri¬ 
bune,  which  has  six  people  working  on 
niche  publishing,  also  publishes  U.S. 
Express,  a  niche  magazine  marketed  to 
other  newspapers  that  buy  the  editorial 
content  on  computer  disks  and  then 
publish  it  as  a  tabloid  or  broadsheet 
with  locally  sold  ads. 

Biggers,  like  other  newspaper  execu¬ 
tives  and  editors  involved  in  niche 
publishing,  freely  gives  advice  to  news¬ 
papers  that  might  want  to  test-market 
publications. 

“Newspapers  are  going  to  have  to 
find  alternative  publishing  opportuni¬ 
ties,  but  they  have  to  be  ones  that 
make  sense  for  that  newspaper  and 
that  particular  market,”  he  said.  “What 
works  in  one  market  is  not  necessarily 
going  to  work  for  another.” 

Green  agreed,  adding  that  it  is  im¬ 
portant  to  let  the  market  drive  the 
content  of  niche  publications  ratber 
than  the  perspectives  of  the  newspa¬ 
per’s  management  or  editorial  staff. 

“Niche  publishing  has  different 
standards,  and  if  you  aren’t  prepared  to 
be  a  truly  alternative  publication,  don’t 
get  into  the  business,”  he  said.  “If  you 
do,  put  someone  in  charge  who  has  an 
entrepreneurial  bent,  someone  who 
can  look  at  the  venture  through  a  dif¬ 
ferent  lens.” 

Lowery  said,  “1  like  to  think  of  our 
core  business  as  a  communications 
center.  Once  a  newspaper  starts  think¬ 
ing  of  itself  as  being  in  the  communi¬ 
cations  business,  the  opportunities  be¬ 
come  numerous.”  ■E6?P 
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tion  of  1,800  and  $75,000  gross,  offered 
solid  potential.  It  served  an  area  with 
8,000  residents,  most  of  whom  worked 
at  giant  dairy  operations  or  on  farms, 
raising  potatoes,  corn,  chickens  and 
flowers. 

McCombs,  26,  bought  the  Champion 
for  $65,000. 

“When  1  started,  I  had  one  reporter 
and  one  ad  person.  The  reporter  left  af¬ 
ter  a  few  months.  So  1  took  over  all  the 
reporting  duties.” 

Three  more  products 

During  the  McCombs  era  at  the 
Champion,  southwestern  San  Bernardi¬ 
no  County  has  grown  amazingly. 

As  the  population  burgeoned,  he 
started  three  free  home-delivered  week¬ 
lies.  These  carry  local,  staff-written 
news  from  areas  in  which  they’re  dis¬ 
tributed.  Advertising  content  is  sold  in 
combination  with  McCombs’  paid-cir¬ 
culation  flagship  Champion. 

This  gives  Champion  Newspapers 
92%  penetration  of  the  48,000  homes 
in  the  Chino  market  area. 

An  eight-person  display  and  classi¬ 
fied  sales  team,  under  Sharon  Nelson- 
Jepsen  and  DeAnn  Bettencourt,  offers 
customers  any  set  of  the  four  papers. 
Most  buyers  go  full-run. 

McCombs’  veteran  managing  editor 
Charles  Ferrell  and  his  six-person  news 
and  photo  staff  roam  the  Valley.  They 
mine  for  stories  in  schools,  businesses, 
governments,  politics,  and  police  and 
fire  departments. 

The  free  papers  reach  readers 
Wednesdays. 

The  Champion,  with  a  50^  cover 
price,  comes  out  Fridays. 

“It’s  all  fresh  news,”  McCombs  point¬ 
ed  out.  “Nothing  is  picked  up  from  our 
early-week  issues.  We  think  of  our¬ 
selves  as  a  twice-weekly  product.” 

Champion  Newspapers  does  nearly 
$1.1  million  in  sales. 

But  competition  for  advertising  dol¬ 
lars  is  brisk,  McCombs  said.  Some 
comes  from  the  Inland  Valley  Daily 
Bulletin,  Ontario  (circulation  85,822). 

“It’s  a  combination  of  the  Ontario 
and  Pomona  dailies.  Over  the  years,  it 
has  absorbed  six  or  seven  community 
newspapers  and  is  trying  to  cover  the 
area  with  one  blanket  daily  issue. 

“Our  biggest  competition,  what  has 
hit  us  the  hardest,  are  the  Advo  and 
Penny  Saver  mailers.  They’ve  taken 
away  almost  all  our  insert  business.  And 


we’re  also  seeing  a  lot  of  other  products, 
such  as  coupon  mailers  and  monthly 
magazines.” 

Still,  there  is  reason  for  long-range 
optimism,  the  editor  explained.  Route 
71,  which  slices  through  Champion  ter¬ 
ritory,  is  being  rebuilt  to  become  part  of 
the  Los  Angeles  freeway  network.  This 
project  already  has  spurred  the  an¬ 
nouncement  of  one  prize  —  a  Power 
Center  —  half  a  dozen  miles  from  Chi¬ 
no. 

The  center  is  not  a  mall,  McCombs 
said,  but  a  collection  of  large  and  small 
retail  and  service  businesses  plus  com¬ 
mercial  and  semi-industrial  firms. 

A  shopping  mall  will  follow,  he  said. 
Everything  should  be  in  place  within 
two  to  three  years. 

Starts  with  schools 

After  four  decades  on  the  firing  line, 
McCombs  has  concluded  that  news 
coverage  in  a  weekly  has  a  logical  start¬ 
ing  point. 

“The  best  common  denominator  for 
reaching  all  readers  is  good  reporting  of 
school  activities.  Most  of  them  have 
kids  in  school.  That’s  their  basic  inter¬ 
est.  It’s  particularly  true  of  newcomers. 
As  they  broaden  out  and  get  involved 
in  community  activities,  make  sure  to 
cover  those  well  too.” 

And  then  there  is  the  opinion  page. 
The  Champion  offers  an  impressive 
content  mix  —  all  of  it  local. 

Editorials  hit  issues  head-on.  Exam¬ 
ple;  “Youth  crimes  [can]  be  diminished 
sharply  if  violators  16  years  and  older 
[are]  exposed  to  the  public.  The  curtain 
of  silence  imposed  by  the  legislature 
and  the  courts  [is]  ridiculous.” 

“Rolltop  Roundup,”  written  in  a  free- 
flowing  style,  recounts  topics  ranging 
from  ill-fated  fishing  trips  to  shouting 
sessions  at  city  council  meetings. 

Letters  to  the  editor  receive  big  play. 
“Our  2  Cents”  features  short  —  and 
usually  humorous  —  commentary  on 
many  topics. 

Anchoring  the  bottom  of  the  page  is 
Ferrell’s  “My  Corner”  column.  One 
week,  he  shares  with  readers  a  senti¬ 
mental  trip  to  Ireland.  In  another,  he 
expresses  thanks  that  his  youthful  band 
of  reporters  doesn’t  call  him  “Pops.” 

McCombs  has  watched  intently  as 
major  changes  have  taken  place  in 
Southern  California’s  country  newspa- 
pering. 

“When  I  came  here  in  1956,  there 
were  25  independent  weeklies  within  a 
25-mile  radius,”  he  said.  “Now  there  are 
three.  Chains  have  bought  them  up  and 
turned  them  into  some  kind  of  TMC 


[total  market  coverage]  product  or 
shopper.” 

Fifteen  years  ago,  as  his  circulation 
numbers  began  to  shoot  up,  McCombs 
made  a  vital  business  decision.  With 
Champion  press  work  already  jobbed 
out,  he  did  the  same  with  distribution. 
McCombs  contracted  Bob  Dicksion, 
former  Corona  (Calif.)  Independent  cir¬ 
culation  man,  to  handle  everything  ex¬ 
cept  mailed  copies. 

“Bob  uses  motorized  carriers  and 
youngsters  [for  door-to-door  delivery]. 
He  also  stocks  our  30  newsstands.  This 
has  been  a  long-term  relationship.” 

Earlier  this  year,  McCombs  added  a 
general  manager. 

“I  felt  it  was  time  for  me  to  lay  back  a 
little.  Plus  we  are  in  a  growing  market 
situation.  I  felt  we  needed  a  younger 
person  to  come  in  and  give  us  a  boost 
in  the  marketing  area. 

“Hiring  Bruce  Wood  was  a  good 
move.  He’d  been  a  general  manager  of 
four  Morris  Newspapers  in  the  Sacra¬ 
mento  Valley.  Prior  to  that,  he  had  ex¬ 
tensive  advertising  experience. 

“After  all  these  years,  I’ve  tended  to 
lose  the  competitive  edge  a  little  bit. 
But  you  have  to  keep  the  value  of  the 
property  up,  you  have  to  keep  growing. 
And  I  wanted  someone  to  gradually 
take  over  the  operation.” 

McCombs,  who  underwent  hip  re¬ 
placement  surgery  in  mid-December, 
has  strong  opinions  about  the  future. 

“I’m  an  optimistic  guy,  even  with  the 
advent  of  telecommunications . .  .  peo¬ 
ple  going  to  computers  and  having  in¬ 
formation  come  into  [their]  homes 
through  electronics. 

“I  think  in  the  long  run,  newspapers 
and  the  printed  word  will  never  be  re¬ 
placed  by  any  other  media  because 
they’re  the  cheapest  and  handiest  refer¬ 
ences  that  you  can  have.” 


THE  TAMPA  TRIBUNE  has  be¬ 
stowed  its  first  People’s  Champion 
Award  on  the  world’s  top-ranking  ten¬ 
nis  player,  Tampa  resident  Pete  Sam¬ 
pras. 

The  paper  said  the  award  will  be  pre¬ 
sented  annually  to  an  athlete  who  has 
made  contributions  to  the  Tampa  Bay 
area  and/or  local  charities. 

Sampras  and  Jim  Courier  of  Dade 
City  donated  $300,000  in  proceeds 
from  two  exhibition  matches  to  local 
charities.  Sampras  also  gave  $250,000  to 
a  cerebral  palsy  foundation. 


Tampa  Tribune 
honors  champion 
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FAX  (205)  566-0170. 


NEWSPAPER  BROKERS 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal 
bebre  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  021 16.  (617) 
536-1900. 


Fournier  Media  Service  Inc. 
Appraisal  •  Brokeroge'Consulting 
John  L.  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
L^ox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)624-8852 


MICHAEL  D.  UNDSEY 
4365  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


NEWSPAPER  BROKERS 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

MerrifieW,  VA  271 1 6-3308 
Ph.(703)846-8410  Fax  (703)846-8406 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dalbs,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


Award  Winning  COLORADO  WEEKLY 
for  Sale.  Located  near  growing  ski  area 
and  world  class  golf  course.  1 ,200 
Circulation.  $100,000.  Send  inquiries 
to  Box  06756,  Editor  &  Publisher. 


NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 

Daily,  Weekly.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc.  1801  Exposi¬ 
tion,  Austin,  TX  78703  (512)  476- 
3950. 


E&P’s  Classified 


The  newspaper  industry’s 
meeting  place.  212>675>4380 


Editor6?Publisher  •  February  5,  1994 


35 


NEWSPAPERS  FOR  SAIE 


NORTHWEST  profitable  county  seat 
weekly.  $40,000  down. 

NORTHWEST  niche  publication. 
$10,000  down. 

MIDWEST  niche  weel^  with  high  cosh 
flow,  grossing  $1 .2-miirion. 

NORTHWEST  metro  weekly  news^per 
group  with  press  grossing  $1 .6  million. 

ZONE  9  shopper  group  grossing  $8.2- 
million. 

GAUGER  MEDIA  SERVICE,  INC. 

PO  Box  627 
Raymond,  WA  98577 
(206)  942-3560 


NEWSPAPERS  FOR  SALE 


SOUTH  CAROLINA  -  Unparalleled 
opportunity  for  an  owner-operator  will¬ 
ing  to  move  to  a  beautiful  city  and  work 
hard.  Revenues  in  excess  of  $350,000. 
Asking  $250,000  with  some  owner 
financing  available.  Call  or  Write  Jim 
Hall,  Jim  Hall  Media  Services,  PO  Box 
1088,  Troy,  AL  36081.  (205)  566- 
7198. 


WESTERN  MASSACHUSEHS  WEEKLY. 
Ideal  owner-operator  situation.  Strong 
market,  solid  sales  history.  Larry 
Grimes,  W.B.  Grimes  Co.,  (301 )  540- 
0636. 


WOULD  YOU  sell  ods,  write  news  and 
put  in  long  hours  for  low  pay  if  you 
could  buy  your  own  newspaper  for  very 
little  cash  down?  Write  for  details  to  Bill 
Berger,  ATN,  Inc.  1801  Exposition, 
Austin,  TX  78703 


PUBUCATIONS  WANTED 


PUBUCAT10NS  WANTED 
Publisher  seeking  monthly,  bi-monthly 
or  quarterly  publications  that  could  be 
published  from  Reno,  NV.  Replies  held 
in  strictest  confidence.  Call  (702)  322- 
5164. 


It  is  good  to  have  friends,  even  in  hell. 

Spanish  proverb 


TRADE  ASSOCIATIONS 


American  Association  of  Independent 
New^per  Distributors  -  an  organiza¬ 
tion  tor  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Plcoe,  Walnut  Creek,  CA 
94598. 


NOW  ON  SALE 
1994 

Editor  &  Publisher 
Market  Guide 

To  order  your  co^  contact 
E&P’s  Circulation  Department 
at  (212)  675-4380. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Carlbom  CKOp- 
Hcal  (310)  372-0372. 


CONVEYORS 


WE  CONVERT  OVERHEAD  WIRE 
CONVERT  TO  BELT  CONVEYORS 
call:  (407)  273-5218 
Fox  (407)  273-9011 


MAIIROOM 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSULT¬ 
ANT  71 3/468-5827. 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


Modular  Distribution  Systems 
1  tyline/2  docks;  2  tyiine/4  docks 
3  Mine/6  docks;  4  l^ine/8  docks 
(407)  273-521 8  FAX  (407)  273-901 1 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Graphics  inserting 
machines.  Immediate  availability.  Con¬ 
tact  AM  Graphics  (513)  278-2651  and 
ask  for  Davia  Slauter. 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  I24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VAUEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

I  FAX  YOUR  AD  TO  (21 2)  929-1 259  I 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  or  production.  Cost  saving. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


PREPRESS 


ECR  upgrade  lets  you  run  color  separa¬ 
tions  on  your  Ultre  based  engine.  72 
and  94  p  available.  Matrix  (603)  429- 
2798. 


PRESSES 

COMMUNITY  PRESS  with  two  folders. 
Suburban  folder  and  two  units, 
$50,000;  Community  folder  and  two 
units,  $37,500.  (703)  261-8000  day/ 
(703)  862-5891  evening. 


MISCELLANEOUS 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  4/u  1976  NEWS  KING, 
stacked  units,  with  KJ6  folder,  low 
usage,  running,  best  offer;  5/u  HARRIS 
MHO  1978;  6/u  HARRIS  V22  w/JFl 
folder  and  upper  former;  4/u  Harris 
V15A1978w/JF7andJF25. 

Tel  (913)362-8888  Fax(91 3)362-8901 


FOR  SALE 

9/u  two  folder  SSC  press,  comprised  of 
2-4  highs,  1982  vintage,  with  or  w/out 
heatset,  many  extras. 

4/u  News  King,  with  KJ6  folder,  1975 
vintage. 

2  add-on  Community  1969  and  1971 
vintage  units,  good  condition. 

2  Baldwin  105  C.O.V. 

Global  Graphics,  Inc. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 


MISCELLANEOUS 


MIRACLE  INDUSTRIES  INC. 


250  GREAT  Hia  ROAD  .  NAUGATUCK.  CT  06770 
(203)  723-0028  FAX(203)  723  0364  (600)  526  7556 


HARRIS  V-25. 5  units,  JF-25.  TQF  I1 1/4  folder. 

HARRIS  V-25, 4  units,  JF-4,  TQF  I1 1/4  lolder. 

HARRIS  V-15D,  2  units,  w/bnjsh  dampening  and  drcumlerentlal 
register  and  JF-15  folder  w/cross  perl,  TQF  I1 1/4  (older. 

HARRIS  V-150, 6  units,  w/brush  dampening  and  circumferential 
register  and  JF-15  (older. 

HARRIS  V-15A,  5  units,  JF-7  lolder. 

HARRIS  V  25,  V-15D,  V  15A  add  on  units,  as  Is  or  remanutactured. 

GOSS  Community  SSC  5  units,  1  (older  w/1/2  1/4  and  double 
parallel  (old,  can  be  seen  in  operation. 


DOUBLE-WIDTH  EQUIPMENT 
36  units  &  half  decks  Goss  Metroliner, 
22  w/6  single  3:2  folders,  45  RTP-s  - 
Available  now. 

10-unit  Goss  Metroliner  (brand  new), 
double  3:2  folder  with  22  3/4  cut-off. 

7-unit  press  w/5  units  PEC  converted 
units  &  2  units  Metroliner  -  22  w/1 
double  3:2  folder  &  40  RTP's. 

One  Double  3:2  Goss  Imperial  folder/ 
upper  former/angle  bars. 

Ask  about  our  Single-Width  Presses 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050  Fax  (91 3)  492-6217 


GOSS: 

•  Metro,  22  3/4 , 6  units,  half  decks,  6 
RTP's,  3:2  Imperial  folder 

•  Urbanite,  22  3/4 , 10  units,  8 
automatic  splicer,  2  folders,  1 300 
series 

Newl 

MAN: 

•  N-845,  22  3/4 , 5  unit  presses 

•  V-15D,  6  unit,  JF-25 

•  V-1 5A,  6  unit,  JF-7 

•  N-845  -  8  units 

•  RBC-2  folder  22  3/4 

•  Very  good  condition,  available  early 
1994 

BEU-CAMP,  INC. 

Tel:  (201)  492-8877 
Fax:  (212)492-9777 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1 528  FAX  (404)  552-2669 


WANTED  TO  BUY 


CALLUS-  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
AAARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (8(X))  356-4886 
or  Fax  (816)  887-2762. 


Anxiety  is  that  range  of  distress  which 
attends  willing  what  cannot  be  willed. 

Leslie  H.  Farber 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


MARKETING  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN 
Home  Delivery/Single  Copy  Soles 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


Life's  objective  is  life  itself. 

Johann  Van  Goethe 


New 


Starts 


C  Outbound,  Inc. 


Jtai  Cka»ai«B  Hark  taal 

1  800  880-9136 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (61 6)  458-6611 


LEM  MARKETING 
Crews... Turn-Key  &  Seminars 
(609)  822-3701 


PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING  DATA 
BASE  MARKETING 
1  (800)  776-6397 


1  (800)929-1845 


THE  CUSTOMER 
CONNECTION 


1-800-327-8463 


SOUTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Coll  John  Bonsai, 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 
Stop  Savers  and  more 
Allan  Schriebman,  (810)  399-6100. 


TUBE  ALTERNATIVE 
EluilMn  hook.  Low  cost,  last  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 


CONSULTANTS 


45  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
Americon  Newspaper  Consultants,  Ltd., 
(414)272-6173. 


LAPTOP  SERViaS 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (only I ) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


MARKEHNG  SERVICES 
Media  kits,  soles  promotion  and  re¬ 
search  materials,  custom  mops,  copy 
writing  and  graphic  design  far  newspo- 
pen.  Consumng  far  startups  and  niche 
publications. 


Coll  Bob  Frame  at  (91 9)  286-4980. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 


Masthead  can  help.  Masthead  also 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 


MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1 357 
24-Hour  UnePO  Box  1952 
Albuquerque,  NM  87103 


GOT  A  PRESS  DRIVE  PROBLEM?  jax 
con  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Sup^  (313)  953-0780. 


CLASSIFIED  ADVERTISING  DEADUNES: 

IN  COLUMN  ADVERTISEMENTS:  Tuesday  noon  (EST)  far  fallowing  Saturday  issue  | 
CLASSIFIED  DISPLAY;  Friday  5pm  (EST)  8  days  prior  to  publication 


HELP  WANTED 


ADMINISTRATIVE 


ACADEMIC 


ADMINISTRATIVE 

GENERAL  MANAGER  position  at 
weekly  in  Mendota,  Illinois.  Experience 
in  newspaper,  sales,  and  management 
a  plus.  Send  cover  letter,  resume  and 
salary  history  to:  News  Media  Corpora¬ 
tion,  Joni  Spartz,  PO  Box  46,  Rochelle, 
IL  61 068  or  fax  to  (81 5)  562-7048. 


GENERAL  MANAGER  (or  well- 
established  NYC  area  weeklies.  Broad 
responsibilities  include  staff  devel¬ 
opment,  major  account  sales,  com¬ 
munity  relations.  Salary  and  incentives 
45K  to  75K.  Send  full  particulars, 
including  salary  history,  to  Publisher, 
Box  06770,  Editor  &  Publisher. _ 

PUBUSHER 

We  are  looking  far  a  creative,  hands- 
on  publisher  for  our  Norwalk  (Ohio) 
Reflector,  a  9,000-circulation  daily  in  a 
county  seat  of  15,000  in  north  central 
Ohio.  To  replace  a  long-tinre  publisher 
who  is  retiring  August  1 ,  1 994.  We  are 
a  family-owned  group  that  gives  its 
publishers  plenty  of  running  room. 
Despite  a  rural  setting,  the  Reflector  con¬ 
tends  with  fierce  competition  far  both 
news  and  advertising.  Applicants 
should  have  newspaper  managerial 
experience  as  well  as  strong  opinions 
about  a  newspaper's  role  in  the  com¬ 
munity  and  where  our  industry  is 
headed.  Write  (please,  don't  call)  with 
resume/references  to  David  Rau, 
Chairman,  Reflector-Herald,  Inc.,  537  E. 
Center  Street,  Suite  201,  Kingsport,  TN 
37660.  An  equal  opportunity 
employer. 


ADMINISTRATIVE 

STUDIO  MANAGER 

Leading  publisher  of  health  and  fitness 
book  seeking  Studio  ManoMr  skilled  in 
Macintosh/^ark.  The  Studio  Mano^ 
insures  that  the  electronic  work  for  the 
design  department  is  produced 
accurately,  on  schedule  and  within 
budget.  Candidate  must  hove  thorough 
knowledge  of  electronic  page  assembly 
and  clearly  demonstrated  management 
ability. 

We  are  a  fast  growing  company  with 
an  exceptional  work  atmosphere  includ¬ 
ing  on-site  fitness  center,  cafe,  child 
care,  no  smoking  policy.  Must  be  able 
to  relocate.  Salary  commensurate  with 
experience.  Excellent  benefits. 

Personnel  Department  (EP-SM) 
Rodale  Press,  Inc. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098. 

WANTED:  Experienced  community 
newspaper  General  Manager  far  fast 
growing,  award  winning,  suburban 
Atlanta  weekly.  Candioates  should 
hove  strong  background  in  advertising, 
circulation  and  business. 

Send  detailed  resume  and  salary  his¬ 
tory  to; 


Personnel  Manager 
PO  Box  449 
Marietta,  GA  30061 


WE  ARE  LOOKING  FOR  a  creative, 
innovative  Executive  Director  for  the 
Arizona  Newspapers  Association,  a 
150-member  organization  comprised 
of  monthly,  weel^  and  daily  newspa¬ 
pers. 

The  executive  director  heads  the  asso¬ 
ciation's  legislative  efforts,  maintains  a 
watchful  eye  and  proactive  stance  on 
both  business  and  First  Amendment 
issues.  Additionally,  ANA  operates  an 
agen^  od-plocement/sales  department 
and  Gippirig  Bureau.  Member  services 
includes  a  variety  of  publications, 
seminars  as  well  as  a  summer 
workshop  and  fall/winter  convention 
and  related  contests. 

We  need  a  skilled  newspaper  pro¬ 
fessional  who  can  address  issues  facing 
newspapers  today  and  help  our  mem¬ 
bers  see  the  fature.  This  is  a  hands-on 
position  requiring  administrative  and 
superior  people  skills.  Write  (please, 
don't  call  or  (ax)  with  resume/ 
references  and  a  lett^  explaining  what 
you  con  do  and  where  you  believe  our 
industry  is  headed. 

Mail  to  Linda  Ritchie,  ANA  Search, 
Havasu  Newspaper^  Inc.,  2225  W. 
Acoma,  Lake  Havasu  City,  AZ  86403. 

Resumes  will  be  taken  until  Feb.  15, 
1994, 


OUTGOING  sales-oriented  manager 

needed  to  continue  our  growth  in  local 

daily  newspaper  market.  Must  be  a 

leader  and  a  nands-on  manager  in  this 
7-person  department.  You  will  develop 
ard  implement  sales  plans,  maintain  col¬ 
lection  standards  and  hardle  other  pro¬ 
jects  related  to  the  success  of  the  Daily 
News  of  Newburyport.  (13,000  PM) 

Salary,  commissions,  benefits.  Send 

cover  letter  and  resume. 

John  Maihos,  Personnel  Director 
Essex  County  Newspapers, 

32  Dunham  Rood,  Beverly,  MA  01 91 5. 


INSTRUCTIONAL  SPECIAUST 
JOURNAUSM/PUBUC  RELATIONS 
WEBER  STATE  UNIVERSITY 

The  Department  of  Communication  at 
Weber  State  University  invites  applica¬ 
tions  far  a  tenure-track  appointment, 
starting  September,  1994.  The  suc¬ 
cessful  candidate  will  teach  courses  in 
the  journalism  and  public  relations 
emphases,  with  primary  assignment  in 
print  journalism.  MA  plus  at  mst  three 
years  professional  experience  in  Jour¬ 
nalism  or  Public  Relations  required  far 
tenure-track  appointment  as  Instructor 
Specialist  (a  terminal  rank).  PhD 
required  far  tenure-track  appointment 
as  an  Assistant  Professor.  Preference  ta 
candidates  with  significant  professiotwl 
experietKe.  Review  of  applications  will 
begin  on  March  1 1  ana  continue  until 
the  position  is  filled. 

Send  letter  of  application,  vitae, 
transcripts,  and  three  current  letters  of 
recommendation  to;  Dr.  Kathy 
Edwards,  Chair  JPR  Search  Committee, 
c/o  Human  Resource  Department, 
Weber  State  University,  Ogden,  UT 
84408-1016.  WSU  is  an  AA/EOE  and 
has  a  strong  commitment  ta  the  princi¬ 
ples  of  diversity  and  ta  increasing  the 
diversity  of  its  faculty.  In  that  spirit,  we 
ore  intwested  in  receiving  applications 
from  a  brood  spectrum  of  people, 
including  women,  minorities  and  disa¬ 
bled  individuals. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


ASK  US  ABOUT  OUR  LOW,  LOW 
CONTRACT  RATES!  (212)  675'4380 


HELP  WANTED 


ACADEMIC 


POSITION  ANNOUNCEMENTS 
SCHOOL  OF  COMMUNICATION 
UNIVERSITY  OF  NORTH  DAKOTA 
Faculty  position  in  broadcasting  and 
odyertising 

Position  One:  A  tenure-track  appoint¬ 
ment  in  Broadcasting  at  tbe  assistant  or 
associate  professor  rank.  Preference 
will  be  given  to  applicants  who  can't 
teach  in  the  areas  of  electronic  journal¬ 
ism.  electronic  broadcast  writing,  and 
audio  and  video  production. 

Requirements:  Applicants  should  hove 
demonstrable  teaching  strengths  in 
broadcast  journalism  with  supplemen¬ 
tary  skills  in  other  broadcast  areas. 
Applicants  should  be  able  to  contribute 
effectively  to  curriculum  development, 
research,  service  and  advisement.  Pre¬ 
ference  given  to  applicants  who  can 
teach  electronic  journalism,  broadcast 
writing  and  other  areas  of  broadcast.  A 
Ph.D.  in  the  field  of  communication  is 
strongly  preferred  with  additional  con¬ 
sideration  given  to  those  who  hove  pro¬ 
fessional  experience.  To  qualify  for 
appointment  at  advanced  rank,  appli¬ 
cants  should  have  a  significant  record 
of  teaching  and  research  in  addition  to 
professional  experience. 

Position  Two:  A  tenure-track  appoint¬ 
ment  in  Advertising  at  the  assistant  or 
associate  professor  rank. 

Requirements:  Applicants  should  have 
demonstrable  teaching  strengths  in 
advertising  and  be  able  to  contribute 
effectively  to  curriculum  development, 
research,  service  and  advisement.  Pre- 
ferefKe  may  be  given  to  applicants  who 
can  also  teach  graphic  design  or  public 
relations.  A  Ph.D.  in  the  field  of  advertis¬ 
ing/communication  is  strongly  pre¬ 
ferred  with  additional  consideration 
given  to  those  who  have  professional 
experience.  To  qualify  for  appointment 
at  advanced  rank,  applicants  should 
have  a  significant  record  of  teaching 
and  research  in  addition  to  some  pro¬ 
fessional  experience. 

School:  The  School  of  Communication 
has  over  400  majors  offering  under¬ 
graduate  majors  in  advertising,  public 
relations,  journalism,  radio-Tv  broad¬ 
casting,  and  speech,  and  a  graduate 
masters  degree  in  communication.  The 
school  also  includes  two  National  Pub¬ 
lic  Radio  affiliated  radio  stations  and 
an  award  winning  television  production 
center. 

The  University  of  North  Dakota  is  a 
comprehensive  university  located  in 
Grand  Forks,  North  Dakota.  The  uni¬ 
versity  hos  12,000  students,  making  it 
the  largest  university  in  North  Dakota, 
South  Dakota,  and  Montana.  Grand 
Forks  is  a  metropolitan  area  of  70,000 
persons  located  in  the  heart  of  the  Red 
River  Valley  on  the  eastern  edge  of  the 
slate. 

Starting:  August  1 6,  1 994. 

Salary:  Competitive;  based  on  experi¬ 
ence  and  credentials. 

Deadline:  Screening  will  begin  March 
1 ,  1 994,  and  continue  until  the  position 
is  filled. 

To  Apply:  Send  letter  of  application,  cur¬ 
riculum  vitae,  and  three  letters  of  recom¬ 
mendation  to:  Recruitment  Committee, 
School  of  Communication,  University 
Of  North  Dakota,  Box  7169,  Grand 
Forks,  ND  58202. 

Telephone:  (701)777-2159. 


_ ACADEMIC _ 

ASSISTANT-PROFESSOR,  Tenure 
Track.  Candidate  will  coordinate  news- 
ed  option,  teach  core  reporting  lecture/ 
lab,  required  courses  in  public  affairs 
and  advanced  reporting.  Master's 
degree  required,  doctorate  preferred. 
Significant  professional  experience  in 
print  journalism  required.  Send 
application  letter,  names,  addresses 
and  telephone  numbers  of  three 
references,  and  vita  by  March  1 5,  to 
Dr.  Maureen  Nemecek,  Chair,  Person¬ 
nel  Committee,  School  of  Journalism  and 
Broadcasting,  Oklahoma  State  Univer¬ 
sity,  Stillwater,  OK  74078.  OSU  is  an 
EEO/AA  Employer.  Women  and 
minorities  are  encouraged  to  apply. 


GRADUATE  STUDY 

Assistantships  available  September 
1994.  Position  requires  20  hours  per 
week  in  research,  videa  and  audio 
labs.  Fully  admitted  applicants  may 
receive  a  partial-to-full  tuition  waiver 
plus  up  to  $500  per  month  stipend. 
Program  is  a  general  master  of  Arts  in 
Communication  with  emphasis  on 
theory  and  research.  Inquiries  to  Gradu¬ 
ate  Committee,  Communication 
Division,  Pepperdine  University, 
Malibu,  CA  90263.  Deadline:  April  1 . 


OVERSEAS  FELLOWSHIPS 
Knight  Internatianal  Press  Fellowship 
seeks  qualiRed  applicants  with  academ¬ 
ic/training  backgraund.  Next  deadline: 
March  15.  Information:  Center  for  For¬ 
eign  Journalists,  11690-A  Sunrise 
Volley  Drive,  Reston,  VA  22091 .  Fax: 
(703)  620-6790 _ 

VISITING  ASSISTANT  PROFESSOR, 
August  1 994  to  May  1 995.  Candidate 
will  teach  beginning  media  reporting 
and  writing  lecture  and  lab,  assist  with 
PR  media  lab  and  graphics  course  as 
needed.  Master's  degree  required, 
doctorate  preferred.  Significant  pro¬ 
fessional  experience  in  print  and/or 
broadcast  journalism  required.  Send 
application  letter,  names,  addresses 
and  telephone  numbers  of  three 
references,  and  vita  by  AAarch  1 5  to  Dr. 
Maureen  Nemecek,  Chair,  Personnel 
Committee,  School  of  Journalism  and 
Broadcasting,  Oklahoma  State  Univer¬ 
sity,  Stillwater,  OK  74078.  OSU  Is  an 
EEO/Affirmative  Action  Employer. 
Women  and  minarities  are  encouraged 
to  apply. 


_ ADVERTISING _ 

MIDWEST  11,000-daily  needs  a 
hands-on  advertising  director  to  lead  a 
10-member  staff.  The  successful  appli¬ 
cant  will  possess  a  proven  track  record 
of  building  revenue  and  building  peo¬ 
ple.  We're  seeking  a  motivated  self¬ 
starter  who  possesses  the  experience 
and  tools  to  develop  new  advertising 
programs,  projects  and  incentive  plans, 
demands  accountability  and 
demonstrates  excellent  interpersonal 
and  communicatian  skills.  Competitive, 
bottom-line  focus  is  essential. 

Good  salary,  bonus  and  benefits  in  a 
safe  and  wholesome  setting  with  a 
progressive  AA/EEO  company. 

If  you  are  interested  in  this  position, 
please  send  cover  letter  and  your 
resume  to: 

Box  06763,  Editor  &  Publisher 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR  wanted  for 
employee-owned,  well-established, 
award-winning  20,000  circulation  5- 
day  newspaper  in  strong  economic 
market,  creative  motivator  with  strong 
sales,  marketing  and  management  skills 
required  to  manage  sales  team  in  grow¬ 
ing  advertising  soles  environment,  com¬ 
petitive  compensation  package  in 
excellent  work/community  environment, 
send  salary/resume  histoiy  to  Pub¬ 
lisher,  Colorado  Daily,  PO  Box  1719, 
Boulder,  CO  80306  or  Fax  #  (303) 
443-9357. _ 

OVERSEAS  FELLOWSHIPS 
Knight  International  Press  Fellowship 
seeks  qualified  applicants  in  media 
advertising/marketing  fields.  Next 
deadline:  March  15.  Information:  Cen¬ 
ter  For  Foreign  Journalists,  1 1 690-A  Sun¬ 
rise  Valley  Drive,  Reston,  VA  22091. 
Fax:(703)620-6790. 


ADVERTISING  SALES 

The  Orange  County  Register  is  seeking 
top  notch  sales  prafessionals  for  our 
Advertising  Sales  Division.  We  are  look¬ 
ing  lor  strong  sales  performers  and  will 
give  them  the  environment  to  thrive. 

We  ask  you  possess  a  minimum  of  3-5 
years  safes  experience  in  a  competitive 
newspaper  market.  Equivalent  experi¬ 
ence  will  be  cansidered.  We  need 
salespeople  who  love  competition  and 
winning. 

All  qualified  candidates  should  send  a 
resume  and  salary  history  to: 

Human  Resaurces  Department 
The  Orange  County  Register 
625  N.  Grand  Avenue 
Santo  Ana,  CA  92701 

RE:  Advertising  Salespeople 

F.S.I  Sales  and  Service 
New  York  City's  largest  circulation 
weekly.  Over  5CX),000  needs  an  expe¬ 
rience  insert  sales  rep.  Salary  plus  com¬ 
mission  plus  bonus.  40 IK  plus  benefits. 
Earning  potential  $70-$100,000 
annually. 

Send  resume  to: 

Marketeer  Personnel  Dept. 

351 7  Quentin  Road 
Brooklyn,  NY  11 234 
or  call  (71 8)  376-7676  ask  for  Ellen 


FL  WEEKLY  needs  motivated  Ad  Director. 
Fierce  competition,  great  challenge. 
Earn  mid  to  high  20' s.  Send  resume  to 
Publisher,  PO  Box  638,  Zephyrhills,  FL 

33539. _ 

TELEPHONE  SALES  SUPERVISOR 
for  Classified  Department  of  the  Palm 
Beach  Post.  We  are  looking  for  an  indi¬ 
vidual  with  ATEX  skills,  tdemarketing, 
presentation,  customer  service  and  train¬ 
ing  ability  with  the  flexibility  to  help 
lead  an  outstanding  inside  sales  staff  in 
a  very  competitive  market.  Excellent  com¬ 
pensation  and  benefit  package.  Send 
resume  and  salary  history  to: 

Chris  Bull,  Class.  Sales  Mgr. 

Palm  Beach  Post 
PO  Box  24700 

West  Palm  Beach,  FL  3341 6 

Equal  Opportunity  Employer 


Praising  what  is  lost  makes  the 
rememberance  dear. 

William  Shakespeare 


_ ADVERTISING _ 

NATIONAL  SALES/RETAIL  SALES 

The  Milwaukee  Joumal/Sentinel  is  seek¬ 
ing  two  top  notch  sales  managers.  Both 
the  National  Sales  Manager  and  a 
Retail  Sales  Manager  will  play  key  roles 
in  our  Advertising  department.  They  will 
report  directly  to  the  Advertising  Vice 
President. 

Qualified  applicants  must  have  strong 
advertising  sales  background  combined 
with  a  hands  on  approach  to  man¬ 
agement.  These  candidates  should  be 
ame  to  bring  in  new  strategies  and  be 
creative  and  analytical  in  solving  prob¬ 
lems. 

Our  newspaper  offers  competitive 
benefits  and  compensation.  We  also 
provide  the  opportunity  to  participate  in 
one  of  the  most  successful  and  oldest 
employee  stock  ownership  programs  in 
the  country. 

Please  send  your  resume  and  salary 
requirements  to: 

Journal/Sentinel  Inc. 
Employment  Office  (1701  Adv.) 

PO  Box  661 

Milwaukee,  Wl  53201  -0661 

NEW  YORK  city's  largest  circulation 
weekly.  Over  500,000  circulation 
needs: 

•  1  Classified  Ad  Manager 

Salary  $50,000  plus  cammissian  plus 
bonus.  401 K  plus  benefits.  Earning 
potential  over  $100,000  annually. 

•  2  Assistant  Classified  Managers 
Salary  20,000  plus  commission  plus 
bonus.  401 K  plus  benefits.  Earning 
potential  over  $50,000  annually 

Send  resume  to: 

Marketeer  Personnel  Dept. 

351 7  Quentin  Road 
Brooklyn,  NY  1 1 234 
or  call  (71 8)  376-7676  ask  for  Ellen 

RETAIL  SALES  MANAGER 

Seeking  individual  with  3-5  years  expe¬ 
rience  in  outside  sales  of  retail, 
classified  or  other  media  advertising. 
Knowledge  of  Oakland  county/Metro 
Detroit  markets  and  prior  sales  man¬ 
agement  experience  preferred. 
Bachelor's  Degree  or  equivalent 
required.  Understanding  and  commit¬ 
ment  to  team  concepts  is  essential.  We 
offer  a  competitive  salary  plus  incen¬ 
tives  in  a  challenging  and  exciting  work 
environment.  Send  resumes  to:  Box 
06762,  Editor  &  Publisher. 

ART/GRAPHICS 

GRAPHIC  ARTIST  and  MACINTOSH 
EXPERT  -  Experienced,  versatile  artist 
needed  to  design  pages,  do  illustra¬ 
tions,  prepare  maps  and  charts,  and 
provide  leadership  in  the  use  and 
expansian  af  our  Macintoshes,  Nikon 
scanner,  AP  Leaf  and  archiving  equip¬ 
ment. 

Send  cover  letter,  resume  and  work 
samples  to:  Jan  Thiessen,  Sunday 
Editor,  Watertown  Daily  Times,  260 
Washington  Street,  Watertown,  NY 
13601. 


PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's  Graph¬ 
ics/ Art  Department.  Zone  2  applicants 
only.  Please  send  letters,  resumes  to  Box 
6089,  Editor  &  Publisher.  No  phone 
calls,  please. 
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CIRCULATION 


_ EDITORIAL _ 

BUSINESS  MONDAY  DESIGNER 


HELP  WANTED 


_ ART/GRAPHICS _ 

TECHNICAL  ARTIST 

Leading  publisher  of  health  and  fitness 
books  seeking  Technical  Artist  skilled  in 
Macintosh/Quark.  The  Technical  Artist 
produces  the  poges  of  our  books:  from 
copyfitting  to  final  output  on  disk  for 
printer. 

We  are  a  fast  growing  company  with 
an  exceptional  work  atmosphere  includ¬ 
ing  on-site  fitness  center,  cafe,  child¬ 
care,  no-smoking  policy.  Must  be  able 
to  relocate.  Salary  commensurate  with 
experience.  Excellent  benefits. 

Personnel  Department  (EP-TA) 
Rodale  Press,  Inc. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 

E.O.E. 

CIRCULATION 

ASSISTANT  DIREaOR 
CIRCULATION 

The  S.E.  is  M-F,  afternoon  (60,000), 
and  weekends  morning  (62,000  Sun¬ 
day).  The  staff  includes  3  Division 
Managers,  17  District  Managers, 
Single  Copy  Manager  and  office  staff. 

The  ideal  applicant  will  be  well  versed 
in  all  aspects  of  circulation  work. 
Excellent  communication  and  above 
average  time  management  skills, 
knowledge  of  budgets,  staff  training 
and  self  motivation  ore  key  require¬ 
ments  of  the  job. 

Competitive  salary,  bonus,  company 
benefit  package  and  40 IK  program 
included.  Please  send  inquiries- 
including  cover  letter,  resume  and 
salary  history  to: 

STANDARD-EXAMINER 
Personnel  Department 
455  23rd,  Ogden,  UT  84401 
NO  PHONE  CALLS,  PLEASE 


ENTRY  LEVEL  customer  service  position 
for  the  circulation  department  of  a  lead¬ 
ing  NYC  weekly  magazine.  Duties 
indude  data  entry,  clerical  functions,  os 
well  as  customer  service.  Office  skills 
and  ability  to  effectively  communicate  a 
must.  Send  salary  requirements  and 
resume  to  Box  6581,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER 

Times  Publications,  Indiana's  largest 
free  distribution  publisher  (150,000 
Penny  Savers  every  weekend)  has 
immediate  opening  for  professional 
with  Shopping  Guide  experience  to 
direct  the  office  and  field  operations  of 
100%  all  carrier  distribution  system. 

Seeking  manager  with  excellent  people 
skills,  committM  to  providing  superior 
customer  service,  skilled  with  computers 
and  equipment  maintenance,  who 
enjoys  problem  solving  and  will  accept 
full  ownership  for  the  job. 

Our  non-smoking,  family  oriented 
company  provides  excellent  benefits, 
including  profit  sharing.  Come  join  our 
staff  -  we  "go  the  extra  mile"  for  our 
customers.  Mail  or  fax  resumes  and 
salary  requirements  to:  2102  S. 
Michigan,  ^uth  Bend,  IN  46613  FAX 
(219)  282-4415 


_ CIRCULATION _ 

ASSISTANT  TO 
CIRCULATION  DIREQOR 

The  nation's  largest  free  delivery  news¬ 
paper  chain  is  seeking  an  individual 
with  a  newspaper  circulation  back¬ 
ground.  Must  have  proven  organiza¬ 
tional  and  motivation  skills,  a  good  com¬ 
municator,  immediate  problem-solving 
ability.  Alternate  Delivery  experience 
helpful.  This  person  must  be  detail 
oriented.  Must  comprehend  the 
importance  of  delivery  management. 
Experience  is  necessary.  Send  resume 
with  references  and  salary  requirements 
to  Box  06771,  Editor  &  Publisher. 
(Zone  5). 


BAY  AREA  HOME  DEUVERY 
MANAGEMENT  OPPORTUNITY 

Newspaper  group  seeks  an  experi¬ 
enced  Home  Delivery  Manager  to 
supervise  a  7-day  multi-publication 
operation.  Good  motivator  of  people, 
with  strong  background  in  Home 
Delivery  service  and  collection  opera¬ 
tions.  Experience  in  Independent  Con¬ 
tractor  system  highly  desirable. 

Competitive  salary  and  excellent  bene¬ 
fits.  Send  resume,  references  and 
description  of  Home  Delivery  experi¬ 
ence  to: 

Human  Resources/Home  Delivery 
Management  Position 
PO  Box  5050 
Hayvrard,  CA  94540 


CIRCULATION  FIELD  MANAGER 
The  Fort  Worth  Star-Telegram  is  seek¬ 
ing  Circulation  Managers  -  District  to 
Area  levels  -  fluent  in  Spanish  and 
English  to  be  responsible  for  predomi¬ 
nantly  Spanish-speaking  areas.  Will 
also  act  as  a  liaison  between  customers 
and  distributor  force.  The  ideal  candi¬ 
date  will  have  circulation  field  experi¬ 
ence  and  effective  interpersonal  skills. 
Please  send  resume  to  Lonna  Hoffman, 
Star-Telegram,  685  John  B.  Sias  Mem. 
Parkway,  Fort  Worth,  TX  761 34. 


CITY  SINGLE  COPY  MANAGER 
Mid-sized  AM  daily  in  Zone  6  is  look¬ 
ing  for  a  city  single  copy  manager  to  com¬ 
plete  our  management  team.  The  ideal 
candidate  will  be  goal-oriented  with  a 
record  of  accomplishment,  and  have 
excellent  promotional  and  organiza¬ 
tional  skills.  We  offer  a  competitive 
salary,  bonus,  and  a  full  range  of  bene¬ 
fits,  including  health,  dental,  pension 
and  401 K.  Please  send  resume  includ¬ 
ing  salary  history  to:  Chuck  Venetian, 
Caller-Times  Publishing  Co.,  PO  Box 
91 36,  Corpus  Christi,  TX  78469. _ 

HOME  DEUVERY  MANAGER 

Major  southwest  AM  daily  is  seeking 
an  experienced  individual  to  comple¬ 
ment  circulation  department.  Ideal  can¬ 
didate  will  hove  a  strong  background  in 
home  delivery  in  addition  to  an 
aggressive  sales/ marketing  focus.  Send 
resume  to  Box  06748,  Editor  &  Pub¬ 
lisher. 


MAILROOM  MANAGER  for  31,000 
South  Carolina  McClatchy  newspaper. 
Experience  with  Harris  inserting  equip¬ 
ment  a  plus.  Good  salary  anrJ  benefit 
package.  Please  send  resume  with 
salary  requirements  and  references  to 
Patricia  Simons,  The  Herald,  PO  Box 
11 707,  Rock  Hill,  SC  29731 . 


MID-SOUTH,  ABC  Audited  small  daily 
and  paid  weekly  needs  innovative 
experienced  manager/marketer.  Must 
be  familiar  with  alternative  delivery 
options.  Great  potential.  Send  resume 
to  Box  06767,  Editor  &  Publisher. 

EDITORIAL 

AGGRESSIVE,  hard-hitting  17K  daily, 
by  Owasco  Lake  in  central  NY  seelcs 
City  Editor  who's  passionate  about 
news  that  readers  care  about.  And  love 
coaching  and  working  with  young,  but 
award  winning  dynamic  reporters. 
Send  clips  and  resume  to  Susan 
Garlock,  ME,  The  Citizen,  25  Dill 
Street,  Auburn,  NY  1 3021 . 


ASSISTANT  FEATURES  EDITOR 
Creative  person  needed  to  edit  stories, 
make  assignments,  work  with  graphics. 
The  Milwaukee  Journal  seeks  diversity 
in  its  staffing.  Send  resume  and  clips  to 
Paul  Salsini,  staff  development  director. 
The  Milwaukee  Journal,  PO  Box  661, 
Milwaukee,  Wl  53201 . 


ASSISTANT  MANAQNG  EDITOR 
Wyoming's  fastest  growing  daily  news¬ 
paper  islooking  for  o  skilled  newsroom 
manager  to  keep  us  on  the  cutting 
edge.  Supervisory  and  desk  experience 
a  must;  design  experience  preferred. 
We're  reoc^  to  pay  for  a  top-notch  pro¬ 
fessional  who  wants  to  lead  an  award- 
winning,  young  staff  at  7,000- 
circulation  daily.  Send  resume  to  Ron 
Franscell,  The  News-Recard,  PO  Box 
3006,  Gillette,  WY  82717.  (307)  682- 
9306. 


BUREAU  CHIEF 

The  Orlando  Sentinel  and  the  Ft. 
Lauderdale  Sun-Sentinel  are  seeking  a 
Tallahassee  bureau  chief.  This  person 
will  oversee  the  combined  Sentinel-Sun- 
Sentinel  bureau  of  four  reporters  and 
two  clerks  and  responsible  for  plan¬ 
ning,  participating  in  and  supervising 
news  coverage  or  state  government, 
politics,  elections  and  North  Fbrida. 

Applicants  should  have  a  four-year  col¬ 
lege  degree  or  equivalent  related  expe¬ 
rience,  at  least  five  years  in  reporting 
positions  and  similar  experience  as  an 
editor  with  story  origination  and  staff 
responsibilities.  Applicants  also  must  be 
skilled  in  writing  and  reporting  and 
hove  a  thorough  understanding  of  how 
state  government  operates,  including 
knowledge  of  legislative  and  judicial 
procedures  and  elections. 

Apply  to  either  Ms.  Andy  Aleff,  Associ¬ 
ate  Editor,  Fort  Lauderdale  Sun- 
Sentinel,  200  E.  Las  Olas  Blvd.,  Fort 
Lauderdale,  FL  33301  or  James  C. 
Clark,  Staff  Development  Manager,  The 
Orlando  Sentinel,  633  North  Orange 
Ave.,  Orlando,  FL  32801 . 


Please  remember  to  specify  the  cat^ory  you 
would  like  for  your  ad.  the  amount  ofinsertions, 
as  well  as  billing  information. 


We're  looking  for  a  modern-day 
stor^eller  to  take  complex  ideas  and 
fine!  the  best  way  to  explain  them  to 
readers  -  using  photos,  infographics, 
typography  and  the  latest  te^nology. 
Candidate  must: 

--be  Mac  proficient  in  Freehand  and 
Quark.  Photoshop  work  is  a  plus. 

-be  flexible  and  teamwork-oriented, 
-possess  a  strong  attention  to  detail. 

-  know  vrhot  the  AP  Stylebook  is  and 
how  to  use  one. 

We  are  a  Knight-Ridder  newspaper  a 
long  way  dovm  the  rood  to  Moc-txised 
pagination.  We  place  a  stror^  empha¬ 
sis  on  local  news,  so  we  produce  many 
graphics  and  projects. 

Interested  in  joining  our  seven-person 
design  team?  Write  Dan  Suviyn,  Design 
Editor,  The  News-Sentinel,  PO  Box 
102,  Fort  Wayne,  IN  46801.  An  Equal 
Opportunity  Employer. 

Business/marketing/finance  reporter 
with  aggressive  hard-news  back¬ 
ground,  preferably  on  daily.  Heavy 
interview-writing  experience,  some 
loyout/make-up  knowledge.  Now 
ready  to  step  up  to  managing  editor, 
nationally-respected  weekly  on  Flor¬ 
ida's  East  Coast.  Join  our  talented  pro¬ 
fessional  team.  Resume,  references, 
recent  clips  required.  Confidential.  Box 
1 4875,  North  Palm  Beach,  FL  33408. 

CITY  EDITOR 

We  need  a  city  editor  who  leads 
reporters  toward  getting  their  copy  on 
Page  1 .  This  experienced  manager  will 
have  a  successmi  background  leading 
computer-assisted  research  and 
investigative  reporting.  You'll  have  on 
assistant  city  editor  and  14  reporters. 
We're  an  AM,  seven-day  paper  in  a 
university  city  that's  dotted  with  lakes, 
and  within  an  easy  drive  to  Chicago 
and  Milwaukee.  Send  resume,  tear 
sheets  and  refererKes  to  Tom  Lee,  Execu¬ 
tive  Editor,  Oshkosh  Northwestern,  PO 
Box  2926,  Oshkosh,  Wl  54904. 

CITY  EDITOR  ' 

We're  still  looking  for  that  high-energy 
idea  person  with  strong  writing,  edit¬ 
ing,  organization  and  leadership  skills 
for  growing  award-winning  AM  news¬ 
paper.  Must  be  aggressive  on  hard 
news,  forward-looking  on  enterprise 
and  attentive  to  reader  needs.  Send 
resume,  samples,  references,  a  letter 
describing  your  vision  of  newspapers  in 
the  21st  century,  and  what  you've 
accomplished  in  your  current  job.  The 
Olympian,  Attn:  Vikki  Porter,  Executive 
Editor,  PO  Box  407,  Olympia,  WA 
98507.  Equal  Opportunity  Employer. 

GRAPHICS  EDITOR/ ARTIST 

Rapidly  growing  Gannett  newspaper 
on  South  Florida's  beautiful  west  coast 
seeks  two  graphics  journalists  --  an 
experienced  hands-on  graphics  editor 
oikI  an  energetic,  innovative  artist.  Join 
a  talented  graphics  team  with  top-flight 
Mac  resources  and  superb  color 
reproduction.  The  News-Press  is  a 
86,000  circulation  daily  (110,000 
Sundays)  AM.  Send  cover  letter,  resume 
and  work  samples  to:  Tom  Callinan, 
Executive  Editor,  News-Press,  Box  10, 
Fort  Myers,  FL  33902.  The  News-Press 
is  an  equal  opportunity  employer. 
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MANAQNG  EDITOR 


_ EDITORIAL _ 

EDITOR  for  chain  of  weeklies  in  NYC 
area.  Professional  operation,  excellent 
working  environment.  Full  newsroom 
responsibility  (story  assignments,  edit¬ 
ing,  staff  development,  community  rela¬ 
tions,  Mac  layout).  Salary,  based  on 
level  of  experience,  33K-45K  plus 
benefits.  We  will  consider  both  local 
and  out-of-area  applicants  who  really 
want  ta  live  in  NYC  area.  Respond, 
including  salary  history  ta  Box  06769, 
Editor  &  Publisher. 


CONSUMER/BUSINESS  WRITER 

The  Bucks  County  Courier  Times,  a 
72,000  daily  in  highly  competitive 
Philadelphia  area,  seeks  a  creative 
person  to  report  on  consumer,  econ¬ 
omy,  business  topics  in  a  way  that  will 
Inform  and  interest  our  readers.  This 
reporter  will  be  expected  to  know  the 
issues  that  are  important  in  the  lives  of 
our  readers.  They  will  be  asked  to  look 
forward,  produce  pieces  that  explain 
an  issue  and  provide  information  that 
will  be  of  help  or  provide  a  solution. 

Please  send  a  cover  letter,  resume  and 
clips  to  Bill  Steinauer,  Executive  Editor, 
Bucks  County  Courier  Times,  8400 
Route  1 3,  levittawn,  PA  1 9057. 


COPY  EDITOR 

Smoll  daily  in  Zone  1  seeks  candidates 
for  immediate  opening.  Minimum  two 
years  editing  and  layout  experience. 
Send  resume  and  letter  of  application  to 
Box  06761 ,  Editor  &  Publisher. 


COPY  EDITOR 

Strong  on  layout-design.  Resume  to 
Allan  Kort,  Daily  Evening  Item,  PO  Box 
951,  Lynn,  MA  01903.  (617)  593- 
7700. 


COPY  EDITOR 

We're  looking  for  a  wordsmith  for  our 
seven-day,  25,500-circulation  daily  in 
central  Pennsylvania.  Pagination  expe- 
rierKe  is  o  plus.  Some  daily  newspaper 
experience  is  a  must.  SencI  resume  and 
samples  of  your  work  to  Gary  Heller, 
Copy  desk  Chief,  The  Daily  Item,  200 
Marxet  St.  Sunbury,  PA  1 7801 . 

DO  YOU  BELIEVE  people  not  public 
officials  make  the  best  stories?  Can  you 
sift  through  documents,  crunch  numbers 
and  break  thoughtful,  enterprising 
pieces?  If  so,  tell  us  in  a  letter  why 
you'd  like  to  work  in  a  take-no¬ 
prisoners  newsroom  and  prove  it  with 
some  clips.  This  isn't  a  job  for  a 
beginner.  Include  resume.  We're  a  Gan¬ 
nett  newspaper  and  an  AA/EO 
employer.  Fox  materials  to  Executive 
Editor  Jennie  L.  Phipps,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501  Fax  (31 5)  792-5033. 

NEWS  EDITOR  to  run  our  newsroom 
when  the  sun  sets  and  help  our 
aggressive  35,(XK)  AM  in  a  competitive 
market  achieve  its  potential.  Ideal  can¬ 
didate  has  copy  editing,  pagination 
and  slot  experience  and  is  worth  more 
ihon  the  $30K  we  can  pay.  Contact  Rex 
Smith,  Editor,  The  Record,  501 
Broadway,  Troy,  NY  1 21 81 . 


_ EDITORIAL _ 

EDITORIAL  WRITER 

The  Times-Picayune  of  New  Orleans  is 
looking  for  an  editorial  writer.  Our 
editorial  pages  are  aggressively 
oriented  to  local  issues,  with  the  good 
of  the  communities  we  serve  as  the  guid¬ 
ing  impetus.  We  seek  candidates  who 
are  strong,  fluent  writers,  clear  thinkers 
and  possessed  of  good  news  judgment. 
Experience  as  a  reporter  and/or  editor 
is  desirable. 

Please  send  a  cover  letter,  resume  and 
writing  samples  to  Malcolm  Forsyth, 
Editorial  Page  Editor,  The  Times- 
Picayune,  3800  Howard  Avenue,  New 
Orleans,  LA  701 40. 

An  Equal  Opportunity  Employer,  M/F 


EDITOR 

Managing  editor  potential  soughti 
Experienced  business  editor/ reporter 
needed  for  regional  business  newspa¬ 
per  and  publishing  firm.  Salary  plus 
benefits  commensurate  with  experience. 
Send  resume  to  John  Gormally,  Busi- 
nessWest  Publications,  450  Memorial 
Drive,  Chicopee,  MA  01020. 


EDITOR 

Rodale  Books  has  openings  for  experi¬ 
enced  editors  ta  plan,  edit  and  oversee 
staff-written  health  books.  Must  have  pro¬ 
fessional  writing  experience,  strong 
line-editing  skills,  a  good  eye  for  detail 
and  the  ability  ta  manage  and  develop 
in-house  writers.  Newspaper  or  maga¬ 
zine  experience  a  plus,  as  well  as  a 
strong  interest  in  health  and  fitness. 
Rodale  offers  a  creative,  healthy  work¬ 
ing  environment  and  excellent  benefits 
-  401 K  plan,  no-smoking  policy,  com¬ 
pany  subsidized  food  service,  fitness 
center,  day-care  center  and  more.  Edit¬ 
ing  test  will  be  required.  Competitive 
salary.  Located  in  Pennsylvania,  90 
miles  from  New  York  City  and  60  miles 
from  Philadelphia.  To  be  considered 
qualified  applicants  must  send  cover  let¬ 
ter,  writing  clips,  resume  ond  salary 
requirements  ta: 

Personnel  Department  (EP-E) 
Rodale  Press,  Inc. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 

E.O.E. 


ENTERTAINMENT  EDITOR 

We  want  a  staff  motivator  strong  on 
planning,  writing  and  editing  skills  to 
join  our  management  team.  Will  direct 
coverage  of  everything  from  TV  to 
opera,  nightclubs  ta  ballet,  rock  ta  role- 
playing.  We're  a  107,000  daily/ 
167,000  Sunday  paper  in  a  highly  com¬ 
petitive  market  that's  busy  year-round, 
with  special  major  performing  arts 
groups  added  in  summer.  Send  your 
thoughts  on  such  a  role  along  with 
resume  and  clips  to  Joann  Crupi, 
Managing  Editor/Features,  Times- 
Union,  Box  15000,  Albany,  NY 
12212. 


What  you  can't  get  is  just  what  suits 
you. 

French  proverb 


ism.  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
tree  newsletter  call  (310)  326-2661 . 


EXPERIENCED  SPORTS  ENTERPRISE/ 
GENERAL  ASSIGNMENT  REPORTER 
needed  at  Suburban  Metro  near  NYC. 
(Circulation  210,179  Sunday;  166,088 
daily).  Send  resume/clips  to  David 
Georgette,  Assistant  Managing  Editor/ 
Sports,  Gannett  Suburban  Newspapers, 
1  Gannett  Drive,  E.  White  Plains,  NY 
10604. 


GROWING  PM  DAILY  IN  Big  Ten  town 
seeks  experienced  (2  -  3  years)  sports 
desk  person  with  strong  editing  and 
layout  skills.  Experience  with  Quark 
XPress  a  must.  Send  resume  and  layout 
samples  to:  John  Beck,  Managing 
Editor,  The  News-Gazette,  PO  Box 
677,  Champaign,  IL  61824-0677.  No 

phone  colls,  pleose. _ 

WEST  COAST  NEWSPAPER  GROUP 
seeks  creative,  versatile  designers  and 
copy  editors  for  universal  news  desk. 
State-of-the-art  pagination  offers  a  new 
learning  experience.  Knowledge  of 
Harris  system  helpful.  Competitive 
salary  and  benefits,  including  401 K 
plan.  Send  cover  letter,  resume  and 
design  samples  to:  Chris  Campos,  c/o 
Alameda  Newspaper  Group,  4770 
Willow  Road,  Pleasanton,  CA  94588, 
or  call  (510)  416-4800. 


Major  how-to  publisher  seeks  top-notch 
managing  editor.  Individual  would 
manage  a  team  of  editors  who  produce 
books  on  woodworking,  home  remodel¬ 
ing  and  home  repair.  Background  in 
editorial  management  and  writing/ 
editing  is  essential.  The  ideal  candidate 
will  have  leadership  skills,  be  a  team 
player  and  have  hands-on  experience 
in  woodworking,  home  repair  and 
home  remodeling.  Salary  com¬ 
mensurate  with  qualifications.  Excellent 
benefits  package,  plus  company-owned 
day  care  center,  fitness  center  and  no 
smoking  offices.  Located  90  miles  west 
of  New  York  City  and  60  miles  north  of 
Philadelphia.  Send  resume  and  cover 
letter  to: 

Personnel  Department  (EP-ME) 

Rodale  Press,  Inc. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 

_ E.O.E. _ 

NEWS  EDITOR  -  Growing  34,000  AM 
daily  in  Zone  4  seeks  news  editor  to  run 
news  desk  operation.  This  leadership 
position  involves  editing,  layout,  pagina¬ 
tion  of  news  pages  and  scheduling  of 
desk  personnel.  Familiarity  with  color 
usage  and  Quark  Xpress,  as  well  as 
supervisory  experience,  a  must.  Send 
resume  and  examples  of  your  work  to 
Box  06768,  Editor  &  Publisher. 


MANAGING  EDITOR 

Alexandria 

KCI  is  a  respected  publisher  of  financial  newsletters. 
Today,  as  our  strong  growth  continues,  we  have  a 
challenging  opportunity  for  an  intelligent,  highly 
experienced  professional  to  support  our  respected 
investment  newsletters. 

Primary  responsibilities  will  include  editing  raw  infor¬ 
mation  submitted  by  financial  analysts  and  turning  it 
into  copy  that  is  accessible  to  the  average  investor. 

We  require  a  BA/BS  in  a  relevant  discipline  and  5-t- 
years  experience  as  a  professional  editor.  This  must 
include  2*  years  writing/editing  financial  journalism. 
Background  in  international  finance  is  desired. 
Knowledge  of  the  stock  market  also  expected. 
Strong  organizational  skills,  ability  to  handle  pres¬ 
sure,  and  good  sense  of  humor  essential. 

Compensation  and  benefits  are  extremely  competitive. 
For  confidential  consideration,  please  call  our  consultant 
AS  SCXDN  AS  POSSIBLE. 

MPR,  INC. 

PHONE  1-800-888-1976 
Sunday  12-5pm  (CST) 
Monday-Friday  9am-5pm  (CST) 

In  addition,  please  send  your  resume  to;  MPR,  INC., 
1204  Evergreen  St.,  Suite  H30,  West  Bend,  Wl 
53095.  An  Equal  Opportunity  Employer  m/f/dA^. 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTER  FOR  expanding  35,000  AM 
in  beautiful  super-competitive  Chester 
County,  just  west  of  Phila.  Must  be 
versatile  hard-news  digger.  1-2  years 
daily  experience  preferred.  Resume  and 
clips  to  Bruce  Mowday,  City  Editor, 
Daily  Local  News,  250  N.  Bradford 
Ave.,  W.  Chester,  PA  19382.  No 
phone  calls,  please. 

SPORTS  EDITOR,  daily  newspaper, 
12,000  circulation;  heavy  local  empha¬ 
sis,  some  Sunday  responsibility.  Prior 
sportswriting  experience  required. 
Resumes  to  Anne  Gibbons,  Managing 
Editor,  The  Times-Argus,  PO  Box  707, 
Borre,  VT  05641 . _ 

NEWS  EDITOR 

The  Bakersfield  Californian,  (75,000 
AM,  90,000  Sun.)  seeks  a  creative 
editor  and  leader  to  serve  in  this  key 
newsroom  position.  This  department 
head  will  be  specifically  responsible  for 
the  content  and  design  of  Page  One, 
but  will  also  influence  the  content, 
design  and  production  of  other  sec¬ 
tions. 

This  editor  will  supervise  the  copy  desk 
and  news  desk,  and  will  ploy  a  key  role 
in  the  transition  to  PostScript  pagina¬ 
tion.  The  ideal  candidate  will  possess 
superior  news  judgment,  story  judg¬ 
ment,  people  management  and  com¬ 
munication  skills.  Design  ability  and  a 
thorough  knowledge  of  the  production 
process  are  also  essential  qualities. 

Apply  in  writing  by  Monday,  February 
14,  to  Human  and  Organizational 
Development,  Special  Attn:  Mike  Jen- 
ner.  Night  Managing  Editor,  The 
Bakersfield  Californian,  PO  Bin  440, 
Bakersfield,  CA  93302,  FAX:  (805) 
395-7484. 

E.E.O./M/F/H 


Graphic  Artist 

Lockwood-designed  PM  in 
Northeast  Ohio  wants  an  artist 
who... 

^  Can  forge  raw  ideas  into  ef¬ 
fective  infographics. 

^  Is  expert  in  Freehand,  Illus¬ 
trator,  Photoshop  and  Xpress. 
^  Puts  the  reader  first. 
^Writes  well. 
p-  Works  fast. 
p  Beats  deadlines. 
p  Has  at  least  two  years  on  the 
front  lines. 

If  you're  interested  in  this  1 0OK 
daily,  tell  us  why  in  a  letter. 
Send  samples  of  your  best 
work  and  a  one-page  r6sum6. 
FtoBERT  McFerren 
Editcirial  Art  Director 
TTieVindcator 
107  Vindicator  Square 
P.O.  Box  780 
Youngstown,  Oho  44501 


_ EDITORIAL _ 

NEWS  EDITOR 

The  Tribune-Slar  in  West-Cenfral  Indi¬ 
ana  is  searching  for  a  news  editor,  a 
management-level  position.  The  morn¬ 
ing  newspaper,  located  at  Terre  Haute, 
Ind.,  has  37,000-daily,  46,000- Sunday 
circulation,  serving  a  nine-county,  two- 
state  region,  branching  into  Illinois.  The 
Tribune-Star  thrives  on  community  jour¬ 
nalism  and  a  commitment  to  its  readers, 
but  also  must  meet  regional  needs  with 
a  diverse  culture.  The  community 
features  an  educational  work  climate 
with  a  major  university,  two  private  col¬ 
leges,  a  vocational  college  and  one  of 
the  state's  largest  public  school  corpora¬ 
tions  located  in  the  newspaper's  home 
county.  The  news  editor  is  in  charge  of 
producing  each  day's  newspaper  and 
serves  as  night  supervisor.  The  news 
editor  prepares  the  front  page  and  the 
local  news  section.  This  is  a  job  for  a  pro¬ 
ven  leader  and  a  solid  journalist.  The 
successful  candidate  will  have  a  good 
understanding  of  pagination 
technology.  Creativity  and  the  ability  to 
work  well  with  people  are  require¬ 
ments.  If  you  would  like  to  join  a  team 
that  won  20  statewide  awards  in  1 993, 
you  will  be  rewarded  with  good  salary, 
good  benefits,  and  a  comfortable 
Midwestern  community.  If  you  have 
desire  for  a  leadership  role  with  a  team 
on  the  move,  send  your  resume  and  sup¬ 
portive  material  to:  Editor,  Tribune- Star, 
PO  Box  149,  Terre  Haute,  IN  47808. 
Application  deadline  is  Feb.  17.  The 
Tribune-Star  does  not  discriminate  on 
the  basis  of  race,  gender,  creed, 
national  or  ethnic  origin,  sexual  or 
affectional  preference  or  physical  han¬ 
dicap. 


PAQNATION  ADMINISTRATOR 

The  Kansas  City  Star  is  seeking  a  self¬ 
starter  with  extensive  working  knowl¬ 
edge  of  Macintosh  software  -  particu¬ 
larly  Quark  XPress,  Adobe  Photoshop 
and  Aldus  FreeHand  --  to  design, 
coordinate  and  implement  the 
newsroom's  role  in  our  conversion  to 
pagination.  Experience  in  editing  and 
page  layout  are  required.  As  part  of 
the  job,  the  administrator  will  train 
paginators  and  manage  the  Macintosh 
operating  system.  Mail  cover  letter, 
resume  and  work  samples  to  Monroe 
Dodd,  Assistant  Managing  Editor/ 
News,  The  Kansas  City  Star,  1729 
Grand  Avenue,  Kansas  City,  MO 
64108. 


PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  &  Pub¬ 
lisher's  Research  Department.  Zone  2 
applicants  only.  Send  letters,  resumes  to 
Box  6089,  Editor  &  Publisher.  No 
phone  calls,  please. 

TECHNOLOGY  REPORTER 

Variety,  the  leading  entertainment  biz 
paper,  seeks  tech  reporter  to  cover 
infohvry,  CD-ROM,  convergence  of  info 
and  entertainment  biz.  Skilled  writer, 
strong  tech  and  general  biz  experience, 
with  showbiz  interest.  Competitive 
salary  and  benefits.  Send  resume  to: 
Todd  White,  Asst.  Managing  Editor, 
FAX  (213)  857-0742  or  5700  Wilshire 
Blvd.,  #1 20,  Los  Angeles,  CA  90036. 

EOE  M/F/H/V. 


THE  KANSAS  CITY  STAR  is  seeking 
copy  editors  with  layout  experience  in 
news,  sports  or  features  and  knowledge 
of  Macintosh  and  Quark  to  join  the 
paper's  conversion  to  pagination.  Mail 
cover  letter,  resume  and  work  samples 
to  Monroe  Dodd,  Assistant  Managing 
Editor/News,  The  Kansas  City  Star, 
1 729  Grand  Ave.,  Kansas  City,  MO 
64108. 


THE  LAS  VEGAS  REVIEW- JOURNAL, 
Nevada's  largest  newspaper  seeks  an 
experienced  editor  for  the  news  copy 
desk.  Concise  editing  and  sharp 
headline  writing  skills  are  vital.  Layout 
skills  a  plus.  Newsroom  converting  to 
pagination.  Should  be  proficient  on  a 
Macintosh  system.  Send  clips  and 
resumes  to  Perry  Flippin,  News  Editor, 
PO  Box  70,  Las  Vegas,  NV  89125.  An 
Equal  Opportunity  Empfoyer. 


THE  LEXINGTON  HERALD-LEADER,  a 
Knight-Ridder  paper  in  the  heart  of  the 
Bluegross  horse  country  with  a  circula¬ 
tion  of  120,000  daily  and  170,000 
Sunday,  is  looking  for  copy  editors  with 
excellent  work  skills,  on  ability  to  write 
bright,  accurate  headlines,  sound  news 
judgment  and  a  penchant  for  accuracy. 
Several  years  of  experience  would  be 
preferred.  If  you  want  to  work  where 
copy  editing  is  valued  highly,  please 
write  to  John  Mueller,  copy  desk  chief, 
Lexington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40508  or  call 

(606)231-3269.  EOEM/F. _ 

THE  ATLANTA  JOURNAL  AND 
CONSTITUTION  is  accepting  applica¬ 
tions  (or  a  science  and  medicine  raitor. 

Applicants  must  hove  science,  medicine 
and/or  health  writing  experience  at  a 
daily  newspaper. 

Editing  experience  is  preferred,  but  we 
will  accept  applications  from  veteran 
reporters  and  writers  in  the  field  who 
are  looking  to  move  into  management 
positions. 

Applicants  will  need  to  demonstrate: 
strong  organization,  ability  to 
delegate,  interpersonal  skills  in  dealing 
with  multiple  departments  within  the 
newspaper,  conceptual  skills  in  graphic 
and  photo  presentation,  a  sense  of 
teamwork. 

Please  send  resume,  cover  letter,  and 
clips  to  Mike  King,  Metro  Editor,  The 
Atlanta  Journal  and  Constitution,  72 
Marietta  Street,  Atlanto,  GA  30303. 

WRITERS-FREEIANCE 

Freelance  business  writers  wanted  for 
Chicago-based  monthly  magazine 
reporting  on  new  products,  trends,  etc., 
impacting  the  food  and  beverage  indus¬ 
try.  Some  experience  an  absolute  must. 
30  cents  per  word,  more  depending  on 
experience  and  writing  skill.  Send  clips 
to;  Diane  Toops,  1935  Shermer  Rd., 
Ste.  100,  Northbrook,  IL  60062. 


The  Journal  of  Commerce,  Knight- 
Ridder's  trade  and  transportation  doily, 
seeks  experienced  professionals  for 
immediate  openings  in  New  York  for 
an  informational  graphics  artist,  trade 
writer  and  aviation  writer/editor;  in 
Washington  for  a  transport  writer  and 
in  Seattle  for  a  trade  and  transport 
writer. 

Apply  in  confidence  to  Howard 
Abramson,  Managing  Editor,  Journal 
of  Commerce,  2  World  Trade  Cen¬ 
ter,  Suite  2750,  New  York,  NY  10048. 
Fax:  (212)  837-71 30.(No  other  phone 
calls,  please.) 


WANTED:  Experienced  community 
newspaper  Managing  Editor  for  fast 
growing,  award  winning,  suburban 
Atlanta  weekly.  Candidates  should 
have  strong  background  in  community 
journalism,  newspaper  design,  editorial 
writing  and  managing  a  dynamic  news 
staff. 

Send  detailed  resume  and  salary  his¬ 
tory  to: 

Personnel  Manager 
PO  Box  449 

_ Morietto,  GA  30061 _ 

WORK  in  the  fabulous  Florida  Keys, 
The  Keynoter,  a  twice-weekly  Knight- 
Ridder  newspaper  is  looking  (or  a 
General  Assignment  Reporter  that  also 
has  knowledge  in  saltwater  fishing. 
Must  cover  all  types  of  news  as  well  as 
produce  six  fishing  publications  a  year. 
Must  have  camera  equipment  and 
good  transportation.  Send  clips  and 
resume  to  Tom  Tuell,  Editor,  The  Key¬ 
noter,  PO  Box  500158,  Marathon,  FL 

33050. _ 

MARKETING 


ADVERTISING/PROMOTION/ 

MARKETING 

PAID  MARKETING  INTERNSHIPS 
available  immediately  at  Editor  &  Pub¬ 
lisher  Co.  Zone  2  applicants  only.  Send 
letters,  resumes  to  Box  6089,  Editor  & 
Publisher.  No  phone  calls,  please. 

VICE  PRESIDENT/MARKETING  -  Excit- 
ing  opportunity  with  national  ad  sales 
company  for  smaller  market  newspa¬ 
pers.  Oversee  financial  and  operational 
details;  supervise  regional  sales  offices; 
develop  new  markets  in  political/ 
advocacy  soles;  provide  marketing 
leadership  to  industry.  Background  in 
community  newspapers  essential; 
understanding  of  political  processes 
important;  excellent  business  and  man¬ 
agement  skills  required.  Send  resume 
and  one-pager  on  your  views  of  com¬ 
munity  paper  marketing  opportunities 
by  Feb.  15  to  ANR  Search/National 
Newspaper  Association,  1525  Wilson 
Blvd.,  Suite  550,  Arlington,  VA  22209- 
2434. 


M 

M 

M 

n 

M 
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Media  Grapevine 

NewspoperJobs  large  &  Smcl  Papers  Inexpensive 

To  start  sutxchpfion  today  cal  1  -602-745-1997 

S6.g61iuua  $1996(4)  $39  96  (12)  or  Mnd  <*Mck  loc 
Medhi  Oipe^e.  NeswpRpRf  Jobe.  4702  6.  BroaduvMSuile  f  10^  Tueeon.  AZ  8671 1 

For  Jobs  via  the  phone  1  -900-787-7800s;.»pwn 

Avf(j^ei^-3rT^ b^l8jeer^o|^^  ^  ^  ^ 
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_ RESEARCH _ 

MARKET  RESEARCH  MANAGER 


HELP  WANTED 


_ ENGINEERING _ 

ENGINEERING 

The  CHICAGO  TRIBUNE,  a  leader  in 
the  newspaper  technology  industry,  has 
a  challenging  opportunity  for  a  Director 
of  Engineering  reporting  to  the  Vice 
President  and  Operations  Director  at 
our  manufacturing  facility  located  in 
downtown  Chicogo. 

The  professional  we  seek  will  be 
responsible  for  directing  and  coordinat¬ 
ing  the  engineering  division's  activities 
related  to  facilities,  equipment  and 
systems  design,  including  research  and 
development,  construction  and  main¬ 
tenance  of  plant  and  production 
equipment.  Candidate  should  hove: 

*  Ten  years  of  progressive  responsibility 
in  management  in  an  engineering  or 
production  environment 

*  A  degree  in  engineering,  advance 
degree  desirable 

*  Excellent  interpersonal  and  team  build 
ing  skills 

*  Proven  project  management  skills 


INFORMATION  SYSTEMS 

PUBUSHING  SYSTEMS  ANALYST 

The  Modesto  Bee,  a  McClatchy  News¬ 
paper,  is  seeking  an  individual  to  sup¬ 
port  our  existing  publishing  systems 
and  ploy  a  key  role  in  the  development 
and  implementation  of  new  systems 
within  the  Information  Systems  Depart¬ 
ment. 

The  ideal  candidate  will  hove  substan¬ 
tial  Sll  System/55  and  Macintosh  expe¬ 
rience  including  programming  in  a 
newspaper  environment,  a  thorough 
understanding  of  typesetting  meth¬ 
odology  and  the  ability  to  write  clear, 
concise  documentation  and  instructions, 
and  to  work  guickly  and  accurately  to 
meet  critical  deadlines.  Daily  newspa¬ 
per  production  experience  desired  Bil¬ 
ingual  skills  a  plus. 

We  offer  a  competitive  salary  history, 
and  references  to  HR  Dept.,  PO  Box 
3928,  Modesto,  CA  95352  or  fax  to 
(209)  578-2095. 

MEDIA  SERVICES 

NEWS  MEDIA  SERVICES  ZMNAGER 


*  Knowledge  of  computerized  produc¬ 
tion  systems 

*  Strong  analytical  abilities 

’  The  ability  to  manage  in  a  diverse 
and  complex  technical  environment 

In  return,  we  offer  an  excellent  com¬ 
pensation  and  benehts  program.  For  con¬ 
sideration,  submit  your  resume  and 
salary  history  to: 

CHICAGO  TRIBUNE  (DE) 

777  West  Chicago  Avenue 
Chicago,  IL  60610 

FREELANCE 

WANTED;  Independent  Manufacturers 
Representative  for  northeast  and  mid- 
atlantic  Regions  to  represent  a  well 
established,  well  financed  printing 
blanket  supply  company. 

Company  pays  best  commission  in  the 
Industry.  Please  respond  to  Box  06751, 
Editor  &  Publisher. 

_ PRESSROOM _ 

The  Bakersfield  Californian  is  seeking  a 
full-time  journeyman  press  person. 
Experience  on  double-wide  TKS  offset 
press  preferred,  must  be  able  to  lift  50 
pounds,  high  school  diploma  or  G.E.D. 
equivalent,  four  years  or  more  newspa¬ 
per  or  printing. 

Send  resume  to: 

The  Bakersheld  Californian 
Nancy  G.  Manes 
PO  Box  440 
Bakersheld,  CA  93302 
Fax:  (805)  395-7484 

EEO/M/F/H/V 

The  greater  part  of  our  happiness  or 
misery  depends  on  our  disposition,  and 
not  our  circumstances. 

Martha  Washington 


The  National  Education  Association 
seeks  candidates  with  at  least  hve  years 
of  professional  experience  in  news 
media  relations  and  a  BA  in  Communi¬ 
cations,  Education  or  related  field. 
Experience  must  include  work  in  both 
print  and  electronic  media  developing 
and  implementing  media  relations 
strategies,  programs  and  activities  to 
gain  large  scale  and/or  national  vis¬ 
ibility,  managing  a  full  program  or 
staff,  and  acting  as  spokesperson  in 
representing  an  organization.  The  suc¬ 
cessful  applicant  will  possess  extensive 
knowledge  of  the  communications  held, 
highly  effective  oral  and  written  com¬ 
munication  skills,  estoblished  rela¬ 
tionships  in  the  held,  experience  devel¬ 
oping  wide-ranging  news  media  cam¬ 
paigns,  and  successful  project  man¬ 
agement  experience. 

Salary  range  $65,913  to  $93,499, 
plus  excellent  benehts  package.  Resume 
and  cover  letter  specifying  vacancy 
must  be  received  by  close  of  business 
on  2/25/94.  Direct  to:  Employment 
Manager,  National  Education  Associa¬ 
tion,  1201  16th  Street  NW,  Washing¬ 
ton,  DC  20036. 

NEA  is  an  EE/OA  Employer. 


IMMEDIATE  OPENING  FOR  A  Produc¬ 


tion  Manager  in  Zone  2.  58,000  daily 
and  68,000  Sunday  AM  Newspaper, 
offset  printed.  Press  and  Mailroom 
experience  and  expertise  in  a  union 
environment  required.  Must  be  PC  liter¬ 
ate.  B.S.  degree  preferred.  An  individ¬ 
ual  with  excellent  communication  skills. 


project  and  process  management  expe¬ 
rience,  familiar  with  both  administra¬ 


tion  and  operations,  who  is  people 
oriented  and  quality  minded  will  hll  the 
bill.  Please  reply  with  resume  and 
salary  history  to:  Production  Director, 
The  Daily  Record,  629  Parsippany 
Road,  Parsippany,  NJ  07054.  No 
phone  calls. 


IMMEDIATE  opening  for  camera/plate/ 
press  Manager  for  31,000  daily  news¬ 
paper.  1 1  -unit  goss  Urbanite  press  with 
upper  former.  Must  have  supervisory 
Urtxjnite  experience.  Good  salary  and 
beneht  package.  Please  send  resume  to 
Patricia  Simons,  The  Herald,  PO  Box 
11 707,  Rock  Hill,  SC  29731. 

MIS/EDP  DEPT.  MANAGER 

Mature,  experienced  person  needed  to 
manage  and  supervise  three  person 
MIS/EDP  department.  Hands-on  Col- 
lier-Jackson  and  Cybergraphic  experi¬ 
ence  with  advertising,  production, 
editorial,  business  and  circulation 
systems  essential  for  current  operations. 
DBM,  SQL  and  GIS  knowledge/ 
experience  helpful  for  future  depart¬ 
ment  development. 

This  is  a  full-charge  manager  position 
reporting  directly  to  the  publisher. 

Please  reply  in  writing,  stating  experi¬ 
ence  to  Box  06738,  Editor  &  Publisher. 

PRESSMAN  Goss  Urbanite,  experi¬ 
enced  journeyman.  Salary  range 
$32,000  to  $37,000  plus  all  company 
benefits,  proht  sharing.  Super  company 
in  Chicago  NW  suburb.  Deane  Fraser, 
(708)  824-1  111,  Ext.  141. 

PRODUaiON  MANAGER 

Midwest  newspaper  group  has 
immediate  opening  for  hands-on  man¬ 
ager  with  current  technical  know-how 
in  composition,  press  and  pre-press. 
Ideal  candidate  will  have  background 
in  these  areas  plus  be  a  leader  who 
handles  motivating,  training,  problem¬ 
solving  and  interfacing  with  other 
departments  as  part  of  the  daily 
routine.  Budgeting  experience  helpful. 
We  publish  a  daily,  shopper,  farm 
weeklies,  some  job  work.  We're  look¬ 
ing  for  the  right  person  to  lead  our 
production  areas  into  the  21st  century, 
pagination  and  beyond!  Send  resume 
to:  Joyce  McCullough,  General  Man¬ 
ager,  NewsTribune,  426  Second  Street, 
LaSolle,  IL61301. _ 

SENIOR  SYSTEMS 

PROGRAMMER/ANALYST 
PREPRESS  SYSTEMS  DEPARTMENT 

The  Rocky  Mountain  News,  Denver's  #1 
newspaper,  currently  has  a  Senior 
Systems  Programmer/ Analyst  position 
in  the  prepress  systems  department. 
This  position  requires  working  knowl- 
e<^e  and  experience  with  extensive 
ATEX  custom  quote  as  well  as  the  entire 
IAS  system  functionality.  Must  have 
experience  with  overall  Jll  (PDP)  pra- 
gramming,  including  font  issues,  formats, 
aassified  pagination  and  editorial  sys¬ 
tems. 

Familiarity  with  UNIX,  AIX  [IBM  UNIX), 
DOS,  Postscript,  &  SYBASE  would  be 
helpful,  along  with  ATEX  specific 
knowledge.  Applicants  must  have  min¬ 
imum  of  5  years  experience  in  a  similar 
technical  environment. 


Qualified  applicants  may  submit 
resume  with  salary  requirements  to: 

ROCKY  MOUNTAIN  NEWS 
EMPLOYEE  RELATIONS 
400  W.  Colfax  Avenue 
Denver,  CO  80204 

EOE/M/F/H/V 


Immediate  opening  in  the  Akron 
Beacon  Journal's  Research  and  Promo¬ 
tion  Department  for  experienced, 
diligent  and  talented  research  pro¬ 
fessional. 

Responsibilities  include:  coordinating  all 
proprietary  studies  and  overseeing  pro 
jects  with  outside  vendors,  conducting 
in-house  field  work,  data  analysis, 
development  of  sales  presentations, 
cross-tabulation,  developing  question¬ 
naires,  pre-testing,  sampling  and 
weighting.  May  also  be  involved  in  com¬ 
petitive  media  analysis  and  other 
advertising  needs. 

Strong  written  and  verbal  communica¬ 
tion  skills  a  must;  excellent  group  pres¬ 
entation  skills  needed. 

Familiarity  with  SPSS.  Ad  Director  soft¬ 
ware,  AB  Tab  very  helpful. 

If  your  goal  is  to  be  considered  a 
marketing  and  research  consultant  for  a 
company  that  utilizes  your  professional 
and  varied  skills  to  their  fullest,  please 
contact  us.  Position  is  available 
immediately  and  reports  to  the  Director 
of  Research  and  Promotion. 

We  are  a  1  58M  circulation  daily 
new^per  in  Akron,  Ohio  and  part  of 
the  Knight-Ridder  Newspaper  chain. 

Send  a  resume  with  salary  requirements 
immediately  to  Mindy  Aleman,  Director 
of  Research  &  Promotion,  The  Akron 
Beacon  Journal,  PO  Box  640,  Akron, 
OH  44309-0640  or  fax  to  (216)  996- 
3067. 

_ TRAINING _ 

TRAINING  SPECIAUST 

The  Syracuse  Newspapers  has  an  open¬ 
ing  for  an  energetic  and  dynamic 
trainer.  Responsibilities  include  group 
facilitating,  platform  training,  program 
design/anafysis,  coaching,  and  needs 
assessment.  Requirements  include 
newspaper  experience,  excellent  plat¬ 
form  skills  and  program  design  experi¬ 
ence.  The  successful  candidate  is 
someone  who  works  well  in  a  fast- 
paced,  informal  corporate  environment, 
is  flexible  and  versatile.  We  offer  a  com¬ 
petitive  salary  and  excellent  benefits 
package.  Please  send  resume  to  The 
Syracuse  Newspapers,  PO  Box  4915, 
Syracuse,  NY  13221,  ATTN:  Ad 
#220. 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  Janua  ry  1, 1994 


LINE  ADS 

1  week-S7.85  per  line 

2  weeks-S6.95  per  line,  per  Issue. 

3  weeks-$6.05  per  line,  per  issue. 

4  weeks-S6.20  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-S4,10  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-$2.85  per  line,  per  issue. 

4  weeks-  S2.65  per  line,  per  issue. 


Add  $8.00  per  Insertion  for  box  service.  Add  $4.50  per  Insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  os  on  odditlonol  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  Inch,  per  Insertion:  1  time,  $95;  2  to  5  times,  $90 
6  to  13  times,  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


r__z^ 

I  n 


Name. 


Company. 

Address _ 

City _ 


State  _ 
Zip 

Phone . 


Classification 


Authorized  Signature . 
Copy - 


No.  of  Insertions: 


.  Amount  Enclosed:  $_ 


Edita(??Publisher 

1 1  West  19th  Street.  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 

EDITORIAL 

Former  small  daily/weekly  group  pub¬ 
lisher  seeks  similar  position.  Prefer 
Zones  8-9.  Strengths  in  sales,  promo¬ 
tions,  news,  bud^ts,  problem  solving. 
Community  leader  for  15  years.  Coll 
John  (916)  391-8779. 

INVESTIGATIVE  REPORTER  with  good 
instincts  and  2-f  years  experience 
(including  Jack  Andersan,  Frontline, 
Center  for  Investigative  Reporting)  seeks 
full-time  staff  pasition.  Prefers  gov¬ 
ernment  waste,  national  palitics,  con¬ 
sumer  affairs  and  city  hall.  Based  in 
Zone  9,  but  willing  to  relocate  immedi¬ 
ately.  Call  Michael  Sharon  (415)  928- 
8908. 

Who  Quadrupled  ads  at  NNA's  Pub 
Aux?  Publisher  now  available  ta 
increase  your  profit.  1 8  years  experi¬ 
ence.  Currently  employed.  Also 
interested  in  buying  paper  ($300,000 
grass  minimum).  (715)  258-1555  after 

6  a. 

MANAGING  EDITOR  wants  fresh 
challenge  with  medium  to  large  daily. 
Twenty  years  experience,  including 
majors.  Strong  desk  background,  peo¬ 
ple  skills;  no  stranger  to  new 
technology.  Box  06759,  Editor  &  Pub¬ 
lisher 

ADVERTISING 

SALES  MANAGER  with  ability  ta 
increase  revenue  in  lough  markets  seek¬ 
ing  a  challenge  in  a  mid-sized  or  small 
newspaper  or  magazine.  Top  notch 
salesman.  Will  relocate.  Robert  (416) 
493-7864. 

MY  EXPERTISE:  (Community)  interactive 
editorial/op  ed  pages.  (815)  622- 
9347. 

CIRCULATION 

WEEKLY  EDITOR'S  position  sought  by 
experienced,  energetic  editor/ reporter. 
Prefer  zones  5,  7,  9.  (305)  891-2595, 
(305)  836-2385. 

CIRCULATION  MANAGER  seeks  job. 
25  years  experience,  7,500  daily.  Box 
06758,  Editor  &  Publisher 

EDITORIAL 

Your  Moscow  Correspondent! 
American  currently  living  in  Moscow 
over  five  years,  seven  years  experience 
writing  on  Soviet/Russian  affairs, 
available  to  write  monthly/bi -weekly 
commentary  on  Russian  palitics, 
economics  and  business. 

Moscow  phone/fax  (7-095)  936-4662 
USA  fax  (203)  968-8622 

ATTORNEY/EDfTOR  (or  legal  publisher 
brings  sophisticated  understanding  of 
legal  issues  to  your  readers.  Ideaf  far 
cops-and-courts  or  environmental  beat. 
Five  years  daily  newspaper  experience, 
five  years  legal  publishing.  Aggressive 
reporter,  top-notch  writer.  Respond  to 
Box  06742,  Editor  &  Publisher. 

COPYDESK/LAYOUT  -  fully  experi¬ 
enced  pro  accustomed  to  metro 
deadlines.  Zone  2.  Call  John  (609) 
232-8377. 

FREELANCE 

CARIBBEAN!  Enterprise  or  assignment. 
Can  travel.  Lynda  Lohr,  Box  271,  ST. 
John,  U.S.  Virgin  Islands  00831.  (809) 
693-8608. 

HEALTH  care  is  LOCAL.  Reporter  ot 
300,000  daily  seeks  new  horizon.  Let 
me  explain  reform  to  your  readers. 
Also:  hospitals,  drug  firms,  health 
insurance.  Are  you  localizing  it  far 
them?  Box  06766,  Editor  &  Publisher. 

PRODUCnON/TECH 

PRODUCTION  MANAGER  offset  metro 
daily.  Fully  experienced.  Labor  com¬ 
puter  automation  savvy.  Consider  all. 
Box  06765,  Editor  &  Publisher. 

INTERAaiVE  IMPRESARIO  -  Award¬ 
winning  editor  of  international  nxigazine 
eager  to  join  new  media  organization  in 
Washington.  (X  area.  Global  experience 
enhanced  by  excellent  writing  and 
problem-sovling  skills.  Will  bring  nan- 
linear  energy  and  enthusiasm  to 
multidisciplinary  team  engaged  in 
creating,  packaging  and  marketing 
interactive  communications.  Cad 
Amsterdam  31  20  656  6727 

TRAVEL  WRITERS  WANTED 

TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  vrrilers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 

TRANSLATORS 

TRANSLAT(DR  (German,  Spanish,English) 
(M.A.)  with  journalism  experience  seeks 
challenging  positions  in  greater  NYC 
area.  Independent  projects,  proofreading 
accepted  .  Fox:  (908)  273-6254 

SPORTS  WRITER/EDITOR  seeks  posi¬ 
tion  on  qualify  newspaper.  Experi¬ 
enced,  energetic  and  eogi^  to  work  for 
you.  Contact  Steve  at  (50/)  825-51 60. 

It’s  a  Classified  Secret 

We'll  never  reveal  the  identity 

of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  rraly  m  an  envelope  addressed  to  the 
Classified  Advertising  Department  with  an  attached  note  listing 
the  newspapers  or  companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering  is  on  your  ust,  we'll 
discard  your  reply. 
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by  Mike  Ramey 


Shop  Talk  at  Thirty 

HOPING  FOR  A  CEASE-FIRE  IN 

THE  PROFESSOR/PROFESSIONAL  WAR 


I’LL  BE  HONEST. 

I  do  not  know  who  fired  the  first 
shot  in  “The  Great  Academic  vs.  Pro¬ 
fessional  Journalist”  war  of  1993. 

I’ve  got  no  less  than  six  editions  of 
Editor  &  Publisher  spread  out  on  the 
table  in  front  of  me.  I’m  on  my  second 
cup  of  coffee  and  my  third  jazz  cassette 
tape. 

Actually,  when  you  read  the  clips, 
one  right  after  the  other,  it  has  the  feel 
of  Clue,  a  popular  board  game.  Was  it 
the  college  journalism  professor  in  the 
classroom  with  a  blackjack  or  the  vet¬ 
eran  reporter  in  the  city  room  with  a 
shotgun? 

Can  we  all  get  a  grip? 

The  entire  debate  reminds  me  of 
two  cartoon  characters  made  famous 
by  Jay  Ward:  Super  Chicken  and  his 
sidekick,  Fred  the  Lion. 

If  you  know  your  toons,  you  remem¬ 
ber  that  Super  Chicken  was  the  hero 
of  the  duo  and  made  it  a  point  to  take 
the  risks  —  which  sometimes  backfired 
and  caused  Fred  to  undergo  a  lot  of 
pain  and  suffering. 

Fred  the  Lion  understandably  want- 


Ramey,  a  free-lance  writer,  lives  in 
Indianapolis. 


UBOMnN/VVOa  l/\IOUd 
S/W3N  3H1  HUM  ISUIJ  33 


Get  your  copy  of 

Mtkms 

Ad  News  is  Australia’s  top  selling  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  Insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  Issues 
affecting  marketers  as  well  as  'TV,  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 
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ed  no  part  of  the  rough  stuff  and  got 
out  of  the  way  when  the  fists  and 
bombs  started  to  fly.  However,  Super 
Chicken  always  reminded  Fred  of  his 
duty  by  uttering  the  classic  line:  “You 
knew  the  job  was  dangerous  when  you 
took  it.” 

With  public  confidence  in  the  press 
already  low,  do  we,  as  members  of  the 
Fourth  Estate,  need  to  whine  about 
how  unfair  the  classroom  or  the  city 
room  can  be? 


It’s  time  for  both  sides  in  the  debate 
to  call  a  cease-fire  and  come  to  the 
table  and  reason  together.  The  acade¬ 
mic  and  professional  disciplines  both 
are  needed  to  craft  well-rounded  jour¬ 
nalists  and  editors.  The  profession  al¬ 
ready  is  so  fragmented  and  cubbyholed 
that  we  cannot  do  our  jobs  without 
worrying  about  who  may  be  offended. 

News  professionals  have  allowed 
their  love  for  a  particular  political  be¬ 
lief  or  politician  to  keep  them  from 
exposing  wrongs  being  committed 
against  the  public.  And  j -school  pro¬ 
fessors  have  allowed  theory  to  replace 
common  sense  when  it  comes  to  news¬ 
gathering. 

No  one  put  a  gun  in  your  back  and 
forced  you  to  enter  the  profession.  We 
are  where  we  are  because  of  decisions 
we  have  made.  Sadly,  if  we  have  made 
bad  choices,  it  becomes  too  easy  to 
blame  the  profession  than  to  look  in 
the  mirror. 

I  have  taught  in  the  classroom  and 
have  met  high  school  (and  college) 
students  interested  in  journalism.  I  did 
not  gloss  over  some  of  the  lessons 
learned  on  the  beat.  But  I  would  not 
overlook  the  fact  that  education  is 


needed  to  succeed  and  that  it  is  up  to 
the  students  to  determine  how  badly 
they  want  to  become  reporters,  editors 
or  columnists. 

Journalism  professors  or  instructors 
in  many  cases  paid  their  dues  in  a  city 
room  or  on  a  beat.  They  know  the  joy 
of  breaking  an  exclusive  or  watching  a 
criminal  get  prison  time.  Many  col¬ 
lege-level  professors  worked  on  their 
master’s  and  doctorates  in  addition  to 
covering  the  good  and  bad  of  society. 


Yet,  when  they  left  their  colleagues  be¬ 
hind  and  amnesia  set  in,  theory  re¬ 
placed  reality.  Heads-up  reporting  and 
editing  were  replaced  with  studies  on 
multiculturalism.  A  normal  routine  re¬ 
placed  chasing  ambulances. 

Life  had  to  become  “fair.” 

The  professional  journalist  does  not 
get  off  scot-free.  Many  a  city  room  is 
filled  with  reporters  and  editors  who 
want  to  teach,  but,  thanks  to  the  lack 
of  cash  to  obtain  the  proper  creden¬ 
tials,  they  choose  to  inform  society. 

Thanksgiving  dinner  is  replaced 
with  night  duty  on  a  DUI  roadblock. 
Christmas  is  replaced  with  covering  a 
toy  giveaway.  A  birthday  or  special 
event  is  replaced  with  a  phone  call 
from  the  city  desk  asking  for  the  17th 
time  what  he  or  she  meant  in  the 
fourth  graph  of  a  story  filed  three  days 
ago. 

Despite  it  all,  we  do  the  job. 

During  my  undergraduate  days  at 
Kent  State  University  (class  of  1979),  I 
made  the  decision  to  switch  to  tele¬ 
communications  from  the  “safe”  pro¬ 
fession  of  accounting.  In  order  to  work 
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why  did  it  take 
a  little  newspaper 
in  Albuquerque  to 
break  the  story? 


Albuquerque  Tribune  reporter  Eileen 
Welsome  spent  four  years  pursuing  leads 
about  radioactive  procedures  performed 
on  unsuspecting  American  citizens.  De¬ 
spite  official  roadblocks,  her  tenacious  in¬ 
vestigation  chronicled  horrifying  governmental  experimentation. 

When  the  Tribune  ran  her  chilling,  three-part  series  in 
November,  it  sent  shock  waves  around  the  country.  Some  of 
the  nation’s  largest  news  outlets  have  since  reported  similar 
incidents  of  involuntary  radiological  exposure. 


In  Washington,  2000  miles  from  the 
j  Tribune’s  small  staff.  Energy  Secretary 
Hazel  O’Leary  told  CNN:  “I  certainly 
credit  the  Albuquerque  newspaper  for  the 
work  they  have  done.” 

To  break  a  big  story,  you  don’t  have  to  be  a  big  newspaper. 
You  just  have  to  be  a  great  newspaper. 

For  reprints  of  the  series,  “The  Plutonium  Experiment,”  send 
$  1  to  The  Albuquerque  Tribune,  P.O.  SCRIPPS 
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